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GENERAL NOTICE 
ALGEMENE KENNISGEWING 

NOTICE 2478 OF 1999 

THE CITY COUNCIL OF PRETORIA 

REVOCATION AND ADOPTION OF THE PRETORIA MUNICIPALITY : BY-LAWS 
FOR THE CONTROL OF OUTDOOR ADVERTISING 

The Acting Chief Executive/Town Clerk of Pretoria hereby publishes in terms of Section 101 of 
the Local Government Ordinance, 1939 (Ordinance 17 of 1939), read with section 162 of The 
Constitution of the Republic of South Africa, 1996 (Act 108 of 1996), the revocation of the 
whole of the Pretoria Municipality: By-laws for the Control of Outdoor Advertising, as 
amended, published by Administrator's Notice 654 of 12 August 1964 and the adoption of the 
By-laws as contemplated in the SCHEDULE hereafter which revocation and adoption was 
adopted by the City Council of Pretoria in terms of section 96 of the above-mentioned Ordinance 
and shall come into operation on date of publication thereof. 

Notice 426 of 1999 
28 April1999 

J .J. OOSTHUIZEN 
ACTING CIDEF EXECUTIVE/TOWN CLERK 

SCHEDULE 

BY -LAWS FOR THE CONTROL OF OUTDOOR ADVERTISING IN PRETORIA 

2797600-1 

I 
46-1 
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BY -LAWS FOR THE CONTROL OF OUTDOOR ADVERTISING 
IN PRETORIA 

Section 1 · 

.•1 

1. DEFINITIONS 

In these · By-laws,' unless the context indicates otherwise, any word or 
expression defined in the South African Manual for Outdoor Advertising 

· Control, incorporated in Schedule 1 of these· By-Jaws, has the same meaning 
when used in these By-Jaws,.arid-

"aerial sign• means a sign that is exhibited, displayed or performed in the air 
with the aid of balloons, searchlights, aircraft or similar means; 

"Council" means the City Council of. Pretoria or any officers or employees of 
the Council to whom the Council has delegated any of its powers under these 
By-laws in terms of the provisions 'of section ·58 of the Local Government 
(Administration and Elections) Ordinance, 1960 (Ordinance 40 of 1960); 

"EXecutive Director" means the Council's Executive Director: City Planning 
and Development or an officer whom he/she has duly authorised to act on 
his/her behalf; · 

"exhibition• means any exhibition of public interest that a recognised show 
association, association, state department or institution presents where there 
is more than one exhibitor, excluding show houses and exhibitions promoted 
by companies or individual institutions that wish to introduce their products to 
the public; 

"freestanding sign• means a sign that stands on its own or has its own 
supports and is not attached to any building or does not form part of or is not 
an integral part of an architeCtural element or structure; 

"outdoor advertising• means a sign, as defined below, that is visible from any 
'' street or road or public place, whether or not the sign is erected on private 

land; 

"permanent sign• means a sign that may be displayed for a maximum of five 
years or any other period approved by the Executive Director; 

"policy" means the By-laws for the Control of Outdoor Advertising, the South 
African Manual for Outdoor Advertising Control (SAMOAC), the Pretoria Town
planning Scheme, 1974, the Application of the National Building Regulations 
(SABS 0400), the National Building Regulations and Building Standards Act, 
1977 (Act 103 of 1977), Council resolutions and the relevant departmental 
policy and/or guidelines; 

"sign" means any device or article with writing, letters, numbers or illustrations 
on it, or a non-physical sign projected on buildings or any other structure or in 
the air with the aid of modem technology (eg laser beams), which device, 
article or non-physical sign is visibly displayed in any way whatsoever from a 
street or public place for the purpose of advertising, providing information, or 
attracting the public to any place, public display, article or merchandise for 
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is attached to or forms part of a building, or is fixed to the ground or to a pole,· · 
tree, screen or hoarding, or is displayed in any other way, excluding 
information on the commodities that are exhibited; 

"sky sign" means a sign that is erected or placed on the same level as or 
above the gutters, parapets or any other part of the roof of a building, or that 
extends from the gutters, parapets or any other part of the roof of a building, 
excluding a sign that is painted on the roof of a building; 

"temporary sign• means a sign that may be displayed for a maximum of 14 
days or any other period approved by the Executive Director; 

"the person• means a lessor, a lessee, a legal or ·Illegal occupant or a 
usufructuary of private, State or Courcll land on which a sign was or is being 
erected and/or displayed, or the lndMdual in whose name the land on which 
a sign was or Is ~ing erected and/or displayed, as the case may be, is 
.registered in the Deeds Office, and if the Council is unable to determine the 
identity of the owner~ an individual who Is entitled to the benefit of the erection 
and/or display and/or use of the sign or who enjoys such benefit, or the 
persons's authortzed agent, and "the person• In the above context Includes 
both a natural and a legal person; and 

"zona• has the meaning assigned to It In the Pretoria Town-planning Scheme, 
197 4, that is revised from time to time, and "use zone• has the same meaning. 

2. . PROHIBmON AND CONTROL OF THE ERECTION OF SIGNS 

(1) No person may erect, maintain or display a sign or allow any other person to 
erect, maintain or display a sign in a place or on a building or structure that is 
visible from any street or road or public place unless the Council has approved 
the sign beforehand. . 

(2) No person may erect, maintain or display a sign,or allow any other person to 
erect, maintain or display a sign that advertises anything other than that which 
is kept in stock, sold or produced on the premises concerned or that which Is 
run or practised from the premises, except where the premises are in an area 
of minimum control as defined in Schedule 1 of these By-laws. 

Section 3 

3. SIGNS ERECTED WITH COUNCIL APPROVAL 

The Council may approve an application to erect a sign that is not referred to 
in section 2(2) or 17 after having considered the application in terms of the 
policy that the Council determines from time to time. 
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Sectlon4 

. 4. EXISTING SIGNS 

Section 5 

· All signs that are in existence on the date of promulgation of these By-laws 
and that do not comply with the provisions of these By-laws, and/or have not 
been approved by the Council, must within a period of 60 days of the date of 
promulgation be removed or brought Into accordance with theSEt By-laws, and 
approval must be obtained for these signs. · · · 

5. APPLICATION FOR APPROVAL OF SIGNS . . '. . 

(1) Every application to display a sign on private property or on Council property 
must be signed by the person and/or persons required by the Council and 
must be submitted for approval to the Executive Director on the appropriate 
application form. 

(2) The adhesive stamps Issued on approval of temporary advertising signs must 
appear on every sign while the signs are on display. 

(3) All temporary signs will be removed if-

(a) they are displayed without the appropriate adhesive stamp, and the 
person who displays temporary signs or allows them to be displayed 
without the appropriate adhesive stamp is guilty. of an offence and is 
· punishable with a fine which the Council determines from time to time: 
and 

(b) they are displayed without the appropriate adhesive stamp as issued 
when they were approved in which case approval of the signs will be 
withdrawn~ . · · · 

. . . 

(4) The following ··must accompany all applications, except for applications for 
temporary signs: 

(a) A site plan drawn to scale, indicating the position of the proposed sign in 
relation to the street and existing buildings, including the scale, erf 
number, street names and erf boundaries, as well as the building lines 
laid down in the Pretoria Town-planning Scheme, 1974. . \ . . .. ''. 

(b) An elevational sketCh of the proposed sign drawn to scale on which the 
size, wording, construction, finish and colours are indicated: 

Provided that all applications for temporary signs are accompanied by an 
application form and a sketch and/or proof poster indicating the size of, colours 
and wording on the sign and, if required, a description·or sketch Indicating the 
location of signs. 

(5) , . The Executive Diredor may request any additional information which he/she 
may consider necessary about an application. · 
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Every application must be accompanied by the prescribed application fee and, 
where applicable, a deposit determined by the Council from time to time. 

(7) No person may to any degree or in any manner, way or form deviate from the 
·. conditions approved by the Council, and any deviation constitutes an offence 
·and consequently negates an approval. 

(8) The approval of a sign in terms of these By-laws must not be construed as 
approval in terms of any other act. ordinance, by-law or regulation, and 
approval must be obtained in the way prescribed In the relevant act, ordinance, 
by-law or regulation. 

(9) The approval of a sign in terms of any other act. ordinance, by-law or 
regulation must not be construed as approval in terms of these By-laws. 

Section a 

6. CONSTRUCTION OF SIGNS 

(1) · All signs must -

(a) be sturdy and be made of durable materials; 

(b) If paint is used on them, be painted with weatherproof paint of good 
quality; and 

(c) If affixed or attached, be affixed or attached in such a way that they are 
not a danger to the public. · 

. (2) . . Signs may not be attached with wire, nails or glue. 

(3) The J)erson in respect of a sign accepts, despite any approval by the Council, 
all responsibility and liability for and Indemnifies the Council against any claim 
that may arise from the erection, display and construction of the sign. 

Section 7 

7. INDECENT SIGNS 

Section 8 

No signs, devices or pictures may be displayed If, In the opinion of the Council, 
they are Indecent, arouse the suspicion that they are Indecent or suggest 
indecency, or are harmful to public morals. 

· 8. SIGNS THAT CAN CAUSE DAMAGE 

(1) No signs may be displayed In places or In ways or with aids which in the 
opinion of the Council could be detrimental · to the amenity of the 
neighbourhood or disfigure the surroundings. · 
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· (2) No swinging or revolving signs may be erected or displayed if they are 
dangerous or cause an obstruction. 

(3) No sign, whether illuminated or not, may be erected in such a way that it 
obstructs a clear view of a traffic sign or signal. 

(4) No illuminated sign may be erected in a way that it harms the convenience of 
a residential building on a Special Residential or General Residential erf or, in 
the opinion of the Council, could be detrimental to the residential character, 
amenity of the neighbourhood or any other amenities of the area, or disfigure 
the surroundings. 

Oectlon 9 

(5) No sign, whether illuminated or not, may be erected and/or displayed in such 
a way that it could to any degree or in any manner,· way or form pose a traffic 
safety risk. l · . · · . . . 

9. REMOVAL OF WEATHERED AND OUTDATED SIGNS· .. 

· (1) . ··If, in the opinion of the Executive Director, a sign has become weathered, is 
in a poor condition or is a danger or an inconvenience, the person must 
immediately and at hislher own· cost remove the sign at the written request of 
the Executive Director. 

(2) If the person in respect of a sign fails to comply with a written request referred 
to in subsection (1 ), the Executive Director may remove the sign at the 
expense of that person. 

(3) The person must immediately remove a sign which is used for advertising 
purposes or which provides information about the name of the person or the 
nature of the business that is operated on the premises when the information 
on the sign no longer applies to the name and nature of the business, or when 
the undertaking is no longer being operated. 

Section 10 

10. CONFISCATION OF SIGNS 

Subject to the provisions of these By-laws, the Executive Director may 
· confiscate any sign that is erected or displayed contrary to the provisions of 
these By-laws: Provided that -

(a) the person in respect of a sign may within seven days of the date of 
confiscation apply in writing to the Executive Director to have the sign 
returned, and if the application is approved, the person must undertake 
to pay the applicable fine as determined by the Council from time to time, 
together with the total cost of removing and storing the sign; 

(b) on expiry of the seven-day period referred to above, the Council may 
destroy the sign or dispose of it as it deems fit; and 
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(c) neither the Council nor the Executive Director Is liable for damages of 
whatever nature arising from the confiscation, removal or disposal of the 
sign. 

11. · RE-ERECTION OF SIGNS . ·. 

Section 12 

No· sign that Is removed for whatever reason may be re-erected unless -

(a) the provisions of these By-laws have been met: and 

(b) the Council has granted permission and has Issued Its approval in terms 
of the provisions of these By-laws. 

12. ACCESS TO PREMISES· 

Section 13 

An authorised officer or employee of the Council who acts in the course of and 
·within the scope of his/her duties has the right to inspect a sign at any 
reasonable time and to request that approval for the sign be produced. 

13. SIGNS ACROSS ERF BOUNDARIES 

Section 14 

. Although the Council may already have approved a sign which as a whole or 
In part projects over or encroaches on the erf boundary, the Council may as 
it deems fit and at any time direct the person In respect of the building to which 
the sign Is attached or the person In rasped of such a sign to remove part of 
or the whole portion that Is projecting over or encroaching on the erf boundary 
within 14 days of the date of notification, and failure to respond to the notice 
Is an offence. 

14. ELECTRIC SIGNS 

All signs that could interfere with radio or television reception must be 
equipped with suppressors that eliminate all forms of interference, and electric 
wiring must be in accordance with the provisions of the Council's Electrical By
laws, any other legislation applicable to electric signs and the approval of the 
City Electrical Engineer. 
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Section 15 
-· '..-

15. . REPEAL OF THE BY-LAWS 

The By-laws for the Control of Outdoor Advertising published under 
Administrator's Notice 654 of 12 August 1964 are hereby repealed. 

Section 16 

16. OFFENCES AND PENALTIES 

Section 17 

A person who contravenes any of the provisions of these By-laws will, on being 
found guilty, be fined a maximum amount of R2 000,00 and, in the event of a 
continued offence, may be fined an amount of R500,00 for every day the 
offence continues. 

17. SCHEDULES AND CLASSIFICATION OF SIGNS 

(1) All applications for outdoor advertising to be considered in terms of these By-
. laws must be as defined, classified, listed and set out in accordance with the 

Schedules to these By-laws. 

(2) All applications for erecting outdoor advertising in terms of these By-laws are 
considered in terms of the policy that the. Council determines and approves 
from time to time. 

(3) Where any contradiction, ambiguity or vagueness may occur, the By-laws 
have precedence and the decision of the Executive Director is final and 
binding. 
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SCHEDULE 1: SOUTH AFRICAN MANUAL FOR OUTDOOR ADVERTISING CONTROL 
(SAMOAC) 

In Section 2.4 of SAMOAC, Guidelines for Control, each class of sign has a particular "appropriate 
opportunity" stating the type of consent that· should be obtained from the Council. The expression 
"permissible with specific consent" requires City Council approval and the expression "permissible with 
deemed consent" does not require City Council approval. 

In these By-Laws, unless otherwise indicat8d, the "appropriate opportunity" In the following classes is as 
indicated: · 

Class 1(a): 
Class 1(b): 
Class 1(c): 
Class 1(d): 

Class 2(a): 
Class 2(b): 

Class 2(c): 
Class 2(d)(i): 

Class 2(d)(ii): 

Class 2(d)(iii): 

Class 2(d)(iv): 

Class 2{d)(v): 

Class 2(e): 
Class 2{f): 
Class 2(g): 

Class 3(a): 
Class 3{b): 
Class 3(c): 

Class 3(d): 

Class 3{e): 

Class 3{f): 
Class 3(g): 
Class 3(h): 
Class 3(i): 
Class 30): 

Class 3(k): 
Class 3(1): 
Class 3(m): 

in accordance with SAMOAC 
in accordance with SAMOAC 
in accordance with SAMOAC 
specific consent in areas of maximum control, partial control and minimum control 
as defined in this Schedule 

in accordance with SAMOAC 
specific consent in areas of maximum control, partial control and minimum control 
as defined In this Schedule 
in accordance with SAMOAC 
specific consent in areas of maximum control, partial control and minimum control 
as defined In this Schedule and to be read with Class 2{d)(i) of Schedule 3 of these By
laws 
specific consent in areas of maximum control, partial control and minimum control 
as defined in this Schedule and to be read with Class B2 of Schedule 3 of these By-laws 
in accordance with SAMOAC and to be read with Class 2(d){iii) of Schedule 3 of these By
laws 
specific consent in areas of maximum control, partial control and minimum control 
as defined In this Schedule 
in accordance with SAMOAC and to be read with Class 2{d)(v) of Schedule 3 of these By
laws 
in accordance with SAMOAC 
in accordance with SAMOAC 
in accordance with SAMOAC 

in accordance with SAMOAC 
in accordance with SAMOAC 
specific consent in areas of maximum control, partial control and minimum control 
as defined In this Schedule 
specific consent in areas of maximum control, partial control and minimum control 
as defined In this Schedule and to be read with Class 3(d) of Schedule 2 of these By
laws 
specific consent in areas of maximum control, partial control and minimum control 
as defined In this Schedule and to be read with Class 3{e) of Schedule 2 of these By
laws· 
in accordance with SAMOAC 
in accordance with SAMOAC 
in accordance with SAMOAC 
in accordance with SAMOAC 
specific consent for small businesses, enterprises and practices, small-scale urban 
accommodation facilities and medical services, and to be read with Classes A2 and A3 of 
Schedule 2 of these By-laws 
in accordance with SAMOAC 
in accordance with SAMOAC 
in accordance with SAMOAC 
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Class 5(a): 
Class 5(b): 
Class 5(c): . 
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in accordance with SAMOAC .. · 
in accordance with SAMOAC 
in accordance with SAMOAC, and specific consent when complying with the definition 
of outdoor advertising in section 1 of these By-laws 
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SCHEDULE 2: PERMANENT SIGNS 

Where a class· description of a sign in the Schedule below corresponds to a class description of sign irf 
Schedule 1 of these By-taws, the control measures as set out below must be read with and in addition to 
any other applicable requirements. 

CLASS 

2(d)(v) 

3(c) 

3(d) 

3(e) 

A1. 

DESCRIPTION SIZE OF SIGN 
AND/OR LE1TERS 

Signs on the street In accordance with Schedule 1 
elevation, from 
sidewalk level to above 
the entrance door(s) 
(display • windows 
included) 

Signs on the walls of a. In accordance with Schedule 1 
building 

Projecting vertical signs In accordance with Schedule 1 
on buildings 

Signs on the street In accordance with Schedule 1 
elevation of buildings 

Freestanding signs at Maximum total size: 12 rnZ 
educational facilities 

RESTRICTIONS 

• Blackboard or other material 
from wtiich writing can be · 
removed is included. 

• Signs may not be displayed on 
the outside of boundary walls: 

• Signs may not project more 
than 1,0 m over the building 
line or erf boundary. 

• Signs must be at least 4,5 m 
from any other vertical sign. 

• Signs may not project above 
the parapet or edge of the 
roof. 

• Signs may not project further 
than 250 mm over the building 
line or erf boundary. 

• Signs may not be higher than 
2,1 m. 

• Signs may indicate the name 
and nature of the institution 
and the name of a sponsor, 
and may display 
merchandise. 

• A maximum total area of 
12 rnZ is allowed: Provided 
that this area Is divided Into 
signs of equal size, form and 
construction. 

• Only erf boundaries adjacent 
to bona fide streets may be 
used for this purpose. 

• No signs may be placed on 
or next to erf boundaries 
adjacent to parks, Council
landscaped areas, traffic 
circles and other areas 

· determined in the policy. 
• Signs and especially 

supporting structures must 
harmonise with the buildings 
and other structures on the 
premises as far as materials, 
colour, texture, form, style 
and character are concerned. 
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CLASS 

A1. 

A2. 
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DESCRIPTION 

Freestanding signs at 
educational facilities 
(contd) 

Signs at home 
undertakings 

SIZE OF SIGN 
AND/OR LE'n'ERS 

Maximum size: 460 mm 
x600mm 

RESTRICTIONS 

• No illumination of signs is 
allowed. 

• The general conditions and 
principles set out in 
paragraph 2.4.1 of SAMOAC 
(Schedule 1) apply where 
relevant 

• The signs must form an 
aesthetic and integral part of 
the architecture and conform 
to the residential character 
and/or other amenities of the 
area. 

• \1\/here there is no street 
boundary wall, the signs must 
form an aesthetic and 
Integral part of a substantive 
architectural element and be 
designed and placed on the 
street frontage boundary to 
the satisfaction of the 
Executive Director. 

• The signs may not in any way 
or means, at the discretion of 
the Council, detrimentally 
affect the residential 
character, amenity of the 
neighbourhood, any other 
amenities of the area and/or 
the surroundings. 

• No advertising for sales of 
any kind or anything similar is 
allowed on the signs. 

• Specific consent is required. 

• Only one sign is allowed per 
home undertaking. 

• The sign must form an 
aesthetic and integral part of 
the architecture of the wall on 
the street frontage of the erf. 

• \1\/here there is no street 
boundary wall, the sign must 
form an aesthetic and 
integral part of a substantive 
architectural element. and be 
designed and placed on the 
street frontage boundary to 
the satisfaction of the 
Executive Director. 

• The sign may not in any way, 
at the discretion of the 
Council, detrimentally affect 
the residential character, 
amenity of the 
neighbourhood, any other 
amenities of the area and/or 
the surroundings. 

• The sign must indicate 
mainly the name of the 
undertaking. 
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CLASS DESCRIPTION SIZE OF SIGN RESTRicnONS 
AND/OR LE1TERS · 

A2. ·Signs at horne • Not more than 30% of the 
underta~ngs(con~) sign may indicate the nature 

of the undertaking's 
business. 

• No advertising for sales of 
any kind or anything similar is 
allowed on the sign. 

• No sign may be painted on 
the boundary walls. 

• Specific consent Is required . 

A3. · Signs at horne In accordance with Schedule 1, • The sign must form an 
offices Class 30) aesthetic and integral part of 

the architecture of the wall on 
the street frontage of the erf. 

• VVhere there Is no street 
boundary wall, the sign must 
form an aesthetic and 
integral part of a substantive 
architectural element, and be 
designed and placed on the 
street frontage boundary to 
the satisfaction of the 
Executive Director. 

• The sign may not In any way, 
at the discretion of the 
Council, detrimentally affect 
the residential character, 
amenity of the 
neighbourhood, any other 
amenities of the area or the 
surroundings. 

• The sign must Indicate 
mainly the name of the 
business in the horne office. 

• Not more than 30% of the 
sign may indicate the nature 

· of the business in the home 
office. 

• No advertising for sales of 
any kind or anything similar Is 
allowed on the sign. 

• No sign may be painted on 
the boundary walls. 

• Specific consent is required . 

A4. Boundary walls Maximum size of letters on wall: • Only one sign is allowed per 
750mmhigh street frontage. 

• The sign must form an 
aesthetic and integral part of 
the architecture of the wall on 
the street frontage of the erf. 

• VVhere there is no street 
boundary wall, the sign must 
form an aesthetic and 
integral part of a substantive 
architectural element, and be 
designed and placed on the 
street frontage boundary to 
the satisfaction of the 
Executive Director. 
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CLASS 

A4. 
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DESCRIPTION 

Boundary walls (contd) 

SIZE OF SIGN 
AND/OR LETTERS 

RESTRICTIONS 

• The sign may not in any way, . 
at the discretion of the 
Council, detrimentally affect 
the residential character, 
amenity of the 
· neighbouinood, any other 
amenities of the area and/or 
the surroundings. 

• This class of sign applies to 
areas of minimum control 
only. 

• This class of sign is not 
applicable to buildings and/or 
premises used for residential 
purposes or for community 
institutions, small enterprises 
and practices on residential 
premises, or small-scale 
residential-oriented 
accommodation. 

• Specific consent is required. 
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SCHEDULE 3: TEMPORARY SIGNS. 
". 

VVhere a class description of a sigri in the Schedule below corresponds to a class· description of a sign in 
Schedule 1 of these By-laws, the control measures set out below must be read with and in addition to any 
other applicable requirements. · 

CLASS 

2(b) 

2(d)(i) 

2(d)(iil) 

DESCRIPTION SIZE OF SIGN AND RESTRICTIONS 

Banners at show houses • In accordance with Schedule 1 

Banners for special 
occasions 

•For sale" and "To ler 
signs 

Posters 

• Banners may only be displayed from 08:00 on Saturdays to 
18:00 on Sundays. Stringed flags may be displayed with the 
banner, but only one banner may be displayed on the 
particular premises. 

• In accordance with Schedule 1 

• Banners may only be displayed for the period that the Council 
approves. 

• No banners may be hung or placed within road reserves or 
across roads or streets. 

• The signs may only be displayed on the particular premises 
and must relate to those premises. 

1. Only posters from the following .three categories may be 
displayed in the Pretoria municipal area: 

(a) Category one: Posters with the main purpose of 
advertising a religious, sporting, educational, •cuHural 
or charity occasion or meeting 

(b) Category two: Posters with selected news headlines 
of a specific edition of a newspaper 

(c) Category three: Posters for parliamentary or municipal 
elections 

(*~: A cultural event in this sense means an event promoting 
the fine arts or another human intellectual achievement and the 
purpose of it may not be primarily of a commercial nature. No 
poster in the above categories that is in any way commercial in 
nature may be displayed.) ' 

2. The Executive Committee of the City Council of Pretoria 
determines and stipulates the number and display format of 
posters in category three (for parliamentary or municipal 
elections). 

3. Only 100 posters from category one may be displayed for 
any single occasion or meeting in the municipal area of 
Pretoria. For more than that number, approval must be 
obtained from the Council. Only one poster per organisation 
may be displayed on a pole. Only two posters may be 
displayed on a pole at any time. · 

4. Posters in category bne and category three may not be 
displayed within 40 m of any intersection or traffic light No 
posters are allowed on power masts, road traffic signs, traffic 
circles, traffic islands, traffic medians, traffic lights, trees, 
walls, pillars, walls of buildings, fencing, electrical substations, 
bridges or any similar structures. 

5. Posters may no.t be larger than 900 mm x 600 mm for 
category one and category three. Posters for category two 
may not be larger than 600 mm x 450 mm. 
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CLASS DESCRIPTION SIZE OF SIGN AND RESTRICTIONS 

2(d)(iii) Posters (contd) 6. The contents, purport and Impact of category one posters 
are subject to Council approval. The name of the 
organisation, and the date and place of the occasion or 
meeting must be clearly displayed on the poster in letters of at 
least 50 mm in heighl 

7. Category one posters may only be displayed if an adhesive 
stamp indicating the approval of the Council is attached to 
them. This adhesive stamp is only available after the 
prescribed deposit and all other fees have been paid to the 
Council. 

a. Category one posters may be displayed only for a period of 
14 days before the occasion or meeting and must be removed 
within three days of the occasion or meeting. If all the posters 
have not been removed completely, the deposit, where 
applicable, will be forfeited. 

9. Category two posters may be displayed for 24 hours only. 
Only one poster at a time from category two may be 
displayed on a pole. 

10. The regulation of posters in category two and their allotment 
to various newspapers are subject to negotiations between 
the Council and recognised representatives of the newspaper 
industry. Posters in category two may be displayed only 
within 40 m of a sales point No posters are allowed on power 
masts, road traffic signs, traffic lights, traffic circles, traffic 
medians, trees, walls, pillars, walls of buildings, fencing, 
electrical substations, bridges or any similar structures. 

11. \Nhen erecting or removing a sign, advertising hoarding, 
temporary sign (eg poster) or banner, no person may 
Intentionally cause any damage to any tree, electrical pole, 
electrical service (eg mini-substation) or any other public 
installation, building or property. 

12. Temporary signs may be displayed only for that period 
which the Executive Director has approved beforehand in 
writing after application on the prescribed form and payment 
of the prescribed deposit and fee(s). 

13. Only a maximum height of 50 mm of the prescribed maximum 
size for posters may be used to display a sponsor's name or 
emblem. This maximum height must be adjusted 
proportionally when the poster is smaller than the prescribed 
maximum size for posters. The sponsor's name or emblem 
must be placed in the bottom 25% of the poster. No signs 
may be displayed on Church Square or in the Fountains 
Valley. No wire or nails may be used to attach signs. Only 
string may be used. 

3(m) Signs on hoardings • Signs may only be displayed from the beginning of building 
around building sites operations until F certificate of occupation or a consent use 

has been issued. Signs may advertise anything, except 
slanderous and indecent messages. 
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DESCRIPTION 

Aerial signs 

Handbills, leaflets or 
pamphlets 

Sale-in-execution signs 

SIZE OF SIGN AND RESTRICTIONS 

• In accordance with Schedule 1 

• Only the name of the business and one commercial article 
may be displayed on the balloon. Other aerial signs must be 
approved in terms of Council policy. 

• A public liability policy to the value of an amount determined 
by the Council from time to time, together with the approval of 
Civil Aviation Control, must accompany an application. 

• Handbills, leaflets and pamphlets may only be placed in 
postboxes: Provided that handbills, leaflets and pamphlets of 
a religious nature may only be distributed with Council 
approval and in accordance with the restrictions for such 
approval. 

1. Signs may only be displayed for 21 days before the auction 
takes place. 

2. Signs may not be affixed to trees, traffic lights, street lamp 
poles or traffic signs. 

3. Signs may not be larger than 900 mm x 600 mm. 

4. The person is allowed only one sign per street block, with a 
maximum of six signs per auction. 

5. No signs may be displayed at intersections on numbered 
roads in the Premet Route and Guide Sign System. Signs 
must also be displayed at least 40 m from these intersections. 

6. The person is allowed only two signs per intersection or 
junction. 

7. Stakes or posts to which direction signs are affixed may not 
be driven more than 120 mm into the ground. Signs may also 
not be erected on tarred or paved surfaces. 

8. Signs may not be displayed higher than 1 m and may not 
cause an obstruction or be dangerous for pedestrian or other 
traffic. Signs may also not be erected on any traffic island. 

9. Signs may use only an arrow to indicate the direction of the 
auction. The auctioneer's name, the word "auction" and 
details of the auction must appear on the signs. 

10. A copy of the relevant court order with the case number must 
accompany the application. The case number must be clearly 
displayed in characters of not less than 50 mm in height at the 
bottom of the signs. 

11. Specific consent is required. 
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CLASS 

83. 

PROVINCIAL GAZETTE EXTRAORDINARY, 30 APRIL 1999 

DESCRIPTION 

Direction signs to show 
houses 

SIZE OF SIGN AND RESTRICTIONS 

1. Signs may only be displayed over weekends, from 08:00 on 
Saturdays to 18:00 on Sundays. 

2. Signs may not be affixed to trees, traffic lights or other traffic 
signs. 

3. Signs may not be larger than 600 mm x 450 mm. 

4. The person may not display more than one sign between 
consecutive intersections. The person is allowed only eight 
signs per show house or property, irrespective of the number 
of routes to the show house or property. 

5. No signs may be displayed on numbered roads in the Premet 
Route and Guide Sign System. Where an unnumbered road 
crosses a numbered route, a sign on the unnumbered route 
must be placed at least 40 m from the intersection. 

6. The person may erect only one sign per intersection. Only 
eight signs per intersection are allowed. Only six signs are 
allowed at T-junctions. 

7. Stakes or poles to which signs are affixed may not be driven 
deeper than 120 mm into the ground. Signs may also not be 
erected on tarred or paved surfaces. 

· B. Signs may not be higher than 1 m and may .not obstruct 
pedestrian or other traffic. 

9. Signs may use only an arrow to indicate the direction of the 
show property. Only the estate agent's name and the words 
"show house/skouhuis" may appear on the signs. (tnl;. These 
signs are intended to assist the public and must not be 
regarded as advertising signs.) 

10. Only one sign per stake is allowed. 

11. The person must register with the Council before being 
allowed to erect signs in the Pretoria municipal area. 

12. A deposit as determined from time to time by the Council is 
payable on registration. 

13. The person who disregards any of the restrictions forfeits the 
registration deposit and will be considered unregistered. 

14. No signs may be placed on traffic circles, traffic medians, 
traffic islands, traffic lights, road traffic signs, power masts, 
trees, walls, pillars, walls of buildings, fencing, electrical 
substations, bridges or any similar structures. 
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KENNISGEWING 2478 VAN 1999 

STADSRAAD VAN PRETORIA 

HERROEPING EN AANNAME VAN DIE PRETORIA MUNISIPALITEIT 
VERORDENENGEV1RDIEBEHEERVANBunEREKLAME 

No. 46 19 

Die Waarnemende Uitvoerende Hoof/Stadsklerk van Pretoria publiseer hierby ingevolge artikel 
101 van die Ordonnansie op Plaaslike Bestuur, 1939 (Ordonnansie 17 van 1939), gelees met 
artikel162 van die Grondwet van die Republiek van Suid-Afrika, 1996 (Wet 108 van 1996), die 
herroeping van die geheel van die Pretoria Munisipaliteit: Verordeninge van die Beheer van 
Buitereklame, soos gewysig, afgekondig by Administrateurskennisgewing 654 van 12 Augustus 
1964 en die aanneming.van die Verordeninge soos in die BYLAE hierna uiteengesit, welke 
herroeping en aanneming ingevolge artikel 96 van die voormelde Ordonnansie deur die Stadsraad 
van Pretoria aangeneem is en op die· datum van afkondiging daarvan in werking tree. 

Kennisgewing 426 van 1999 
28 April1999 

J.J. OOSTHUIZEN 
W AARNEMENDE UITVOERENDE HOOF/STADSKLERK 

BYLAE 

VERORDENINGE BETREFFENDE DIE BEHEER VAN BUITEREKELAME IN PRETORIA 
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VERORDENINGE BETREFFENDE DIE BEHEER VAN BUITEREKLAME 
IN PRETORIA 

Artlkel1 

1. WOORDOMSKRYWINGS 

In hierdie Verordeninge, tensy dit uit die samehang anders blyk, het enige woord 
of uitdrukking wat omskryf is in die Suid-Afrikaanse Hand Ieiding vir die Beheer 
van Buitereklame, wat in Skedule 1 van hierdie Verordeninge vervat is, dieselfde 
betekenis wanneer dit in hierdie Verordeninge gebruik word, en betaken -

"beleld" die Verordeninge betreffende die Beheer van Buitereklame, die Suid
Afrikaanse Handleiding vir die Beheer van Buitereklame (SAMOAC), die 
Pretoria-dorpsbeplanningskema, 1974, die Toepassing van die Nasionale 
Bouregulasies (SABS 0400), die Wet op Nasionale Bouregulasies en 
Boustandaarde, 19n (Wet 103 van 19n), Raadsbesluite en die betrokke 
departementele beleid en/of riglyne; 

"bultereklame" 'n teken, soos hiema omskryf, wat van enige straat of pad of 
openbare plek af sigbaar is, hetsy dit op privaat grond opgerig is ofnie; 

"die persoon" 'n verhuurder, 'n huurder, 'n wettige of onwettige okkupeerderof 
'n vruggebruiker van privaat, Staats- of Raadsgrond waarop 'n teken besig is om 
opgerig te word of alreeds opgerig is en/of vertoon word, of die individu in wie 
se naam die grond waarop 'n teken besig is om opgerig te word of alreeds 
opgerig is en/of vertoon word, na gelang van die geval, in die Aktekantoor 
geregistreer is, en indien die Raad nie die identiteit van die eienaar kan vasstel 
nie, enige individu wat op die voordeel van die gebruik en/of vertoon en/of 
oprigting van die teken geregtig is of sodanige voordeel geniet, of die persoon 
se gevolmagtigde agent, en sluit "die persoon" in bogenoemde konteks ook 'n 
natuurlike en regspersoon in; 

"klmteken" 'n teken wat op dieselfde vlak as of bokant die geute, borswerings 
of enige ander deel van die dak van 'n gebou opgerig of geplaas is of 
daarvandaan uitstrek, uitgesonderd 'n teken wat op die dak van 'n gebou geverf 
is; 

"lugteken" 'n teken wat in die lug met behulp van ballonne, soekligte, vliegtuie 
of dergelike hulpmiddels ten toon gestel, vertoon of uitgevoer word; 

"permanents teken" 'n taken wat hoogstens vyf jaar lank, of vir enige ander 
tydperk wat die Uitvoerende Direkteur goedkeur, vertoon mag word; 

"Raad" die Stadsraad van Pretoria of enige beamptes of werknemers van die 
Raad aan wie die Raad enige van sy bevoegdhede kragtens hierdie 
Verordeninge ingevolge die bepalings van artikel 58 van die Ordonnansie op 
Plaaslike Bestuur (Administrasie en Verkiesings), 1960 (Ordonnansie 40 van 
1960), gedelegeer het; 

"sene" dieselfde soos omskryf in die Pretoria-dorpsbeplanningskema, 197 4, wat 
van tyd tot tyd hersien word, en het "gebruiksone" dieselfde betekenis; 



Artikel2 

2. 

(1) 

(2) 

Artlkel3 
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"taken" 'n toestel of artikel waarop skrif, letters, syfers of illustrasles aangebring 
is, of 'n nie-fisiese teken wat met behulp van mode me tegnologie (bv laserstrale) 
teen geboue of enige ander struktuur of in die lug geprojekteer word, en wat op 
enige wyse hoegenaamd sigbaar van 'n straat of openbare plek af vertoon word 
met die doel om reklame te maak vir, inligting te verskaf ocr, of die publiek te lok 
na enige plek, open bare vertoning, artikel of koopware, en · waarvan die 
oppervlak of struktuur vasgeheg is aan of deel uitmaak van 'n gebou, of wat 
bevestig is in die grond, aan 'n paal, boom, skerm of skutting, of wat op 'n ander 
manter vertoon word, uitgesonderd inligting op uitgestalde kommoditeite; 

"tentoonstelllng" enige tentoonstelling van openbare belang wat 'n erkende 
skougenootskap, vereniging, staatsdepartement of instansie aanbied waar daar 
meer as een uitstaller is, uitgesonderd skouhuise en tentoonstellings deur 
maatskappye of individuele instansies wat hul produkte aan die publiek wil 
bekendstel; 

"tydellke taken" 'n teken wat hoogstens 14 dae lank, of vir enige ander tydperk 
wat die Uitvoerende Direkteur goedkeur, vertoon mag word; 

"Uitvoerende Direkteur" die Raad se Uitvoerende Direkteur: Stedelike 
Beplanning en Ontwikkeling of 'n beampte wat hy/sy behoorlik gemagtig het om 
namens homlhaar op te tree; en 

"vrystaande taken" 'n teken wat op sy eie staan of eie stutte het en nie aan 'n 
gebou bevestig is nie of nie deel uitmaak of 'n integrerende deel is van 'n 
argitektoniese element of struktuur nie. 

VERBOD OP EN BEHEER OOR DIE OPRIGTING VAN TEKENS 

Geen persoon mag op 'n plek, gebou of struktuur wat van enige straat of pad of 
openbare plek af sigbaar is, 'n teken oprig, onderhou, vertoon of toelaat dat 
iemand anders dit doen nie, tensy die Raad die teken vooraf goedgekeur het. 

Geen persoon mag 'n teken wat enigiets anders adverteer as dft wat op die 
betrokke perseel in voorraad gehou, verkoop, geproduseer, bedryf of beoefen 
word nie, oprig, onderhou, vertoon, of toelaat dat iemand anders dit doen nie 
behalwe as die perseel in 'n gebied van minimum beheer is soos in Skedule 
1 van hierdie Verordeninge omskryf is. 

3. TEKENS MET RAADSGOEDKEURING OPGERIG 

Die Raad kan enige aansoek om 'n teken op te rig wat nie in artikel2(2) of 17 
genoem is nie, goedkeur, na oorweging van die aansoek kragtens die beleid 
wat die Raad van tyd tot tyd bepaal. 
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Artlkel4 

4. BESTAANDE TEKENS 

Artlkel5 

Aile tekens wat op die afkondigingsdatum van hierdie Verordeninge reeds 
bestaan maar nie aan die bepalings van hierdie Verordeninge vpldoen nie, 
en/of nie deur die Raad goedgekeur is nie, meet binne 'n tydperk van 60 dae 
vanaf die afkondigingsdatum verwyder word of. in ooreenstemming met hierdie 
Verordeninge gebring word, en goedkeuring meet daarvoor verkry word. 

5. AANSOEK OM GOEDKEURING VAN TEKENS 

(1 >. Elke aansoek om 'n teken op privaat eiendom of op Raadseiendom te vertoon, 
meet deur die persoon en/of persone soos deur die Raad verlang, onderteken 
word en meet op die gepaste aanseekvorm vir geedkeuring by die Uitvoerende 
Direkteur ingedien word. 

(2} Die plakseels wat by die geedkeuring van tydelike reklametekens uitgereik word, 
meet op elke teken verskyn terwyl die tekens vertoon word. · 

(3) Tydelike tekens sal verwyderword as-

(a) dit sender die toepaslike plakseel vertoon word, en die persoon wat 
tydelike tekens sender die toepaslike plakseel vertoon of toelaat dat dit 
vertoon word, is skuldig aan 'n misdryf en strafbaar met 'n beete soos 
die Raad van tyd tot tyd ople; en 

(b) dit sender die toepaslike plakseel wat by die goedkeuring daarvan 
uitgereik is, vertoon word, in welke geval die geedkeuring van die tekens 
teruggetrek sal word. 

(4) Die volgende meet aile aansoeke vergesel, uitgesonderd aansoeke om tydelike 
tekens: 

(a) 'n Terreinplan wat op skaal geteken is en die posisie van die 
voorgestelde teken in verhouding tot die straat en die bestaande geboue 
aandui, asook die skaal, erfnommer, straatname, erfgrense en die 
boulyne wat in die Pretoria-dorpsbeplanningskema,. 197 4, neergele is. 

(b) 'n Aansigskets van die voorgestelde teken, wat op skaal geteken is, 
waarop die grootte, bewoording, konstruksie, afwerking en kleure 
aangedui word: 

Met dien verstande dat aile aansoeke om tydelike tekens vergesel meet wees 
van 'n aansoekvorm en 'n skets en/of proefplakkaat wat die grootte van, kleure 
en die bewoording op die teken aandui en, indien nodig, 'n beskrywing of skets 
wat die plasing van die teken aandui. 
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(5) Die Uitvoerende Direkteur kan enige. bykomende inligting wat hy/sy in verband 
met enige aansoek nodig ag·, aanvra. 

(6) Elke aansoek moet vergesel wees van die·voorgeskrewe aansoekgeld en, waar 
van toepassing, 'n deposito wat die Raad van tyd tot tyd vasstel. 

(7) Geen persoon mag in enige mate of vorm, of op enige manier of wyse, van die 
voorwaardes wat die Raad goedkeur, afwyk nie, en enige afwyking is 'n misdryf 
en sal gevolglik enige goedkeuring nietig maak. 

(8) Die goedkeuring van 'n taken ingevolge hierdie Verordeninge meet nie vertolk 
word as goedkeuring ingevolge enige ander wet, ordonnansie, verordening of 
regulasie nie, en. goedkeuring meet op die · wyse wat in die betrokke wet, 
ordonnansie,.verordening of reg·urasie voorgeskryf is, verkry word. 

(9) Die goedkeuring van •n taken ingevolge enige ander wet, ordonnansie, 
verordening of regulasie meet nie vertolk word as goedkeuring ingevolge hierdie 
Verordeninge nie. 

Artlkel6 

6. KONSTRUKSIE VAN TEKENS 

(1) Aile tekens meet-

(a) stewig en van 'n duursame materiaal wees; 

(b) waar verf gebruik word, met weerbestande verf van goeie gehalte geverf 
wees; en 

(c) indian hulle vasgeheg word, op so 'n wyse vasgeheg wees dat dit nie vir 
die publiek 'n gevaar skep nie. 

(2) Tekens mag nie met draad, spykers of gem vasgeheg word nie. 

(3) Die persoon ten opsigte van 'n teken aanvaar, ondanks enige goedkeuring deur 
die Raad, aile verantwoordelikheid en aanspreeklikheid en vrywaar die Raad 
teen enige eis wat uit die oprigting, vertoon en konstruksie van die taken kan 
voortspruit. 

Artlkel7 

7. ONWELVOEGLIKE TEKENS 

Geen tekens, toestelle of prente wat na die Raad se mening onwelvoeglik is, die 
gedagte aan onwelvoeglikheid opwek of onwelvoeglikheid suggereer of nadelig 
vir die openbare sedes is, mag vertoon word nie. 
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Artlkel8 

8. SKADELIKE TEKENS 

{1} Geen tekens mag:vertoon word in plekke en op maniere of met hulpmiddels wat 
na die Raad se mening di~ bui.Jrtaantreklikheid belemmer of die omgewing 
ontsier nie. 

(2} Geen tekens mag opgerig of vertoon word indien dit gevaarlik is of 'n versperring 
veroorsaak nie. 

(3} Geen teken, hetsy dit verlig is of nie, mag so opgerig word dat dit die 
sigbaarheid van 'n. verkeersteken of -sein belemmer nie. 

{4} Geen verligte teken mag so opgerig word dat dit die gerief van 'n woongebou op 
'n Spesiale Woon-erf of Algemene Woon-erf benadeel nie of na die Raad se · 
mening die residensiele karakter, buurtaantreklikheid of enige ander geriewe 
van die gebied belemmer of die omgewing ontsier nie. 

(5} Geen teken, hetsy dit verlig is of nie, mag so opgerig en/of vertoon word dat dit 
in enige mate of vorm of op enige manier of wyse 'n verkeersveiligheidsrisiko 
inhou nie. 

Artikel9 

9. VERWYDERING VAN VERWEERDE EN VEROUDERDE TEKENS 

{1} lndien 'n teken na die Uitvoerende Direkteur se oordeel verweerd raak, in 'n 
swak toestand is of 'n gevaar of 'n oorlas veroorsaak, meet die persoon di~ 
teken op skriftelike versoek van die Uitvoerende Direkteur onverwyld op eie 
koste verwyder. 

{2} lndien die persoon ten opsigte van die teken nalaat om aan 'n skriftelike versoek 
soos in subartikel {1} genoem te voldoen, kan die Uitvoerende Direkteur die 
betrokke teken op die persoon se koste verwyder. 

(3} Die persoon meet enige teken wat vir reklamedoeleindes aangebring is of wat 
inligting verstrek ocr die naam van die persoon of die aard van die besigheid wat 
op die perseel bedryf word, onverwyld verwyder wanneer die inligting op die 
teken nie meer op die naam en aard van die besigheid van toepassing is nie, of 
as die onderneming nie Ianger bedryf word nie. 

Artikel10 

10. BESLAGLEGGING OP TEKENS 

Sander om afbreuk te doen aan die ander bepalings van hierdie Verordeninge, 
kan die Uitvoerende Direkteur beslag le op enige teken wat strydig met die 
bepalings van die Verordeninge opgerig is of vertoon word: Met dien verstande 
dat-



Artlkel11 
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(a} die persoon ten opsigte van 'n teken binne sewe dae na die 
beslagleggingsdatum skriftelik by die UitvOerende Direkteur kan aansoek 
doen om die teken te Jaat teruggee, en as die aansoek goedgekeur 
word,· meet die persoon ondemeem om die ·toepaslike boete wat die 
Raad van tyd tot tyd bepaal, .asook die totale verwyderings- en 
bergingskoste van die teken,. te betaal; 

(b} die Raad die teken na afloop van bogemelde tydperk van sewe dae kan 
vemietig of na goeddunke daaroor beskik; en · 

(c) n6g die Raad n6g die Uitvoerende Direkteur aanspreeklik is vir enige 
skadevergoeding van watter aard ook al wat uit die beslaglegging op, die 
verwydering van of die beskikking ocr die teken voortspruit. 

11. HEROPRIGTING VAN TEKENS 

Artlkel12 

Geen teken wat om watter rede ook al verwyder is, mag weer opgerig word nie, 
tensy-

(a} die bepalings van hierdie Verordeninge nagekom is; en 

(b) die Raad ooreenkomstig die bepalings van hierdie Verordeninge 
toestemming en goedkeuring daartoe verleen het. 

12. TOEGANG TOT PERSELE 

Artlkel13 · 

Enige gemagtigde beampte of werknemer van die Raad wat in die uitvoering en 
binne die bestek van sy/haar pligte optree, het die reg om enige teken op enige 
redelike tyd te inspekteer en om te versoek dat die goedkeuring daarvoor 
getoon word. · 

13. TEKENS OCR ERFGRENSE 

Ofskoon die Raad reeds goedkeuring verleen het dat 'n teken in sy geheel of 
gedeeltelik ocr 'n erfgrens uitsteek of dit oorskry, kan die Raad te eniger tyd na 
sy goeddunke die persoon ten opsigte van die gebou waaraan so 'n teken 
bevestig is, of die persoon ten opsigte van so 'n teken, aanse om die gedeelte 
wat uitsteek of die erfgrens oorskry binne 14 dae van die datum van die 
kennisgewing af gedeeltelik of in sy geheel te verwyder, en versuim om aan so 
'n kennisgewing te voldoen, is 'n misdryf. 
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Artlkel14 

14. 

. . 

Artlkel15 

ELEKTRIESE TEKENS 

Aile tekens wat radio- of televisie-ontvangs kan versteur, moet met 
onderdrukkers wat aile versteurings uitskakel, toegerus wees, en die elektriese 
bedrading moet in ooreenstemming wees met die bepalings van die Raad se 
Elektrisiteitsverordeninge, enige ander wetgewing wat daarop van toepassing 
is en die Stadselektrisiteitsingenieur se goedkeuring. 

15. HERROEPING VAN DIE VERORDENINGE 

Artlkel16 

Die Verordeninge betreffende die Beheer van Buitereklame, afgekondig by 
Administrateurskennisgewing 654 van 12Augustus 1964, word hierby herroep. 

16. MISDRYWE EN STRAWWE 

Artlkel17 

Enige persoon wat enige bepaling van hierdie Verordeninge oortree, sal by 
·skuldigbevinding 'n boete van hoogstens R2 000,00 opgeiAword en indien die 
misdryf voortduur, kan 'n boete van R500,00 vir elke dag waarop die misdryf 
voortduur, opgeiA word. 

17 SKEDULES EN KLASSJFISERING VAN TEKENS 

{1) Aile aansoeke om buitereklame wat ingevolge hierdie Verordeninge oorweeg 
word, sal ooreenkomstig Skedules 1, 2 en 3 wat hierby aangeheg is, 
gedefinieer, geklassifiseer, gelys en uiteengesit word. 

(2) Aile aansoeke om die oprigting van buitereklame ingevolge hierdie Verordeninge 
word oorweeg kragtens die beleid wat die Raad van tyd tot tyd bepaal en 
goedkeur. 

(3) lndien enige teenstrydigheid, dubbelsinnigheid of vaagheid ontstaan, geniet die. 
Verordeninge voorrang en is die beslissing van die Uitvoerende Direkteur finaal 
en bindend. 
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SKEDULE 1: SUID-AFRIKAANSE HANDLEIDING VIR DIE BEHEER VAN BUITEREKLAME 
(SAMOAC) 

In Deel 2.4 van SAMOAC, Riglyne vir Beheer, het elke klas teken 'n bepaalde "ge5klkte 
geleentheld". Dit meld die tipe toestemming wat van die Raad verkry meet word. Die 
uitdrukking "toelaatbaar met 5pe5lfieke toe5temmlng" vereis Raadsgoedkeuring en die 
uitdrukking "toelaatbaar met geagte toe5temmlng" verei5 nie Raadsgoedkeuring nie. 

In hierdie Verordeninge, tensy anders aangedui, is die "ge5klkte geleentheld" in die volgende 
klasse soos aangedui: 

Klas 1(a): 
Klas 1(b): 
Klas 1(c): 
Klas 1(d): 

Klas 2(a): 
Klas 2(b): 

Klas 2(c): 
Klas 2(d)(l): 

Klas 2(d)(ii): 

Klas 2(d)(iii): 

Klas 2(d)(iv): 

Klas 2(d)(v): 

Klas 2(e): 
Klas 2(f): 
Klas 2(g): 

Klas 3(a): 
Klas 3(b): 
Klas 3(c): 

Klas 3(d): 

Klas 3(e): 

Klas 3(f): 
Klas 3(g): 
Klas 3(h): 
Klas 3(i): 
Klas 3(j): 

Kleis 3(k): 
Klas 3(1): 

ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
spesifieke toestemming in geblede van mak5imum beheer, gedeeltellke 

· beheer en minimum beheer 5005 In hierdie Skedule om5kryf 

ooreenkomstig SAMOAC 
spesifieke toestemming in geblede van mak5imum beheer, gedeeltellke 
beheer en minimum beheer 5005 In hlerdle Skedule om5kryf 
ooreenkomstig SAMOAC 
spesifieke toestemming in geblede van mak51mum beheer, gedeeltellke 
beheer en minimum beheer 5005 In hlerdle Skedule om5kryf en meet met 
Kla5 2(d)(i) van Skedule 3 van hierdie Verordeninge gelees word 
spesifieke toestemming in gebiede van mak5imum, beheer, gedeeltellke 
beheer en minimum beheer 5005 In hlerdle Skedule om5kryf en meet met 
Klas 82 van Skedule 3 van hierdie Verordeninge gelees word 
ooreenkomstig SAMOAC en meet met Klas 2(d)(iii) van Skedule 3 van hierdie 
Verordeninge gelees word 
spesifieke toestemming in geblede van mak5lmum beheer, gedeeltellke 
beheer en minimum beheer 5005 in hlerdle Skedule omskryf 
ooreenkomstig SAMOAC en moei met Klas 2(d)(v) van Skedule 3 van hierdie 
Verordeninge gelees word 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 

ooreenkomstig SAMOAC 
ooreenkomsiig SAMOAC · 
spesifieke toestemming in geblede van mak5lmum beheer, gedeeltellke 
beheer en minimum beheer 5005 In hlerdle Skedule om5kryf 
spesifieke toestemming in geblede van mak5lmum beheer, gedeeltellke 
beheer en minimum beheer 5005 In hlerdle Skedule omskryf en meet met 
Klas 3(d) van Skedule 2 van hierdie Verordeninge gelees word 
spesifieke toestemming in gebiede van mak5lmum beheer, gedeeltellke 
beheer en minimum beheer soo5 In hlerdle Skedule omskryf en meet met 
Klas 3(e) van Skedule 2 van hierdie.Yerordeninge gelees·word 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
spesifieke toestemming vir klein besighede, ondememings en praktyke, 
kleinskaalse stedelike huisvestingsfasiliteite en mediese dienste, en meet met 
Klas A2 en A3 van Skedule 2 van hierdie Verordeninge gelees word 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
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Klas 3(m): 

Klas4(a): · 
Klas4(b): 
Klas 4(c): 
Klas 4(d): 

Klas 5(a): 
Klas 5(b): 
Klas 5(c): 

PROVINCIAL GAZETTE EXTRAORDINARY, 30 APRIL 1999 

ooreenkomstig SAMOAC 

ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 

ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC 
ooreenkomstig SAMOAC, en spesifieke toestemming wanneer · daar aan die 
woordomskrywing van · bultereklame in artikel 1 van hierdie Verordeninge 
voldoen word 
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SKEDULE 2: PERMANENTE TEKENS 

Indian die klasbeskrywing van 'n taken in die Skedule hieronder met 'n klasbeskrywing van 'n 
taken in Skedule 1 van hierdie Verordeninge ooreenstem, moet die beheermaatre!ls soos 
hieronder uiteengesit, gelees word met en bykomend tot enige ander vereistes wat van · 
toepassing kan wees. 

KLAS 

2(d)(v) 

3(c) 

3(d) 

3(e) 

A1. 

BESKRYWING 

· Tekens teen die 
straataansig, vanaf 
sypaadjievlak tot 
bokant 
ingangsdeur( e) 
(vertoonvensters 
inbegrepe) 

Tekens aan die mure 
van 'n gebou 

Uitstaande vertikale 
tekens aan geboue 

Tekensteen 
straataansig van 
geboue 

Vrystaande tekens by 
opvoedkundige 
fasiliteite 

GROOTTEVANTEKEN 
EN/OF LETTERS 

Ooreenkomstig Skedule 1 

Ooreenkomstig Skedule 1 

Ooreenkomstig Skedule 1 

Ooreenkomstig Skedule 1 

Maksimum totale 
oppervlakte: 12 mZ 

BEPERKINGS 

•. Swartbord, of ander 
materiaal waarop 
verwyderbare skrif 
aangebring kan word, is 
ingesluit. 

• Tekens mag nie aan 
buitekant van grensmure 
vertoon word nie. 

• Tekens mag nie meer as 
1,0 m ocr die boulyn of 
erfgrens uitsteek nie. 

• Tekens moet minstens 
4,5 m van enige ander 
vertikale teken wees. 

• Tekens mag nie bokant die 
borswering of dakrand 
uitsteek nie. 

• Tekens mag nie verder as 
250 mm cor die boulyn of 
erfgrens uitsteek nie. 

• Tekens mag nie hoer as 
2,1 m wees nie. 

• Tekens mag die naam en 
aard van die instansie en 
die naam van 'n borg, en 
handelsartikels vertoon. 

• 'n Maksimum totale 
oppervlakte van 12 mZ 
word toegelaat: Met dien 
verstande dat hierdie 
oppervlakte opgedeel word 
in tekens van gelyke 
grootte, vorm en 
konstruksie. 

• Slegs grense aanliggend 
aan bona fide-strate mag 
vir hierdie doel gebruik 
word. 

• Tekens mag nie op of langs 
erfgrense aanliggend aan 
parke, Raadsbelandskapte 
gebiede, verkeersirkels en 
ander gebiede soos in die 
beleid bepaal, geplaas 
word nie .. 
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KLAS 

A1. 

A2. 
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BESKRYWING 

Vrystaande tekens 
by opvoedkundige 
fasiliteite (veN) 

Tekens by tuis
ondernemings 

GROOTTE.VANTEKEN 
EN/OF LETTERS 

BEPERKINGS 

• Tekens en veral die 
ondersteunende strukture 
moet met die geboue en 
ander strukture op die 
perseel harmonieer 
betreffende materiaal, 
kleur, tekstuur, vorm, styl 
en karakter. 

• Geen verligting van tekens 
word toegelaat nie. 

• Die algemene 
voorwaardes en beginsels 
wat in paragraaf 2.4.1 van 
SAMOAC (Skedule 1) 
uiteengesit is, is, waar 

. relevant, van toepassing. 
• Die tekens moet 'n 

estetiese. en integrerende 
deel uitmaak van die 
argitektuur en aanpas by 
die residensiele karakter 
en/of ander geriewe van 
diegebied. 

• lndien daar geen 
straatgrensmuur is nie, 
moet die tekens 'n 
estetiese en integrerende 
deel van 'n substantiewe 
argitektoniese element 
uitmaak en tot die 
Uitvoerende Direkteur se 
tevredenheid antwerp en 
op die straatfrontgrens 
geplaas word. 

• Die tekens mag op geen 
manier of wyse, in die 
Raad se diskresie, die 
residensiele karakter, 
buurtaantreklikheid, enige 
ander geriewe van die 
gebied en/of die omgewing 
nadelig beTnvloed nie. 

• Geeri reklame vir verkope 
van enige aard of iets 
soortgelyks word op die 
tekens toegelaat nie. 

• Spesifieke toestemming 
moet verkry word. 

Maksimum grootte: 460 mm x • Slegs een teken per 
600 mm tuisonderneming word 

toegelaat. 
• Die teken meet 'n estetiese 

en integrerende deel van 
die argitektuur van die 
straatfrontmuur van die erf 
uitmaak. 



KLAS 

A2. 

A3. 
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BESKRYWJNG 

Tekens by tuis
ondememings 
(verv) 

Tekens by 
woonhuiskantore 

GROOTTEVANTEKEN 
EN/OF LETTERS 

Ooreenkomstig Skedule 1, 
Klas 30) 

BEPERKINGS 

• lndien daar geen 
straatgrensmuur is nie, 
moet die teken 'n estetiese 
en integrerende deel van 'n 
substantiewe 
argitektoniese element 
uitmaak, en tot die 
Uitvoerende Direkteur se 
tevredenheid antwerp en 
op die straattrontgrens 
geplaas word. 

• Die teken mag nie, in die 
Raad se diskresie, die 
residensi!le karakter, 
buurtaantreklikheid, enige 
ander geriewe van die 
gebied en/of die omgewing 
op enige manier nadelig 
beTnvloed nie. 

• Die teken moet hoofsaaklik 
die naam van die 
ondememing beval 

• Hoogstens 30% van die 
teken mag aantoon wat die 
aard van die ondememing 
se besigheid is. 

• · Geen reklame vir verkope 
van enige aard of iets 
soortgelyks word op die 
teken toegelaat nie. 

• Geen teken mag op die 
grensmure geverf word nie. 

• Spesifieke toestemming 
moet verkry word. 

• Die teken moet 'n estetiese 
en integrerende deel van 
die argitektuur van die 
straatfrontrnuur van die erf 
uitrnaak. 

• lndien daar geen 
straatgrensmuur is nie, 
moet die teken 'n estetiese 
en integrerende deel van 'n 
substantiewe 
argitektoniese element 
uitmaak, en tot die 
Uitvoerende Direkteur se 
tevredenheid antwerp en 
op die straatfrontgrens 
geplaas word. 

• Die teken mag nie, in die 
Raad se diskresie, die 
residensi!le karakter, 
buurtaantreklikheid, enige 
ander geriewe van die 
gebied en/of die omgewing 
op enige manier nadelig 
beTnvloed nie. 
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KLAS 

A3. 

A4. 
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BESKRYWING 

Tekens by 
woonhuiskantore 
(verv) 

Grensmure 

GROOTIE VAN TEKEN 
EN/OF LETTERS 

Maksimum grootte van letters 
op muur: 750 mm hoog 

BEPERKINGS 

• Die teken meet hoofsaaklik 
die naam van die besigheid 
in die woonhuiskantoor 
bevat. 

• Hoogstens 30% van die 
teken mag aantoon wat die 
aard van die besigheid in 
die woonhuiskantoor is. 

• Geen reklame vir verkope 
van enige aard of iets 
soortgelyks word op die 
teken toegelaat nie. 

• Geen taken mag op die 
grensmure geverf word nie. 

• Spesifieke toestemming 
moet verkry word. 

• Slags een teken per 
straatfront word toegelaat. 

• Die taken meet 'n estetiese 
en integrerende deel van 
die argitektuur van die 
straatfrontmuur van die erf 
uitmaak. 

• Indian daar geen 
straatgrensmuur is nie, 
meet die teken 'n estetiese 
en integrerende deel van 'n 
substantiewe 
argitektoniese element 
uitmaak, en tot die 
Uitvoerende Direkteur se 
tevredenheid antwerp en 
op die straatfrontgrens 
geplaas word. 

• Die teken mag nie, in die 
Raad se diskresie, die 
residensiele karakter, 
buurtaantreklikheid, enige 
ander geriewe van die 
gebied en/of die omgewing 
op enige manier nadelig 
beTnvloed nie. 

• Hierdie klas teken is slegs 
op gebiede van minimum 
beheer van toepassing. 

• Hierdie klas taken is nie 
van toepassing op geboue 
en/of persele wat gebr!Jik 
word vir residensiele 
doeleindes of vir 
gemeenskapsinrigtings, 
klein ondernemings en 
praktyke op residensiele 
persele, of kleinskaalse 
woongeorienteerde 
huisvesting nie. 

• Spesifieke toestemming 
moet verkry word. 

46-1 
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SKEDULE 3: TYDELIKE TEKENS 

lndien die klasbeskrywing van 'n teken in die Skedule hieronder met 'n klasbeskrywing van 'n 
teken in Skedule 1 van hierdie Verordeninge ooreenstem, meet die beheermaatreels hieronder 
uiteengesit, gelees word met en bykomend tot enige ander vereistes wat van toepassing kan 
wees. 

KLAS 

2(b) 

2(d)(i) 

2(d)(iii) 

2797600-2 

BESKRYWING 

Baniere by skouhuise 

Baniere by spesiale 
geleenthede 

"Te koop"- en "Te huur"
tekens 

Plakkate 

GROOTIE VAN TEKEN EN 
BEPERKINGS 

• Ooreenkomstig Skedule 1 

• Baniere mag slegs van 08:00 op Saterdae tot 18:00 
op Sondae vertoon word. Stringe vlaggies mag 
saam met die banier vertoon word, maar net een 
banier mag op die betrokke perseel vertoon word. 

• Ooreenkomstig Skedule 1 

• Baniere mag slegs vir die tydperk wat die Raad 
goedkeur, vertoon word. · 

• Geen baniere mag oar paa1e of strate of binne 
padreserwes gespan of geplaas word nie. 

• Die tekens mag slegs op die betrokke perseel 
vertoon word en daarop betrekking M. 

1. Slegs plakkate uit die volgende drie kategorieii mag 
in die Pretoriase munisipale gebied vertoon word: 

(a) Kategorie een: Plakkate met die hoofdoel om 
'n godsdienstige, sport-, opvoedkundige, 
*kulturele of liefdadigheldsgeleentheid of 
-byeenkoms te adverteer 

(b) Kategorie twee: Plakkate met geselekteerde 
nuushooftrekke van 'n spesifieke uitgawe van 
'n koerant 

(c) Kategorie drie: Plakkate vir parlementere of 
munisipale verkiesings 

(*Opmerking: 'n Kulturele byeenkoms in hierdie opsig 
beteken 'n byeenkoms wat die skone kunste of 'n ander 
geesteswetenskaplike prestasie bevorder en die doel 
daarvan mag nie hoofsaaklik kommersieel van aard wees 
nie. Geen plakkaat in bogenoemde kategoriee wat 
enigsins kommersieel van aard is, mag vertoon word nie.) 

2. Die Uitvoerende Komitee van die Stadsraad van 
Pretoria bepaal en stel die getal en vertoningsformaat 
van plakkate in kategorie drie (vir parlementare of 
munisipale verkiesings) vas. 

3. Slegs 100 plakkate uit kategorle een mag vir enige 
enkele geleentheid of byeenkoms in die munisipale 
gebied van Pretoria vertoon word. Die Raad se 
goedkeuring meet verkry word as die aantal plakkate 
die voorgeskrewe getal oorskry. Slegs een plakkaat 
per organisasie mag op 'n paal vertoon word. Slegs 
twee plakkate mag op enige tydstip op 'n paal 
vertoon word. 

46-2 
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. KLAS BESKR.YWJNG . 

2(d)(iii) Plakkate (verv) 

GROOTIE VAN TEKEN EN 
BEPERKINGS 

4. Plakkate in kategorie een en kategorie drie mag nie 
binne 40 m vanaf enige kruising of verkeerslig vertoon 
word nie. Geen plakkate word op kragmaste, 
padverkeerstekens, verkeersirkels, verkeerseilande, 
verkeersmediane, verkeersligte, borne, mure, pilare, 
mure van geboue, omheinings, elektriese substasies, 
brOe of enige soortgelyke strukture toegelaat nie. 

5. · Plakkate vir kategorie een en kategorie drie mag nie 
groter as 900 mm x 600 mm wees nie. Plakkate vir 
kategorie twee mag nie groter as 600 mm x 450 mm 
weesnie. 

6. Die lnhoud, strekking en lmpak van plakkate in 
kategorie een is aan die. Raad se goedkeuring 
onderworpe. Die naam van die organisasie en die 
datum en plek van die geleentheid of byeenkoms 
moet duidelik op die plakkaat in letters van mlnstens 
50 mm hoog vertoon word. 

7. Plakkate in kategorie een mag. slegs vertoon word 
indien 'n plakse!l wat die Raad se goedkeuring 
aandui, daarop aangeheg is. Hierdie plakseel word 
slegs verkry nadat die voorgeskrewe deposito en aile 
ander gelde aan die Raad betaal is. 

8. Plakkate in kategorie een mag slegs vir 'n tydperk 
van. 14 dae voor die geleentheid of byeenkoms 
vertoon word en meet binne drle dae na die 
geleentheid of byeenkoms verwyder word. lndien al 
die plakkate nie geheel en al verwyder is nie sal die 
deposito, waar van toepassing, verbeur word. 

9. Plakkate in kategorie twee mag slegs 24 uur lank 
vertoon word. Slegs een plakkaat van kategorie twee 
mag op enige tydstip op 'n paal vertoon ~o~. 

10. Die regulering van plakkate in kategorie twee en die 
toedeling daarvan aan verskillende koerante is 
onderworpe aan onderhandelinge tussen die Raad en 
erkende verteenwoordigers van die koerantbedryf. 
Plakkate in kategorle twee mag slegs binne 40 m van 
'n verkoopspunt vertoon word. Geen plakkate word 
op kragmaste, padverkeerstekens, verkeersligte, 
verkeerseilande, verkeersmediane, borne, mure, 
pilare, mure van geboue, omheinings, elektriese 
substasies, brae of enige soortgelyke strukture 
toegetaat nie. 

11. Geen persoon mag, wanneer hy/sy enige teken, 
reklameskutting, tydelike teken (bv plakkate) of banier 
oprig of verwyder, doelbewus enige boom, elektriese 
paal, elektriese diens (bv minisubstasie) of enige 
ander openbare installasie, gebou of eiendom 
beskadlg nie. 

I . 
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KLAS BESKRYWING 

2(d)(iii) Plakkate (verv) 

3(m) Tekens op skuttings om 
bouterreine 

S(a) Lugtekens 

81. Strooibiljette, traktaaljies of 
pamflette 

82. Eksekusieveilingtekens 

GROOTTEVANTEKENEN 
BEPERKINGS 

12. Tydelike tekens mag slags vertoon word vir die 
tydperk wat die Uitvoerende Direkteur skriftelik vooraf 
goedgekeur het nadat daar op die voorgeskrewe vorm 
aansoek gedoen is en die voorgeskrewe deposito en 
geld( e) betaal is. 

13. Slegs 'n maksimum hoogte van 50 mm van die 
voorgeskrewe maksimum grootte ·vir plakkate mag 
gebruik word om 'n borg se naam of embleem te 
vertoon. Hierdie maksimum hoogte meet na 
verhouding aangepas word wanneer. die plakkaat 
kleiner is as die voorgeskrewe maksimum grootte vir 
plakkate. Die borg se naam of embleem mag slegs in 
die onderste 25% van die plakkaat aangebring word. 
Geen tekens mag op Kerkplein of in die Fontelnedal 
vertoon word nie. Geen draad of spykers mag vir die 
vashegting van tekens gebruik word nie. Slegs lyn 
mag gebruik word. 

• Tekens mag slegs vanaf die aanvang van 
bouwerksaamhede tot die uitreiking van 'n 
okkupasiesertifikaat of gebruikstoestemming vertoon 
·word. Tekensmag enigiets, uitgesonderd lasterlike en 
onwelvoeglike boodskappe, adverteer. 

• Ooreenkomstig Skedule 1 

• Mag slegs die naam van die besigheid en een 
handelsartikel op die ballon vertoon. Ander lugtekens 
word volgens Raadsbeleid goedgekeur. 

• 'n Openbareaanspreeklikheidspolis ter waarde van 'n 
bedrag van tyd tot tyd deur die Raad bepaal, tesame 
met die goedkeuring van Lugvaartbeheer, moe.t saam 
met die aansoek ingedien word. 

• Strooibiljette, traktaatjies en pamflette mag slegs in 
posbusse geplaas word: Met dien verstande dat 
strooibiljette, traktaatjies en pamflette van 'n 
godsdienstige aard slegs met Raadsvergunning 
ingevolge die beperkings daarvan versprei mag word. 

1. Tekens mag slegs 21 dae lank voor die betrokke 
veiling plaasvind, vertoon word. 

2. Tekens mag nie aan borne, verkeersligte, 
straatlamppale of verkeerstekens vasgeheg word nie. 

3. Tekens mag nie grater as 900 mm x 600 mm wees nie. 

4. Die persoon word slegs een teken per straatblok, met 
'n maksimum van ses tekens per veiling, toegelaal 

5. Geen tekens mag by kruisings op genommerde paaie 
in die Premet Roete- en Gidstekenstelsel vertoon word 
nie. Tekens mag ook nie nader as 40 m van die 
kruisings af vertoon word nie. 
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KLAS BESKRYWING 

82. Eksekusieveilingtekens (verv) 

83. · · Rigtingtekens na 
skouhuise 

GROOTIE VAN TEKEN EN 
BEPERKINGS 

. 6. Die persoon word net twee tekens per gewone · 
straatkruising of aansluiting toegelaat 

7. Penne of stutte waaraan rigtingtekens vasgeheg word, 
mag nie dieperas 120 mm in die grond ingeslaan word 

· nie. Tekens mag ook nie op geteerde of geplaveide 
oppervlakke opgerig word nie. 

8. Tekens mag nie hoer as 1 m vertoon word nie en mag 
nie 'n versperring veroorsaak of gevaarlik vir 
voetganger- of ander verkeer wees nie. Tekens mag 
ook nie op enige verkeerseiland opgerig word nie. 

9. Tekens mag slegs met 'n pyl die rigting van die veiling 
aandui. Die afslaer se naam, die woord Mveiling" en die 
besonderhede van die veiling meet op die tekens 
verskyn. 

10. 'n Afskrif van die betrokke hofbevel met die 
saaknommer meet tydens die aansoek ingedien word. 
Hierdie saaknommer moet duidelik onderaan die 
tekens getoon word in karakters van minstens 50 mm 
hoog. 

1. Tekens mag slegs oor naweke, van 08:00 op Saterdae 
tot 18:00 op Sondae, vertoon word. 

2. Tekens mag nie aan borne, verkeersligte of ander 
verkeerstekens vasgeheg word nie. 

3. Tekens mag nie groter as 600 mm x 450 mm wees nie. 

4. Die persoon mag hoogstens een teken tussen 
opeenvolgende kruisings vertoon. Die persoon word 
slegs agt tekens per skouhuis of -eiendom toegelaat, 
ongeag die aantal roetes na die skouhuis of -eiendom. 

5. Geen tekens mag op genommerde paaie in die Premet 
Roete- en Gidstekenstelsel vertoon word nie. As 'n 
ongenommerde pad 'n genommerde roete kruis, mag 
'n teken op die ongenommerde roete nie nader as 
40 m van die kruising af wees nie. 

6. 'n Persoon mag slegs een teken per straatkruising 
oprig. Slegs agt tekens word per kruising toegelaat. 
Slegs ses tekens word per T-aansluiting toegelaat. 

7. Penne of stutte waaraan tekens vasgeheg word, mag 
nie dieper as 120 mm in die grond ingeslaan word nie. 
Tekens mag ook nie op geteerde of geplaveide 
oppervlakke opgerig word nie. 

8. Tekens mag nie hoer as 1 m wees nie en mag nie 
voetganger- of ander verkeer versper nie. 
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BESKRYWING 

Rlgtingtekenl na 
lkouhulse (verv) 

GROOITE VAN TEKEN EN 
BEPERKINGS 

9. Tekens mag slegs met 'n pyl die rigtlng van die skou- · · 
eiendom aandui. Slags die eiendomsagent se naam 
en die woorde •skouhuislshow house• mag op die 
tekens verskyn. (LW; Hierdie tekens se doel is om 
die publiek·te help en moet nie as advertensietekens 
beskou word nie.) 

10. Slegs een teken per stut word toegelaat 

11 •. Ole persoon moet by die Raad registreer voordat 
hy/sy toegelaat word om tekens in die Pretoriase 
munisipale gabled op te rig. 

12. 'n Deposito, soos van tyd tot tyd deur die Raad 
bepaal, moet by registrasie betaal word. 

13. Ole persoon of persona wat nie ag slaan op enige 
van die beperkings nie, verbeur die 
registrasiedeposlto en word geag nie geregistreer te 
weesnie. 

14. Geen tekens mag op verkeerslrkels, 
verkeersmediane, verkeerseilande, verkeersllgte, 
padverkeerstekens, kragmaste, bome, mure, pilare, 
mure van geboue~ helnings, elektrlese substasies, 
brOe of soortgelyke strukture geplaas word nie. 
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Foreword·· 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

The importance of the visual environment is often underestimated or is perceived as a fashionable and luxury 
environmental concern with no relevance outside the extravagant lifestyle of the upper reaches of modern 
society. 

The real value of the visual environment must be measured against the background of the tourism industry. 
Visual resources such as scenic landscapes and cultural streetscapes constitute major tourist attractions. 
The visual environment also forms a backdrop to most other tourist activities such as game watching, 
touring, entertainment, shopping and sport. The visual environment can be seen as the fabric that gives 
meaning and substance to any tourism experience. Each country, area, city or town has its own unique visual 
character and atmosphere which plays an important role in the quality of any tourist experience. In South 
Africa, with its richness and diversity of landscapes and cultures, it is of the utmost importance that the 
element of local character should be strengthened and enhanced when and wherever possible. 

Since the visual environment is interwoven with the fabric of any tourism industry the real need for visual 
resource management in South Africa is evident from the fact that the tourism sector ofthis country has all 
the potential of providing the basis for and sustaining the Reconstruction and Development Programme of the 
South African government. 

The visual environment also plays an important role in creating better human Jiving environments for all 
communities in South Africa. Section 24 of the Bill of Rights in the Constitution of the Republic of South 
Africa states that· .... Everyone has the right to an environment that is not harmful to their health or well· 
being ... " The visual environment is a key to ensuring mental health and psychological well-being. It has an 
immense impact on how we think and act as human beings. Research has shown that the visual environment 
has a definite influence on human behavioural patterns such as vandalism, attitudes that determine the 
productivity of office workers or even the crime rate. It also plays an important role in creating healthy 
communities. A sense of place and identity is created by means of the visual environment which leads to 
community pride, a sense of security and permanent belonging, human dignity and enthusiastic citizen in· 
volvement. 

Outdoor advertising and information transfer fulfils an essential function in modem society .It directs, guides 
and informs as to locality, product, activity or service and contributes to economic growth in general. How· 
ever, if outdoor advertising is not controlled properly it could have a very real impact on tourism resources and 
the human living environment, as was experienced in countries such as the United States of America. Most 
advertisements are aimed at the road user and may therefore also impact on the road environment. Control 
measures are therefore needed to ensure that road environments will be conducive to safe and pleasant 
driving. 

In the past a rather strict control system was in force in natural and rural areas. However, a recent relaxation 
of the enforcement of these control measures has lead to a serious proliferation of advertisements and signs 
in certain cases. The need was also expressed by the outdoor advertising industry for a revision of existing 
control measures in order to arrive at measures that would be more representative of the needs and lifestyle 
of modem society. Seen against this background, this manual is aimed at providing an efficient and effective 
framework and guidelines for outdoor advertising control in South Africa. 

In applying these guidelines controlling authorities and the advertising industry alike should strive to strike a 
balance which would allow for advertising opportunities and economic development, on the one hand, and 
traffic safety and the conservation of visual resources, on the other hand. Instead of being detrimental to the 
visual environment outdoor advertising should be used in a manner that will be conducive to urban streetscapes. 
This leaves the outdoor advertising industry with an immense challenge to contribute to the creation of more 
pleasant visual environments. 

Since this manual constitutes only a framework and guidelines for outdoor advertising control practical cases 
may be encountered which do not match the prescribed classification or conditions. The needs of controlling 
authorities may also differ in accordance with local conditions and the character of the areas under their 
jurisdiction. Municipalities who wish to publish advertising by-Jaws may therefore ha~e to adapt this manulll 

i 

i 
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to suit their specific needs. Since by·laws must be more exact this document will not be entirely suitable to 
be used for the purpose of by·laws in its present format. However, a basic legal and technical check has been 
dona on this document to minimize any possible vagueness or ambiguity in the interpretation thereof, and to 
facilitate the drafting of by·laws by municipalities. 

Cases may also be encountered where existing signs for which permission has been granted may contradict 
important conditions in this manual. Controlling authorities will therefore have to consider phasing out such 
signs over a period of time. The necessary guidelines for the implementation of this manual, which will 
address problems such as these, is envisaged for the future. 

The existing part of this document should not be seen as finalised since the development of new advertising 
techniques and methods will necessitate a continual updating·process in order to accommodate such chang· 
ing circumstances. 

Z Pallo Jordan 
Minister of Environmental Affairs and Tourism 

Mac Maharaj 
Minister of Transport 
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Definitions 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

For the purpose of this manual: 

ADVANCE SIGN means a sign indicating the direction or distance to a facility, locality, activity, service or 
enterprise. · · 

ADVERTISEMENT means any visible representation of a word, name, letter, figure, object, mark or symbol 
or of an abbreviation of a word or name, or of any combination of such elements w!th the object of transfer· 
ring information. 

ADVERTISING means the act or process of notifying, warning, informing, making known or any other act of 
transferring information in a visible manner. 

ADVERTISING DEVICE means any physical device which is used to display an advertisement or which is in 
itself an advertisement. 

ADVERTISING STRUCTURE means any physical structure built to display an.advertisement. 

AERIAL SIGN means any sign which is affixed to or produced by any form of aircraft and which is displayed 
in the air. 

ANIMATION means a process whereby an advertisement's visibility or message is enhanced by means of 
moving units, flashing lights or similar devices. 

AREA OF CONTROL refers to the degree of advertising control to be applied in a specific area, i.e. maxi· 
mum, partial or minimum control, in accordance with the visual sensitivity of the area and traffic safety 
conditions. Area of control is also used to express the degree oflandscape sensitivity of specific areas. 

ARTERIAL ROAD means a road which, in the opinion of the roads authority, functions as a main carrier of 
traffic within an urban area. 

BACKUGHT UNITS (BACKUTI means advertising structures or devices which house illumination in a box 
to throw light through translucent advertising printed on plastic or heavy duty paper for higher visibility and · 
extended night viewing. 

BALCONY means a platform projecting from a wall, enclosed by a railing, balustrade or similar structure, 
supported by columns or cantilevered out and accessible from an upper-floor door or window. 

BASIC LANDSCAPE SENSmVITY indicates the visual or aesthetic. sensitivity of the landscape with 
regard to outdoor advertisements and signs in terms of three basic landscape types which are, in order of 
sensitivity, natural, rural and urban landscapes. · 

BILLBOARD means any screen or board larger than 4,5 m2, supported by a free-standing structure, which is 
to be used or intended to be used for the purpose of posting, displaying or exhibiting an advertisement and 
which is also commonly known as an advertising hoarding. The main function of a billboard is to advertise 
non·locality bound products, activities or services. 

BIT OF INFORMATION refers to the basic unit for measuring the length of advertising messages and may 
consist of letters, digits, symbols, logos or abbreviations. 

BUND means a vertical screen attached to shopwindows or verandas in order to keep sun and rain from 
shopfronts and sidewalks, and which may be rolled up when not in use. 
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BUILDING means any structure whatsoever with or without walls, with a roof or canopy and a means of 
ingress and egress underneath such roof or canopy. 

CANOPY means a structure in the nature of a roof projecting from the facade of a building and cantilevered 
from that building or anchored otherwise than by columns or posts. 

CENTRE OF ECONOMIC ACTIVITY refers to an enterprise or a group of enterprises outside urban areas and 
which may include farm stalls, roadside service areas, accommodation facilities, food services, industries 
and cottage industries, as well as shops and other commercial facilities. 

CLEAR HEIGHT means the vertical distance between the lowest edge of a sign and the level of the ground, 
footway or roadway immediately below such sign. 

COMBINATION SIGN means a single free-standing advertising structure for displaying information on 
various enterprises and services at locations such as roadside service areas, urban shopping centres and other 
urban complexes. 

CONTROLLING AUTHORITY means any governmental institution at any level of government, which is en· 
titled to exercise control over oudoor advertising. 

COPY means the complete advertising message to be displayed on the advertising structure. 

CUT-OUTS mean letters, packages, figures or mechanical devices attached to the face of an outdoor sign, 
which might extend beyond the rectangular area for greater attention value, can provide a three-dimensional 

, effect and are also commonly known as add-ons or embellishments. 

DEEMED CONSENT (PERMITTED WITH) means a sign which is deemed approved without the controlling 
authority having to provide specific consent. 

DEGREE OF LANDSCAPE SENSITIVITY means a refinement of basic landscape sensitivity which may 
include, apart from a refined visual sensitivity, traffic safety conditions as a criterion for sensitivity rating. 
Degree of landscape sensitivity is expressed in terms of area of control, i.e. areas of minimum partial and 
maximum control which are superimposed onto the three basic landscape types, i.e. natural, rural and urban 
landscapes. 

DENSITY OF RESIDENTIAL AREA refers to both population density (number of people per hectare) and 
intensity of land use or visual density (number of units per hectare and the nature of the units, e.g. high rise, 
low rise or detached, as well as to the presence of non-residential functions). 

DIRECTION SIGN means a type of guidance sign provided under the South African Road Traffic Sign System 
and used to indicate to the road user the direction to be taken in order that they may reach their intended 
destination. 

DISPLAY OF A SIGN includes the erection of any structure if such structure is intended solely or primarily 
for the support of such sign. 

DISPLAY PERIOD means the exposure time during which the individual advertising message is on display. 

FACADE means the principal front or fronts of a building. 
' ' 

FLASHING SIGN means a sign in which the visibility of the contents is enhanced by their intermittently 
appearing and disappearing or being illuminated with varying intensity or colours. 

FLAT SIGN means any sign which is affixed to any external wall of a building used for commercial, office, 
industrial or entertainment purposes, but excluding a parapet wall, balustrade or railing of a veranda or 
balcony of any such building, which at no point projects more than 300 mm from the surface of such a wall 
and which may consist of a panel or sheet or of individual numbers, letters or symbols. 

FREE-STANDING SIGN means any immobile sign which is not attached to a building or to any structure or 
object not intended to be used for the primary purpose of advertising. 
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FREEWAY means a road designated as a freeway by means of a road traffic sign. 

GATEWAY means a prominent entrance to or exit from an urban area or a specific part of an urban area, 
consisting of man-made or natural features and creating a strong sense of arrival or departure. 

HEIGHT OF A SIGN means the vertical distance between the uppermost and lowest edges of the sign. 

HUMAN LMNG ENVIRONMENT refers to all human settlements such as villages, towns or cities, which 
may consist of various components such as residential, employment and recreation areas and which require 
environmental management to provide services such as water, public spaces and waste removal and to 
protect the quality of the environment. 

ILLUMINATED means an advertising structure which has been installed with electrical or other power for 
the purpose of illumination of the message of such sign. 

ILLUMINATED SIGN means a sign the continuous or intermittent functioning of which depends upon it 
being illuminated. 

LANDSCAPE SENSITMTY refers to the visual or aesthetic sensitivity of the landscape with regard to 
outdoor advertisements and signs, is expressed in terms of basic landscape sensitivity and degree of land· 
scape sensitivity and may also take traffic safety conditions into account. 

LIMITED USE AREA means an area of 50 metres outside the road reserve boundary of a freeway to which 
the same restrictions apply as the actual freeway reserve but where consent is given under certain circum· 
stances for the display of specific sign types in order to indicate enterprises situated in such a limited use 
area. 

LOCALITY-BOUND SIGN means a sign displayed on a specific site, premises or building and which refers to 
an activity, product, service or attraction located, rendered or provided on that premises or site or inside that · 
building. 

LOCATION SIGN means a type of guidance sign provided under the South African Road Traffic Sign System 
and used to identify places or locations which either provide reassurance during a journey or identify destin a· 
tions such as towns, suburbs or streets near the end of a journey. 

MAIN ROOF OF A BUILDING means any roof of a building other than the roof of a veranda or balcony. 

MAIN WALL OF A BUILDING means any external wall of a building, but does not include a parapet wall, 
balustrade or railing of a veranda or a balcony. 

MOBILE OR TRANSIT SIGN means an advertisement attached to or displayed on a vehicle, vessel or craft 
on land, on water or in the air. 

NATURAL LANDSCAPE means relatively unspoilt areas outside urban areas such as natural parks, game 
reserves, nature reserves, marine reserves, wilderness areas and extensive agriculture and scenic corridors. 

OUTDOOR ADVERTISING means the act or process of notifying, warning, informing, making known or any 
other act of transferring information in a visible manner and which takes place out of doors. 

POSTER means any placard announcing or attracting public attention to any meeting, event, function, 
activity or undertaking or to the candidature of any person nominated for election to parliament, local govern· 
mentor any similar body or to a referendum, or any placard advertising any product or service or announcing 
the sale of any goods, livestock or property. 

PROJECTED SIGN means any sign projected by a cinematograph or other apparatus, but does not include a 
sign projected onto the audience's side of a drive-in cinema screen during a performance. 

PROJECTING SIGN means any sign which is affixed to a main wall of a building which is used for commer· 
cial, office, industrial or entertainment purposes and which projects more than 300 mm from the surface of 
the main wall and is affixed at a right angle to the street line. 
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ROAD TRAFFIC SIGN means any road traffic sign as defined in the Road Traffic Act, 1989 (Act No. 29 
of 1989), the detailed dimensions and applications of which are controlled by the regulations to this Act and 
the South African Road Traffic Signs Manual (Note: Act 29 will be replaced by The National Road Traffic 
Act, Act 93 of 1996 in the near future). 

ROOF SIGN means a sign on the main roof of a building lower than fifteen floors and which building is used 
or partly used for commercial, office, industrial or entertainment purposes. 

ROTATING SIGN means a sign which rotates on any axis. 

RUNNING UGHT SIGN means a sign or portion of a sign in the form of an illuminated strip the illumination 
of which varies periodically in such a way as to convey the impression of a pattern of lights moving steadily 
along such strip. 

RURAL LANDSCAPE refers to areas of transition between developed urban areas and relatively unspoiled 
natural areas. Typical rural land use forms include intensive agriculture, subsistence agriculture and peri-urban 
smallholdings of a rural nature with a relatively low population density. 

SIGN is a more comprehensive term than 'advertisement' and refers to any advertisement or object, struc· 
ture or device which is in itself an advertisement or which is used to display an advertisement. 

SKY SIGN means a very large sign between 7.5 m2 to 300 m2 on top of a skyscraper in a metropolitan area 
and which may form an important landmark. · 

SPECIFIC CONSENT (PERMITTED WITH) means the written approval of the controlling authority after 
review of the guidelines in this manual. 

SPECTACULAR means a custom-made billboard which incorporates special effects such as internal illumina· 
tion, cut-outs and three-dimensional representations. 

SUSTAINABLE DEVELOPMENT means development that delivers basic environmental, economic and so· 
cial services to all without threatening the viability of natural, built and social systems upon which such 
services depend. 

TEMPORARY SIGN means a sign not permanently fixed and not intended to remain fixed in one position. 

TRI·VISION means a display embellishment which, through the use of i triangular louver construction, 
permits the display of three different copy messages in a pre-determined sequence. 

URBAN AREA means a human settlement with a population of more than 2 500 people. 

URBAN LANDSCAPE means an urban area or any part of an urban area. 

VEHICULAR ADVERTISING means advertising on self-driven vehicles which are normally driven on land or 
water and which are normally moving. 

VERANDA means a structure in the nature of a roof attached to or projecting from the facade of a building 
and supported along its free edge by columns or posts. 

VISUAL ZONE refers to a zone considered to be an area of maximum control, visible from an urban freeway, 
extending a distance of 250 metres in any direction from the freeway reserve boundary, but which excludes 
all visually isolated space which cannot be seen from such a freeway. 

WINDOW SIGNS means signs which are permanently painted on or attached to the window-glass of a 
buiding. 
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1.1.1 Natura and extant of outdoor advertising 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

• Advertising• is defined as the act or process of notifying, warning, informing or generally making known. In 
other words, the term refers to information transfer in a visible manner. 

Outdoor advertising is traditionally associated with large billboards and posters advertising products and 
services. However, in its broadest interpretation, outdoor advertising includes all signs erected and displayed 
out of doors for the purpose of providing information from small•beware of the dog• signs on garden gates 
to t~e more familiar giant billboards that advertise commercial products. 

Outdoor advertising is furthermore not restricted to the advertisement of products and services. Place 
names, notice of events and directional information can also be construed to be outdoor advertising. The 
information can be communicated via painted, printed, projected or incised surfaces and can be internally or 
externally illuminated. Signs can be animated, including flashing signs, trivisions, electronics and fibreoptics. 
Banners, flags and bunting are also regarded as advertising. Signs may be on buildings, fascias, windows, 
walls or roofs or on structures such as towers, pylons or bridges. Free-standing signs may be on frames or 
poles. 

For the purposes of this manual a very broad interpretation of outdoor advertising will apply. Outdoor adver· 
tising can therefore be seen as referring for example to any sign, model, placard, board, notice, billboard, 
poster, flag, banner, bunting, light display, device, structure or representation employed outdoors wholly or 
partially to • 

• advertise a facility, business, service or product that is available to the public [Information on products 
and services) ; or 

• make known an organisation's or individual's opinion, grievance or protest; or . . 

• provide information on localities and activities. 

I.E. all signs, varying in size from large billboards to small placards and posters, erected or displayed for the 
purpose of providing information. It does not apply to signs erected inside premises and not visible from the 
outside, such as sports stadia, with the exception of premises accessible to the general public on a more 
continuous basis, e.g. large suburban shopping centres and sports and recreation facilities such as parks, 
nature trails and golf course~. 

In terms of the broad interpretation made of outdoor advertising for the purpose of this manual road traffic 
signs are considered to be a form of outdoor advertising. Since control of the use of road traffic signs is 
provided by legislation and the South African Road Traffic Signs Manual control of their use is not generally 
covered by this manual. References are included, however, regarding street name and suburb name signs 
since these may be combined, in a controlled manner, with commercial outdoor advertising, and to tourism 
direction signs because by their application they may be used in place of commercial outdoor advertising. 

This manual concerns itself primarily with outdoor advertisements visible from all public roads and streets. 
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The following signs are exempt from the provisions of the South African Manual for Outdoor Advertising 
Control: 

• Any sign displayed inside a sports stadium which is not visible from outside the stadium; 

• any sign displayed in an arcade which is not aimed at road users; 

• any sign which is displayed inside a building at a distance of more than two metres from any window 
or other external opening through which it may be seen from outside the building and which is not 
aimed primarily at attracting the attention of the road user; 

• any price ticket smaller than 0,01 m2 on an item displayed in a shop-window; 

• any national flag hoisted on a suitable flag pole as long as nothing is added to the design of the flag and 
no advertising material is added to the flag pole; and 

• any banner or flag carried through the streets as part of a procession. 

1.1.2 The role and function of the South 
African Manual for Outdoor Advertising 
Control (SAMOAC) 

•••••••••••••••••••••••••••••••••••••••••••••••••••• 

SAMOAC constitutes a framework and a guideline document for the standardisation of assessment criteria 
and the application of control measures in South Africa. The framework will enable decision-making authori
ties and advertisers alike to approach control and regulation with an equal understanding of the issues at 
hand. 

SAMOAC seeks to classify, evaluate and control outdoor advertising. Control mechanisms will include areas 
of control, classes of consent and principles and conditions. Appropriate regulations will be needed to provide 
SAMOAC with statutory force. Municipalities wishing to control outdoor advertising in their area of jurisdic
tion need to use this manual as a basis to draft by-laws and determine conditions. 

1.1.3 Objectives of SAMOAC 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

SAMOAC is aimed at establishing control systems and mechanisms to: 

- contribute to the conservation of tourism resources in natural, rural and urban environments; · 

- contribute to the creation of more acceptable human living environments; 



BUITENGEWONE PROVINSIALE KOERANT, 30 APRIL 1999 No.46 57 

• promote traffic safety; 

• promote sustained economic growth and sustainable development; and 

• foster a balanced approach between economic development, on the one hand, and traffic safety and 
the conservation of visual resources, on the other hand (Such an approach should recognise the individual's 
right to economic freedom and freedom of expression and his or her right to live in an acceptable and 
safe environment). 

1.1.4 Advantages of SAMOAC 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

SAMOAC will realise the following benefits for the controlling authorities, advertising contractors and mar· 
keters: 

• SAMOAC will facilitate the processing and approval/disapproval of outdoor advertising applications by 
the relevant controlling authority. 

• SAMOAC can be used by prospective advertisers to plan their advertising strategy. 

• SAMOAC will facilitate pre-planning on the part of controlling authorities. 

• SAMOAC provides a reference document for dealing with outdoor advertising issues. , 

• SAMOAC provides advice and assistance for marketers and advertisers in preparing specific applica· 
tions. 

• SAMOAC provides guidelines which will enable the controlling authorities to evaluate applications on 
their merits and make a informed decision based on the guidelines. 

• SAMOAC will encourage standardisation of assessment criteria and uniformity in the application of 
these criteria'. 

• SAMOAC will lead to uniformity in legislation. 
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1.1.5 Req-uirements for an advertising 
control manual 

•••••••••••••••••••••••••••••••••••••••••••••••••••• 

SAMOAC is aimed at meeting the following requirements: 

• Providing an efficient and effective framework for reference and control. 

• Being comprehensive enough to include all advertisements, landscapes and situations. 

• Being user friendly. 

• Being simple enough in concept and design in order to simplify control over outdoor advertising, which 
can be seen as a rather comprehensive and .complex subject. A manual should therefore be easy to 
interpret and implement without any special training or qualifications and without be too demanding on 
manpower and funds. 

• Being flexible and open-ended in order to accommodate changes in the advertising industry. 

• Being able to take the values and perceptions of communities into consideration. 



BUITENGEWONE PROVINSIALE KOERANT, 30 APRIL 1999 No. 46 59 

IJ 
A 111odel for SAMOAC 

SAMOAC is based on a theoretical model or process consisting of certain assumptions which are synthesised 
by means of the following three steps: 

• Classification 

• Evaluation 

• Control 

These steps should be read in conjunction with Figure 1. 
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Figura 1 : A modal for SAMDAC {The IHIIIberl in this fiaun indicltt ... 
diffannt lt8pl to be taken IIIII do not rafar to paragraphs in this report). 

A modal for SAMOAC 
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1.2.1 Classification 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

Central to the whole process is the concept of classification. The type of landscape, type of sign and area 
of control. are important in this regard. The type of sign will give an indication of the potential impact of 
such. a sign. The basic character of the landscape in which a sign is displayed will affect the degree of 
control and therefore the area of control to be applied. 

1.2.1.1 · Type of landscape 

For the purpose of this manual basic landscape character is most effectively expressed in terms of the 
intensity of human activity and influence, namely natural, rural and urban landscapes. 

Sin~e such a classification gives a basic indication of landscape sensitivity with regard to the potential 
impact of advertisements and signs, it can form the basis for control measures. 

1.2.1.2 Type of sign 

In order to lessen the complexity of outdoor advertisements and signs and in order to determine the poten· 
tial impact of signs on the environment, they should be classified into classes and subclasses based on 
visual character, function and necessity. 

1.2.1.3 Areas of control 

The potential interaction between basic landscape sensitivity and sign impact can most effectively be 
dealt with by means of areas of control. Three areas of control should apply namely areas of maximum, 
partial and minimum control. On the one hand, an area of control reflects the degree of control to be applied 
in.a certain landscape or part of such a landscape. On the other hand, being a spatial entity an area of 
control may also imply a spatial superimposition on a specific landscape type. This concept therefore also 
has to do with the degree of landscape sensitivity which can be seen as a refinement of the basic sensi· 
tivity of a landscape. Traffic safety conditions should also be taken into consideration when it comes to the 
classification of areas of control. 

1.2.2 Evaluation 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

The evaluation of the sign type versus the area of control (i.e. degree of impact versus degree of sensitivity) 
facilitates the establishment of actual advertising opportunities and constraints. The evaluation process 
also facilitates the implementation of specific control measures. 
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The potential for outdoor advertising may therefore be determined by linking area of control with land· 
scape type and sign type. Figure 2 depicts the link between these three areas of importance. 

Figura 2: Evaluation of advertising opportunities 

Sign .type 
(impact) 

......... ~~~ .•.....•. . ~ . 
: . Advertising : 
• • 

Landscape 
type 

(Basic sensitivity) 

• · opportunities 
~ &· 

~Area of control 
• (Degree of sensitivity, 

1.2.3 Control 

• • • constraints : degree of control) 
• • • ••••••••••••••••••••• 

··········~··············~·························· 

Control measures should be applied by means of type of consent, and by means of general and specific 
conditions and requirements. Conditions and requirements will have to be established for all permissible 
signs. 

1.2.3.1 Consent 

Certain sign types may be deemed to have a limited or negligible impact on the environment and will 
consequently be permitted within the appropriate area of control. Other sign types may be deemed to have 
an unacceptably high potential impact on the environment and will consequently not be permitted within 
the area of control concerned (see Figure 3). The type of control needed for permissible signs may be 
imposed in terms of specific or deemed consent. 
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Figure 3: Consent 

Sign type 

········-~·-······· • • • • • 
Landscap~: 

type : 
• 

Not 
permitted 

• • • • 
:~Area of control 
• • • (deemed or specific • 

• consent) • 
·~--------------~~· 
·········~·········· 

Conditions & 
Requirements 

1.2.3.2 Conditions and requirements 

A sign in the permitted category has to be subject to general and detailed conditions.and regulations as to 
shape, size, height, position, colour, illumination and animation. Aspects such as safety, design and con· 
struction and maintenance provisions also have to be regulated . 

. ~1 

1.2.3.3 Guidelines and instruments 

This theoretical model provides a framework for the development of the necessary guidelines and instru· 
ments for control. Such instruments will give controlling authorities a clear indication of what is allowed 
and where it is allowed and how an advertisement may be displayed. 

46-2 
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Wot1 

I 
r I 

'l··'. ~-~" 

This section provides the actual SAMOAC as a working model or practical framework for the control of 
outdoor advertisements and signs. This working model can be applied in its original form or if necessary 
may be adapted by provincial or local authorities to suit specific circumstances. 

2797600-3 46-3 
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2.1 

How to use SAMOAC 

The practical SAMOAC framework consists of some key coQ1ponents or instruments that have been devel· 
oped through the implementation of the theoretical ~odel described under 1.2. 

Guideline sheets and general conditions: 

The easy-reference guideline sheets for the various advertisement types under 2.4.2 can be seen as the 
most important part of SAMOAC and therefore as the main instrument for advertising control since it 
indicates advertising opportunities and the conditions and requirements for each type of advertisement. 
These guideline sheets form the end product of the theoretical model described under 1.2 and may be applied 
in two ways: 

• To determine whether a specific advertisement may be displayed on a specific site or within a 
specific area and, if so, under what conditions. 

• To get a clear indication of all the areas within which a specific type of advertisement may be 
displayed and of the attendant conditions. 
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The guideline sheets are supplemented by general conditions and guidelines for control under 2.4.1 which 
must also be taken in consideration in determining the above. 

Figure 6 may also be used as a handy instrument for ascertaining which sign type will be allowed in which 
area and the total range of advertisements that will be allowed in a specific area. 

Sign type, landscape type and area of control: 

In order to use the guideline sheets you will need to know the following: 

• The exact type of sign in question so you can locate the appropriate guideline sheet. 

• The landscape type and area of control in which the proposed sign will be displayed so that you can 
identify the appropriate advertising opportunity on the appropriate guideline sheet. 

The necessary instruments are supplied for this purpose. 
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t.t 
fype of sig11 

This subsection gives a summary of all sign types (figure 4) and a short description and appropriate illustra
tions of each individual sign type (par 2.2.1 · 2.2.5). It can therefore be used as a handy tool for identifying 
any sign to be displayed. It can also be used for cross-reference purposes to locate related sign types. The 
visual character, nature and function of signs served as the main criteria for classification. The grouping of 
sign types also takes cognisance, to some extent, of the potential impact and the necessity of the sign and 
a basic indication is given in this regard. As a basic rule regarding sign necessity, signs aimed at directing and 
locating shall enjoy a higher necessity value than signs aimed at the promotion of products and services. 

In cases where a specific sign does not fit into this classification controlling authorities may have to adapt 
these guidelines to be able to accommodate such a sign. 
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Figura 4: Summary of sign types 
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2.2.1 .Class one: Billboards and other high 
impact free-standing signs 

•••••••••••••••••••••••••••••••••••••••••••••••••••• 

This class consists of free-standing advertising structures which have a very high visual impact owing to 
sheer size (billboards) or owing to appearance (tower structures). The main function of this class is to 
advertise non·locality·bound products, activities and services. (See definition of locality-bound sign.) Most 
signs in this class therefore have a rather low necessity value. 

1 (a) Super billboards 

Massive electronic billboards ~etween 40 nt and 81 m2• 

Plloto: Outdoor Advertising Associatitm of South Africa 

1 (b) Custom-mad a billboards 

Consist of custoiTHTlade billboards between 8m2 and 81m2 which feature special 
effects such as internal illumination, specialist character cut -outs and three· 
dimensional presentations. 

For thiiB·dimsnlion•l 1drsrtitsmsnt1 
not incorpofllsd in billbDirdt, 
ltiB c/1$1 2fl}. 
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1 (c) Large billboards 

Large billboards range in size from 36 m2 to 18 m2 with 3 m x 12 m and 3 m 
x 6 m as the most popular formats (commonly known as 96 sheet and 48 
sheet signs). Large billboards are a widely used outdoor advertising medium, 
generally paper-posted, but also signwritten, pos~ed with vinyl or with a 
combination of all three. 

Photo: Marissa Greeff 

1 (d) Small billboards and tower structures 

Small billboards and tower structures are used for general and non-locality-bound adver· 
tisements on products, activities and services in parking areas of shopping centres and at 
important transport nodes such as railway stations, bus stations and airports. Tower 
structures may ·also be used as focal points in larger pedestrian areas. Although small 
billboards and tower structures may refer indirectly to products, activities or services 
available at a particular shopping centre or transport node, the main function of this type 
of sign is not to identify or locate specific enterprises at such centres or nodes. This 
function belongs to on-premises business signs {class 3(k)}. 

Small billboards may range in size and format from 3m x 2m to 3m x 1,5 m (commonly. 
referred to in the advertising industry as 16 sheet and 12 sheet signs). Popular brandnames 
(or small billboards include shopper twelves, station twelves and junior posters. 

Tower structures include brandnames such as guard towers and super trilaterals. Guard towers ere tower-shaped adver· 
tising structures comprising four 2,5 m x 1,5 m, 3m x 1,5 m or 4 m x 1 m panels. Super trilaterals are pole mounted, three 
sided units carrying three 1 m x 4 m panels. 

For tOWif·likl ldrBniting ltructUfll Ill 1/10 combinltion 1ign1 It fOidtidl IIIViCB Ifill {C/111 4(b}J 1nd 
thopplng c1ntfll !C/111 3(kJ/. For ldr~niting on tow1n 1nd py/on1 111 
clln30J. · 

No. 46 .73 
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2.2.2 Class two: Posters and general signs 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

The function and necessity of signs in this class vary greatly. Most signs in this class have an urban nature 
but some of them also have arole to play in natural and rural areas. These signs generally have a lower 
aesthetic impact owing to smaller size or temporary nature. However, the relative ease with which some of 
these signs are manufactured and displayed and the relatively low cost involved cause a significant aesthetic 
impact. 

2(a) Large posters and advertisements on street 
furniture 

This class provides ample opportunity for advertising along urtian streets, in public spaces and in other pedestrian-oriented 
areas at shopping centres, shopping malls and transport nodes. Large posters come in various formats such as 1,56 m x 1,05 
m (commonly known as 4 sheet posters) or 1,8 m x 1,2 m and are normally displayed on standardised self-supporting 
structures which may be mounted on poles or be placed directly onto the 
ground. Advertising on street furniture consists of advertising on public facili· 
ties and structures which are not primarily intended for advertising but which 
are provided for pedestrians and commuters and may include seating benches, 
planters, pavement litter bins, pole mounted bins, bus shelters, pavement 
docks and drinking fountains. 
SpeciaDy designed advertising 
furniture may also be pro· 
vided for the sole purpose of 
advertising and contributing 
to the streetscape. 

For frea·atanding posters 
on forecourtl of businul 
prenil8l • 181 clus 3(i) 
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2(b) Banners and flags 

Consist of locality-bound banners and flags for advertising functions, events 
and enterprises and non-locality-bound banners and flags for streetscaping 
projects. May be attached to flagstaffs, buDdings or special streetscaping struc· 
tures •. Banners and flags advertising promotions or commercial products or 
events are not allowed. National flags of countries as well as banners and flags 
carried through the streets as part of a proclis~ 
sion are not controlled by SAMOAC. 

For lllilllmiiiiBII , dill 6(1}. 

2(c) Suburban ads 
Pole-mounted location signs at entrances to suburbs carrying an advertising sign beneath the suburb name. 

PlltJtD: Suburban and Industrial Signs PIKJtD: Suburban and Industrial Signs 

No.46 75 
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2(d) Temporary advertisements 

This class includes a wide variety of signs and advertisements which are usually 
displayed to publicisa a forthcoming event, to advertise a short-term usa of the 
advertisement site or to announce the sale or ranting of real estate or the sale of 
goods and commodities. This class includes the following sign types: 

(i) Eatata lgllltl' boarda 
Real estate for sale, on show, to let or sold. 

(i) S. of goads or ~ on land and premises not normally used for commercial purposes (Auction sales). 

(i) Plllllllllt pllltlrl end noticaa 
Consist of temporary signs which are attached to electrical light standards within the road reserve and which are 
intended to advertise public and charitable events, functions, occasions, meetings or campaigns of a religious, educa· 
tional, cultural, political, social, sporting or recreational natura. The advertising of commercial products, services or 
events shall not be allowed. 
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2(d} Temporary advertisements (continued} 

flY) Project boards 
Permit contractors and consultants involved in minor or major construction projects or alterations to existing structures 
or facilities to advertise their involvement on the site where the construction works are taking place. Also included are 
signs describing the type of development being carried out on a site and giving details of th~ type of accommodation 
being provided, floor space available, etc. 

(v) Temporary window signs 
Signs which are temporarily painted on or attached to the window-glass of a building used for commercial, entertain· 
ment, office or industrial purposes or any temporary sign which is displayed within two metres of any window or other 
external opening through which it can be seen from outside such a building. 

For pt117116111nt window lig111 m tl1u 3(g). 

No.46 77 
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.2(a) Strait nama advertisements 
Pole mounted, double-sided, intemaUy illuminated signs, that bear both the street name and advertising panels in the 
urban ertvirollllllllt. 

2(f) Neighbourhood watch and 
similar schemes 

This dass makes provision for outdoor signs for neighbourhood watch, farm 
watch and sililar watch schen1es indicating that watch schenles are in opera· 
tion in certain areas. It also makes provision for signs containing the name, 
address and telephone IUIIber of a security ~any contracted to protect the 
prenises on which the sign is displayed. 
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2(g) Product replicas and three-dimensional signs 
Product replicas or three-dimensional devices usad for the purpose of advertising may ba free.standing or attached to a 
buDding. This type of sign is associated with shopping centres or other commercial areas and with entertainment and 
industrial areas. 

No.46 79 



80 No.46 PROVINCIAL GAZETTE EXTRAORDINARY, 30 APRIL 1999 

, 2.2.3 Class three: Signs on buildings, 
structures and premises 

•••••••••••••••••••••••••••••••••••••••••••••••••••• 

This class consists mainly of advertisements and signs attached to or painted on larger structures not 
primarily erected for displaying advertisements such as buildings, towers and bridges. However, class three 
also allows for certain free-standing on-premises signs and advertising structure~ directly linked with enter· 
prises, residential functions or community services. Owing to this close relationship with buildings, enter· 
prises, residential functions and community services this sign type is functionally limited to urban areas and 
rural centres of economic activity with only one or two exceptions. The aesthetic impact of advertisements 
in this class ranges widely from the huge sky sign on top of a building to the very small "beware of the dog" 
sign on a residential site. Most of the signs in this class are locality bound (see definition of locality-bound 
sign) and have a high necessity value since they play an important role in locating enterprises and other 
functions and services. 

3(a) Sky signs 

Consist of very large signs ranging from 75 m2 to 300 m2 on top of tall skyscrapers in metropolitan areas and may form 
very important landmarks in such urban areas. 

FDt IIIIIIIBr ligM on top of liJWif snd /su prominsnt /JuUdings, 111 c/su 3{/J}. 

Photo: Outdoor Advertising Association of South Africa 
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3(b) Roof signs 

Consist of signs on the main roofs of buildings lower 
than 15 floors which are used to some extent for com· 
mercial, industrial or entertainment purposes 

For /srglf signs on top of skyscrspsn, s11 c/11s 
3(1}. For sigDI psintsd on roofl, itJI Clsll 3tn. 

3(c) Flat signs 
Signs which are affixed to the main walls of buildings used for commercial, indus
trial, office or entertainment purposes and which at no point project more than 
300 mm from the surface of such a wall. 

For signs sfflxld to 1 psrspst wsU, !Js/ultfldl or t111ing of 1 rBflmll or 
!Jslcony, 1t11 dsu 3(s}. For sign~ psintsd on !Juild"mg wsJ/1, 1t11 dl11 3(0 • 

No. 46 81 
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3(d) Projecting signs 

Any sign which is affixed to a main wall of a buHd"mg which is used for commercial, office, 
industrial or entertainment purposes, which sign projects more than 300 mm from the 
surface of the main wall and is affixed at right angles to the street line. 

for liglll fi/Di«ting from &IJiumnl Dl poltlll/flll(lftitW I lfiDf wflkh &DIItlll full/ 
fliiiiiPI, - du6 3(1}. 

3(a) Veranda, balcony, canopy 
and undarawning signs 

The following signs are included in this class: 

• Signs affixed flat onto or painted on a parapet wall, balustrade 
or railing of a veranda or a balcony. 

• Signs affixed flat onto or painted on the fascia of a veranda or 
a beam over veranda columns. 

• Signs affixed flat onto or painted on the fascia of a roof struc· 
ture without walls such as a roof1covering fuel pumps at a filling 
station. 

• Signs suspended below the roof of a veranda or balcony (underawning signs). 
• Signs placed on top of the roof of a veranda. 
• Signs affixed to or painted on a pillar, column or post supporting a veranda, balcony 

or roof structure without walls. 
• Signs painted or printed on the fabric of a canopy or blind. 

Only verandas, balconies and canopies which fonn part of buHd"mgs used for COII'IIl&rcial, office, 
industrial or entertainment purposes or roofed structures without walls which are situated on 
premises_used for such purposes are relevant for the purposes of this class. 

- . 



BUITENGEWONE PROVINSIALE KOERANT, 30 APRIL 1999 

3(f) Signs painted on walls and roofs 
All signs painted directly on the main walls or roof of a 
building used for commercial, office, industrial or entertain· 
ment purposes. Most signs in this class ·are painted on the 
side walls of buildings. 

3(g) Window signs 

Window signs are signs which are permanently painted on or at· 
tached to the window-glass of a building used for commercial, of· 
fica, industrial or entertainment purposes, or any other permanent 
sign which is displayed within two metres of any window or exter· 
nal opening through which it can be seen from outside such a build· 
ing. 

For tltllptnty windDw JWIII. 111 tim 2fdJ(rJ. 
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3(h) Signs incorporated in the fabric of a building 

Any advertisement incorporated in and forming an integral part of the fabric of 
a building (i.e. not painted on or affixed in any manner). This class applies mostly 
to historical buildings but may also apply to modern buildings and structures 
such as farm gates. 

For ligDI lffizld flit onto I building 1111 du8 3(c), 
FDtligDI fllintld onto 1 building ,. du8 3((}. 

3(i) Advertisements on forecourts of business 
premises 

Notices, signs and advertisements displayed on the forecourts of businesses in order to 
draw attention to convnercial services, goods for sale, or other services available at the 
premises. A forecourt can be seen as an outdoor area which forms a functional part of a 
building housing an enterprise and may include the area 'at a filling station where the 
pumps are situated, a terrace in front of a restaurant or cafe. a •sidewalk• cafe. etc. The 
term • forecourt' includes an enclosing fence, wall, 
screen or other structure, but does not include side
walk areas in front of business premises which are 
intended for pedestrian circulation. 

For 1drsrtilsmsnt1 on f11d11 1nd coluRIRI of 
roof 1tructurs1 corsring fusl pump, 1111 cllu 
3(s}. For combin1tion ligDI 11 filling 1t1tioD1 

I IJid I'IJidlit/1 llfYitl Ifill, 1111 c/111 4(b}. 
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30) Miscellaneous signs for residential oriented land 
use and community services 

This class covers a wide variety of relatively small notices and signs to be displayed on 
buildings or premises utilised for residential-oriented purposes and community services 
including small businesses, practices and accommodation facilitie.s with a residential 
character. Class 301 is aimed primarily at urban residential areas and urban community 
services but it includes places of residence in natural and rural environments such as 
farms and smallholdings, as well as community services such as farm schools. This class 
also includes urban residential areas where office and commercial encroachment has 
taken place. 

FotiiiiiH·Itlll lluliRIIIII, pr~etie11 1nd •eeommod1tion f1t11itis1 on !1rm1 
lnd fllflllllllllliold"mgl, ,;, &1111 3(1}. 
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3QJ Miscsllsnsous signs (continued) 

3(k) On-Premises business signs 
This class consists of locality-bound signs which are aimed at identifying 
and locating: 

• Businesses, enterprises and industries in urban areas. 
• Businesses and enterprises at centres of economic activity in natu· 

ral and rural areas, including farm stalls and other enterprises on 
farms and smallholdings. 

On-premises business signs may provide information such as the nama and 
natura of the antarprisa, the natura of goods sold or services provided and 
the nama of the proprietor, partner or practitioner. This sign type may in· 
elude the following: 

• Individual free-standing signs on specific business premises. 
• Signs on appropriate structures on specific premises such as boundary walls, gates and gate structures. 
• Combination signs which identify several businesses or enterprises and which ara provided at shopping cantres, 

industrial areas and parking areas shared by several enterprises. 

FIJI IIIMII Nlinl~~a 1111 IIIIM11 tuitJIIIWI litu tJt ln IJIJildlllg1 tiMt WIIIIJiiliMiy &llllltnl&tll/ for l'llidetill 
(Jf &,.,.,.., pUtp(JIII, ,. &1M~ 30J. 
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3(k/ On-Premises 1Jusine11 signs (continued) 
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3(1) Advertising on towers, bridges and pylons 

Advertising by means of signs affixed to or painted on towers, bridges and pylons not used primarily for advertising 
purposes. Included here are signs on cellular telephone base station towers, water towers, radio towers, silos and 
similar structures. · 

fllf 8dwrtbing on toWIIItnlctum IJI'ICtlld for till sols purp018 of 1drsrtising, 181 cl8u t(d). For sdrrlrtising 
on co/u/11111, pil•n •nd pDStlsupporting rB11nd•1, IM/conis1 •nd roofl without w•U1, 111 c/111 3(1}. 

3(m) Advertisements on construction site boundary 
walls and fences 

Consist of signs fixed (but not painted) flat against or on top of any fence or wall (not being the wall of a building) where 
such fence or wall forms the boundary of a site where construction work is being carried out. 
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2.2.4 Class four: Signs for the tourist and 
traveller 

No.46 89 

•••••••••••••••••••••••••••••••••••••••••••••••••••• 

Signs aimed at tourists and travellers have a role to play in all three landscape types. The actual visual 
impact varies from relatively high in the case of service facility signs at highway service complexes to 

. relatively low in the case of brown tourism signs that harmonise with the environment. These signs have the· 
primary function of directing the tourist and traveller and of indicating the availability of certain services. 
They therefore have a rather high necessity value. 

4(a) Sponsored road traffic projects 

Signs relating to the sponsoring of projects specifically intended for road users and 
involving the provision of road services, the promotion of road safety or the manage· 
ment and conservation of roadside environments. 

4(b) Service facility signs 

Consist of relatively large cbmbination signs displayed at filling stations and roadside ser· 
vice areas (rest and service areas) which may provide a variety of services such as fuel 
pumps, workshops, rest rooms, car washes, shops, accommodation facilities, restaurants, 
fast food outlets and auto tellers 

For 11dvertinm1nts on tb1 columns11nd roofl of ltructuffl conring fuel pUIIIfJIIII 
filling 1t1tions 11nd ro1dsid1 11rvit1 llfflll, 111 c/1111 3(1}. For tmllllf lldnrtiiB
mBnts disp/11yld on tb1 fofftourts of fi/Dng 1t1tions 11nd ro11dlid1 llrvitl lfflll, 

, 1111 cl•u am. 
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4(c) Tourism signs 

Tourism signs fonn part of the South African Road Traffic Sign System 
and are provided supplementary to direction signs. These signs have a 
distinctive white on brown colour and use symbols to a large extent. 
The main objective of tourism signs is to infonn and guide tourists in 
the final stages of their journeys. Tourism signs provide a standardised, 
safe, functional and environmentally acceptable way of transferring 
directional infonnation regarding a diversity of localities, facilities, ac· 

· . tivities and services which might be of interest to the tourist and trav· 
eller. 

For m.t mp allltlw tDIIIin infotmstiiJn on lttNt fumitufl 
-., •• ltn/cti/IU .. t/GI2{6}. 

4(d) Functional advertisements by public bodies 
Advertisements needed by local authorities and other statutory undertakers such as utilities and public transport opera· 
tors to give infonnation or guidance about the services they provide (e.g. bus timetables). 
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2.2.5 Class five: Mobile signs 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

These signs will be concentrated in urban areas but ~eing mobile might also occur in the other landscape 
types. Most mobile signs will have a relatively low aesthetic impact. However, owing to a highly mobile 
nature advertisement trailers can be very difficult to control and may have a rather negative impact on 
traffic safety. Mobile signs have a low necessity value. 

5(a) Aerial signs 

Signs painted on, attached to or produced by an aircraft, such as: 

• A captive balloon 
• Akite 
• An unmanned free balloon 
• A manned free balloon 
• A moored airship 
• An aeroplane (banner towing or, smoke signals) 
• A craft for-parasailing 
• A hang-g6der 
• A model aircraft or radio-controlled aircraft 
• ·An aircraft_ towed behind a vehicle or vessel for the purpose of flight 

PbtiiD: Outdoor Advertising_ Auociation of South Africa 

Pflt/tD: Outdoor Advertising Association of South Africa 
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5(b) Vehicular advertising 

This class includes all advertisements on self-driven vehicles which are normally 
moving on land or water, including taxis, buses, trains and delivery vehicles, but 
excluding aircraft. 

~(c) Trailer advertising 
Advertisement trailers carry double-sided •billboard-type'" advertisements and are parked at strategic locations for 
the sole purpose of advertising. 

PIKito: Adtrailers 
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tl 

Spa11al fll tHies: Landscape 
1ypes and areas of control 

No.46 93 

This subsection may be used as a basic tool for the identification and classification of sites or areas under 
consideration for displaying signs and advertisements. It may also be used by controlling authorities for the 
classification and demarcation of such spatial entities in the areas under their control. 

The classification guidelines for spatial entities in this subsection is based on landscape sensitivity. 

LANDSCAPE TYPE is used to give an indication of basic landscape sensitivity and forms a broad frame· 
work for spatial classificatio·n. One of three categories can apply, namely: 

• Natural 

• Rural 

• Urban 
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AREAS OF CONTROL reflect degree of landscape sensitivity. This can be seen as a refinement of basic 
landscape sensitivity and, apart from visual sensitivity, may include traffic safety conditions as a criterion 
for sensitivity rating. Areas of control and degree of landscape sensitivity are superimposed on landscape 
types and basic' landscape sensitivity. There are three areas of control: 

• Areas of maximum control 

• Areas of partial control 

• Areas of minimum control 

The following key principles were applied in drawing up the classification guidelines for spatial entities: 

... All NATURAL AND RURAL LANDSCAPES shall be defined as AREAS OF MAXIMUM CONTROL 
owing to their sensitivity to visual disturban.ce. 

• URBAN LANDSCAPES are defined in terms of all THREE AREAS OF CONTROL owing to the varying 
nature and degree of sensitivity of the urban landscape and to the considerable demand for advertis· 
ing in urban areas. 

The classification guidelines give an indication of appropriate land use in the different areas of control, the 
objectives of these areas of control and a summary of appropriate sign opportunities. 

Controlling authorities and especially municipalities will be responsible for the demarcation of the various 
areas of control under their jurisdiction by applying these guidelines in consultation with interested and · 
affected parties. Spatial information in this regard should be made available to the public and the advertising 
industry in the form of maps or plans which could then be added to this section of SAMOAC. 

In certain .instances it may be necessary for municipalities to adapt the classification guidelines for urban 
areas of control as presented in this subsection in order to reflect more accurately the character of specific 
urban areas and the needs and lifestyles of local communities. 



2.3.1 NATURAL LANDSCAPE · Areas of maximum control 
••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

Character and land usa 

The 'natural' landscape shall refer to the following parts of the rural 
or non-urban environment: 

• Unspoilt areas which are in a relatively natural state in the 
opinion of the controlling authority. 

• Areas of high scenic value in the opinion of the controlling 
authority. 

Natural landscapes shall include but shall not be limited to the fol· 
lowing: 

- National parks - Game reserves ... Nature reserves - Marine reserves - Wilderness areas 
~ Extensive agriculture - Scenic corridors - Scenic landscapes 

Information in GIS format is available from the Department of Envi· 
ronmental Affairs and Tourism for the demarcation of natural areas 
in the various provinces. 

Objectives 

• To ensure that the aesthetic appeal and ecological integrity of 
the natural landscape is not compromised; 

• to permit adequate display of information concerning the iden
tification and location of areas and places of interest and the 
identification of premises and services and activities conducted 
on land; 

• to protect tourism resources; 

• to promote the tourism industry through the provision of ap· 
propriate signs; and 

• to promote road safety. 

.. Appropriate sign opportunities 

• Opportunities for advertising and acceptable sign types are 
limited. -.. .. -.. 

Only signs expressing an essential message are permitted. 

Signs should be limited in size (relatively small) and should 
harmonize with the environment. 

Property and farm names are allowed. 

Centres of economic activity within the natural landscape such 
as farm stalls and service stations will be allowed to adver
tise products and services by means of locality-bound signs • 

The use of brown tourism signs should be encouraged for all 
tourist facilities and attractions. 

• All non-locality-bound signs shall be limited to brown tourism 
signs with the exception of vehicular advertising {class 5{bJ/. 

". 

Nature Reserve 

Extensive Agricuhure 
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2.3.2 RURAL LANDSCAPE·· Areas of maximum control 
• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Character and land usa 

Rural areas have varied landscapes and form a transition between 
the developed urban areas and the relatively unspoilt natural areas. 
Typical forms of land use shall include intensive agriculture, subsis· 
tence agriculture and peri-urban smallholdings of a predominantly rural 
nature and with a relatively low population density. 

Information in GIS format is available from the Department of Envi
ronmental Affairs and Tourism for the demarcation of rural areas in 
the various provinces. 

Objectives 

.-7,-i'o 

~"<(' 

-.-:-.'i 

,.;n 

::····.o:· 

:< . ....-

''Mr 

To prevent the proliferation of signs; 

to co-ordinate advertising; 

to promote road safety; 

to promote the tourism industry; 

to provide information for tourists, tourism-related industries 
and local communities; 
to preserve the rural amenity of the locality within which the 
sign is to be displayed; and 

to protect tourism resources. 

Appropriate sign opportunities 

• Sign opportunities are more or less the same as for natural 
areas of maximum control, the main difference being less em· 
phasis on harmony between sign and visual environment. Sign 
opportunities in rural areas of maximum control are there
fore also limited primarily to the following: 
• Property and farm names 
• Centres of economic activity 
• Tourist facilities and attractions 

---..... Only signs conveying an essential message should be permit· 
ted. 

• All non-locality-bound signs shall be limited to brown tourism 
signs with the exception of aerial signs [class 5(aJ/ and ve
hicular advertising [class 5(b}]. 

Intensive Agricuhure 

Intensive Agriculture 

Subsistence Agricuhural 
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·2.3.3 URBAN LANDSCAPE · Areas of maximum· control 
•••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

Character and land use I trolled and all advertisements sh~uld be scrutinised according to well· 

Objectives developed and wall·defmed requirements. As aD advertisements will af· 
feet the appearance of these visually sensitive buildings, structures or 

Urban landscapes refer to human settlements with a population of more areas, it may be necessary to develop specific and more detailed condi· 
than 2 500 people. The following precincts are deemed sensitive to .. To prevent the pro6feration of signs, to minimise visual distur· tions according to local circumstances and the character of specific 
visual disturbance and shall be defined as urban areas of maximum bance caused by signs and to optimise visual harmony between urban areas of maximum control. 
control: sign and urban landscape; .. to protect urban areas and facilities of significant conservation, .. Conservation architectural, historical and recreation value from visual degra· 

Natural open space and urban conservation areas; interface of dation caused by outdoor advertising and to enhance such areas 
natural landscape and buHt fibre, in the form of natural edges and facilities; 
6ke bodies of water, rivers, ridges and forests. .. to preserve the residential amenity of suburbs; .. Recraation 
Open areas for passive recreation such as parks and non· - to enhance and protect the scenic amenity of our towns and 

conmercia6sed squares. cities; .. Scenic .. to protect and enhance important elements of urban structure 
Scenic areas; characteristic vistas across built ·up areas or and identity, such as major transportation routes and gateways; Architecture/: Union But7dings, Pretoria 

down streets or avenues. - to ensure optinwm traffic safety on high-speed and high-volume .. Architectural and historical routes and to ensure that traffic safety is not compromised by 
National or local heritage sites or buildings; special tourist ar • advertising signs in other areas of maximum control; 
eas; historical or contextual streetscapes; skylines seen from .. to contribute to the creation of more pleasant living environ· 
viewing points; areas or facilities of strong architectural con· ments; 
text or historical scale. .. to permit adequate display of information concerning the identi· .. Residential 

fication of areas of interest, identification of premises and ac· Exclusively residential areas for higher to niddle income groups, 
mostly low density single. tivities conducted on the premises; and .. Gateways - to enhance and protect tourism resources • 

Features of scenic, historical or architectural significance. 
I Appropriate sign opportunities - Transportation 

V"ISU81 zones along urban freeways, unless the responsille roads 

I Only signs conveying an essential message are pemitted. The size, 1111111- I Scenic: Vista down Dueen WDhelmina Avenue with the Union authority, after an EIA process, identifies areas along such 
fraewavs. in which relaxation mav be aDowed. ber, illunination end position of advertisements should be strictly con- Buildings in the Background 
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2.3.4 URBAN LANDSCAPE · Areas of partial control 
••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

Character and land usa 

Urban landscapes refer to human settlements with a population of 
more than 2 500 people. Urban areas of partial control are, in most 
cases, characterised by a greater degree of integration and complex. 
ity of land use, facilities and activities which allows for greater free· 
dom with regard to the size, number and position of advertisements. 

The following precincts shall be seen as urban areas of partial i:on· 
trol: 

- Residential 
• Residential areas with high·rise apartment blocks, inter· 

spersed with shops and offices, mostly high density mixed. 
• Medium density residential areas in transition as well as 

residential areas where office and commercial encroach· 
ment has taken place. 

• Low density, lower income suburbs. 
,. Commercial 

• Small commercial enclaves in residential areas. 
• Suburban shopping centres and office parks. 
• Ribbon development along main streets. 

- Education 
Educational institutions. 

- Recreation 
Sports fields or stadia and commercialised squares. 

- Institutional 
Government enclaves, including diplomatic or civic amenities. 

- Smalholdinp of an urban natura with a higher population 
density than rural smallholdings. 

Objectives 

---
--

To permit greater freedom regarding the size, number and posi· 
tion of advertisements; 

· to encourage a co·ordinated and integrated approach to adver· 
tising; 
to permit adequate display of information identifying areas of 
interest and premises and the activities conducted and services 
and products available on those premises; 
to ensure that traffic safety is not compromised by advertise· 
ments; 
to provide a means of communicating educational messages as 
well as messages on products and community services to ma· 
jor target markets in urban areas. 

• · to enhance and protect tourism resources; - to contribute towards the creation of more pleasant living envi· 
ronments; and 

• to enhance the character of an area or land use. 

Appropriate sign opportunities 

Almost all sign types are permitted. They shall, however, be subject to· 
compliance with the general conditions in par. 2.4.1 and the specific 
conditions in the relevant guideline sheets which, although more restric· 
tive than the conditions controlling advertising in areas of minimum con· 
trol, still grant some measure of freedom as to the size, number and 
position of signs. 

Commercial: Suburban Shopping Centre 

Commercial: Suburban Office Plfk 
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2.3.5 URBAN . LANDSCAPE · Areas of minimum control 
••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

Character and land use 

Urban landscapes refer to human settlements with a population of 
more than 2 500 people. 

Urban areas of minimum control can be seen as centres, areas and 
nodes of concentrated economic activity where the dominant con· 
cern and motivation is to conduct business and to sell products and 
services. This calls for the display of advertisements and signs in 
stronger and more obvious forms. 

The following precincts should be included in urban areas of mini· 
mum control: 

• Commercial 
• Commercial districts, central shopping centres and cen· 

tral office precincts. · 
• Commercial enclaves and shopping centres in lower in 

come suburbs. 

• Industrial 
Industrial areas or industrial parks. 

• Entertainment 
Entertainment districts or complexes. 

• Transportation 
Prominent public transport nodes such as railway stations, 
larger bus stations and taxi ranks, airports and harbours, 
excluding nodes of exceptional historical and architectural 
value. 

Objectives 

• To stimulate economic growth by permitting adequate identifi· 
cation, business advertising and adequate means of communi· 
eating messages and information on products and services; 

• to recognise that advertising signs express the character of 
the commercial, entertainment and industrial environment and 
of public transportation nodes; 

• to ensure equal access to advertising space; 

• to ensure that advertising does not visually degrade the 
streetscape character or cause visual clutter; 

• to ensure that traffic safety is not compromised by advertise· 
ments; 

• to encourage a co·ordinated and integrated approach to adver· 
tising; and 

• to enhance tourist and entertainment attractions. 

Appropriate sign opportunities 

All sign types are permitted subject to comp6ance with the general 
principles and conditions in par. 2.4.1 and the specific conditions set .. 
out in the guideline sheets. Advertisements and signs may be expressed 
in stronger and more obvious terms and the principles and conditions 
are therefore less restrictive than those regulating the other areas of 
control. · · 

Commercial: Pretoria Central Business District 

Industrial Area 
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Figura 5: Relationship between areas of control and landscape types. 

Areas of maximum control Partial control Minimum control 
I I 

I I I I I 
I I' 

Natural landscape Rural landscape Urban landscape 
(Human settlements of more than 2 500 people or any part of such a settlement) 

I I 

- National Parks - Intensive agriculture - Conservation areas and .. High density residential - Central commercial 
natural features districts - Game reserves - Rural smallholdings - Medium density residential - Passive recreation areas - Industrial areas or - Nature reserves - Subsistence agriculture .. Residential with office industrial parks - Scenic features and and commercial - Marine reserves areas encroachment - Entertainment districts 

Low density~ lower 
or complexes ... Wilderness areas - Historical and · -architectural features income suburbs · .. Transport nodes - Extensive agriculture and areas - Commercial enclaves in - Scenic corridors - Low density residential residential areas .. Scenic landscapes - Gateways - Commercial ribbon - Visual zones along urban 

development 

freewa~s, unless the re· .. Educational institutions 
s~onsib e roads authority, - Sports fields and stadia a ter an EIA ~rocess, iden· 
tifies areas a ong such free· - Commercial squares ways, in which relaxation 
may be allowed. - Institutional/ government 

• Urban smallholdings 
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Figure 6: Advertising opportunities 

Area· of control 
Type of sign 

Maximum control Partial Min. 

Class 1 1a Super billboards X X X X ../ .· 

Billboards and 1b CustoiiHI18de billboards X X X X ../ 
other high impact 1c Large billboards X X X X ../ 
free-standing signs 1d Small billboards and tower structures X X X ../ ../ 

2a Large posters and advertisements on street furniture X X ../ ../ ../ 

2b Banners and flags X ../ ../ ../ ../ 

2c Suburban ads X X ../ ../ ../ 

2d lil Estate agents' boards ../ ../ ../ ../ ../ 

Class 2 2d (ii) Sale of goods and livestock (non-commercial premises) ../ ../ ../ ../ ../ 
Posters and 2d (iii) Pavement posters and notices X X x. ../ ../ 
general signs 2d (ivl Project boards ../ ./. ../ ../ ../ 

2d (vi Temporary window signs ../ ../ ../ ../ ../ 

2e Street name advertisements X X X ../ ../ 

2f Neighbourhood watch and similar schemes ../ ../ ../ ../ ../ 

2g Product replicas and three-dimensional signs X X X ../ ../ 

3a Sky signs X X X ../ ../ 

3b Roof signs X X X ./ ../ 

3c Flat signs ../ ../ ../ ../ ../ 

3d Projecting signs ../ ../ ../ ../ ../ 

3e Veranda, balcony, canopy and underawning signs ../ ../ ../ ../ ../ 

Class 3 3f Signs painted on roofs and walls X X X ../ ../ 

Signs on buildings, 3g Window signs ../ ../ ../ ../ ../ 
structures and 3h Signs incorporated in the fabric of a building ../ ../ ../ ../ ../ 
premises 3i Advertisements on forecourts of business premises ·· ../ ../ ../ ../ ../ 

3j Miscellaneous signs for residential oriented land use and 

community services ../ ../ ../ ../ ../ 

3k On-premises business signs ../' ../ ../ ../ ../ 

31 Advertising on towers, bridges and pylons X X X ../ ../ 

3m Advertisements on construction site boundary waRs and 

fences X X x· ../ ../ . 
4a Sponsored road traffic projects ../ ../ ../ ../ . ../ 

Class 4 4b Service facility signs ../ ../ ../ ../ ../ 
Signs for the 4c Tourism signs ../ ../ ../ ../ ../ 
tourist and traveller 4d Functional advertisements by pub6c bodies ../ ../ ../ ../ ../ 

5a Aerial signs X ../ ../ ../ ../ 
Class 5 5b Vehicular advertising ../ ../ ../ ../ ../ 
Mobile signs 5c T raRer advertising X X X ../ ../ 

Natura Rural Urban environment 

Legend Landscape type 
.. 

x Not perm1ss1ble 

../ Permissible (subject to compliance with principles and conditions) 
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2.4.1 General conditions and principles 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

2.4.1.1 Amenity and decency 

(a) No sign, as permitted by SAMOAC, shall in the opinion of the controlling 
authority • 

(i) be detrimental to the environment or to the amenity of a human living environment by reason of size, 
shape, colour, texture, intensity of illumination, quality of design or materials or for any other reason; 

(ii) be in its content objectionable, indecent or suggestive of indecency or prejudicial to the public morals; 
II' 

(iii) unreasonably obscure, partially or wholly, any sign owned by another person previously erected and 
legally displayed. 

2.4.1.2 Safety 

(a) No advertisement or advertising structure, as permitted by SAMOAC, shall · 

(i) in the opinion of the controlling authority constitute a danger to any person or property; 
. . 

(ii) in the opinion of the roads authority be so placed or contain an element which distracts the attention 
of drivers in a manner likely to lead to unsafe driving conditions; 

(iii) in the opinion of the roads authority be illuminated to the extent that it causes discomfort to or 
inhibits the vision of approaching pedestrians or drivers; 

(iv) be attached to a road traffic sign or signal, combined with a road traffic sign or signal [unless 
specifically provided for in the South African Road Traffic Signs Manual (SARTSM)], obscure a road 
traffic sign or signal, create confusion with a road traffic sign or signal, interfere with the functioning 
of a road traffic sign or signal or create a road safety hazard in the opinion of the roads authority; 

(v) in the opinion of the roads authority obscure a pedestrian's or driver's view of pedestrians, road or rail 
vehicles and features of the road, railway or pavement such as junctions, bends and changes in width; 
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(vi) project over a pedestrian or cycle circulation route, unless the clear height of such sign exceeds 
2,4 m; 

(vii) obstruct any fire escape or the means of egress to a fire escape or obstruct or interfere with any 
window or opening required for ventilation purposes; or 

(viii) exceed the minimum clearance with regard to overhead power lines as prescribed in regulation 15 of 
the Electrical Machinery Regulations (No R1593 in GG. 11458 of 12August 1988). (Permission must 
be obtained from the relevant supply authority before any advertising structure may be erected in a 
power line servitude). 

(b) Signs or advertisements positioned along roads and specifically targeting 
the road user shall be concise and legible and shall comply with the follow· 
ing requirements: 

(i) No sign displaying a single advertisement or message shall exceed 15 "bits" of information. No 
combination sign or any other sign displaying more than one advertisement or message shall contain 
more than 6 "bits" of information per enterprise, service or property or per individual advertisement or 
message displayed on a combination sign. "Bit" values shall be calculated as follows: · 

Words of up to 8 letters, inclusive· 
Numbers of up to 4 digits, inclusive 
Numbers of 5·8 digits 
Symbol, logo or abbreviation 

1 "bit" 
0,5 "bit" 
1 "bit" 
0,5 "bit" 

(ii) Street numbers indicating specific premises shall have a minimum size of 150 mm and a maximum 
size of 350 mm. 

(iii) No message shall be spread across more than one sign or sign panel. 

2.4.1.3 Design and construction 

(a) Any sign, as permitted by SAMOAC · 

(i) shall, in the opinion of the controlling authority, be neatly and properly constructed and executed and 
finished in a workmanlike manner; 

(ii) shall, in the opinion of the controlling authority, not be detrimental to or have a negative aesthetic 
impact on the urban design, streetscapes or the character of the surrounding area by way of the design 
of the structure or device; 

(iii) shall, in the opinion of the controlling authority, have a neat appearance and shall consist of durable 
materials in accordance with the function, nature and permanence of the advertisement, sign or 
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structure and materials such as cloth, canvas, cardboard, paper or synthetic cardboard should be used 
only when essential to the nature and function of a particular sign; 

{iv) shall, in the opinion of the controlling authority, have a neat appearance in terms of advertisement 
content and signwriting while untidy hand-written messages should be avoided as far as possible; 

{v) shall, in the opinion of the controlling authority, not deface building facades with electrical services 
provisions and other accessories; 

{vi) shall, in the opinion of the controlling authority, be rigidly and securely attached, supported or anchored 
in a safe manner and so that unwanted movement in any direction is prevented; 

{vii) shall be capable of effectively securing, supporting and maintaining not less than twice its mass with 
the addition of any force to which the sign may be subjected, including wind pressi.N'e; 

{viii) shall wherever necessary in accordance with the nature of the sign and when attached to brickwork, · 
masonry or concrete, be securely and effectively attached thereto by means of bolts securely embed
ded in such brickwork, masonry or concrete or passing through the same and secured on the opposite 
side; 

{ix) shall, when attached to conservation-worthy buildings, be attached with the necessary expert advice 
in order to prevent damage to such buildings; 

(b) Any advertiser or contractor • 

{i) shall not use water-soluble adhesive, adhesive tape or similar material to display or secure any sign or 
advertisement elsewhere than on a billboard, board or any structure provided for this purpose; · 

{ii) shall have all exposed metalwork of any sign painted or otherwise treated to prevent corrosion and all 
timber treated to prevent decay; and 

{iii) shall have measures taken to prevent the entry of water into and the accumulation of water or 
moisture on or in any sign or any part of its supporting framework, brackets or other members. 

(c) Glass 

{i) All glass used in signs {other than glass tubing used in neon and similar signs) shall be safety glass at 
least 3 mm thick. 

{ii) Glass panels used in signs shall no~ exceed 0,900 m2 in area, each panel being securely fixed in the 
body of the sign, structure or device independently of all other panels. 

(d) Electrical 

{i) Every illuminated sign and every sign in which electricity is used ~ 

{aa) shall have power cables and conduit containing electrical conductors positioned and fixed so 
that they are not unsightly in the opinion of the controlling authority; 
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(bb) shall be constructed of material which is not combustible; 

(cc) shall be provided with an external switch in an accessible position whereby the electricity 
supply to the sign may be switched off; and 

(dd) shall be wired and constructed in accordance with and subject to the provisions of the relevant 
·authority's electricity supply by-laws. 

(e) Damage to property 

(i) No person shall, in the course of erecting or removing any sign, advertisement structure or device, 
cause damage to any tree, electrical standard or service or other public installation or property. 

2.4.1.4 · Maintenance 

(a) Any sign, as permitted by SAMOAC · 

(i) should, where possible, to be located at a height that discourages vandalism; 

(ii) shall be serviced on a regular basis; and 

(iii) shall be maintained in good repair and in a safe condition and according to the highest standards as 
regards quality of structures, posting and signwriting. 

(b) The owner of any land or building on which a sign is displayed or erected, or 
to which a sign is attached, and the owner of any such sign shall be jointly 
and severally responsible for the maintenance in a safe and proper condition 
and for the cleaning and the repainting of any such sign. 

2.4.1.5 Position 

(a) Signs, as permitted by SAMOAC · 

(i) shall not to be positioned on a road island or road median with the exception of those in class 2(e) 
(street name advertisements); . 

(ii) shall not be suspended across a road with the exception of signs permitted on bridges across certain 
urban roads other than freeways [class 3(1)] as well as banners suspended across urban roads other 
than freeways and as part of a streetscaping project [class 2(~)]; 

(iii) shall not be erected within or suspended above a road reserve or within the limited use area outside 
the road reserve boundary of freeways, as indicated in figure 7, with the following exceptions: 

(aa) classes 4(a), 4(b), 4(c) and 5(b) may be allowed within all road reserves; 

(bb) class 2(d)(iv) signs that concern road construction may be allowed within all road reserves; 
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(cc) class 2(d)(iv) signs that do not concern road construction may be allowed within all road 
reserves other than freeways, but only next-to the actual development site and only if suffi· 

. cient space is not available on such a site; 

(dd) classes 2(a), 2(b), 2(c), 3(d), 3(e) and 4(d) may be allowed within all urban road reserves other 
thim freeways; 

(eel classes 2(d)(iii) and 2(e) as well as signs on bridges [class 3(1)] may be allowed within urban 
road reserves other than freeways but only in urban areas of minimum and partial control; 

(ff)- class 2(f) signs may be allowed within road reserves other than freeways in urban, rural and 
natural environments; 

(gg) classes 3(c), 3(d) and 3(e) may be allowed within the limited use area along freeways if the 
main building housing an enterprise is within 50 metres from the road reserve boundary of a 
freeway and if there is no other appropriate means of indicating that particular enterprise 
facing another public road carrying through passing traffic. 

(iv) shall not be permitted within a restricted area at urban street corners as illustrated in Figure 8, with 
the exception of sign types 2(d)(v), 2(e), 3(c), 3(d), 3(e), 3(g) and 3(h), and illuminated signs allowed 
within restricted areas at signalised street corners as indicated in Figure 9 shall have a clear height of 
at least 6 m if such signs contain the colours red, green or amber • 

. 2.4.1.6 Illumination 

(a) The following maximum luminance levels par square metra are applicable 
for all classes of advertisements in SAMOAC where illumination is permit· 
tad (as determined by the International Commission on Illumination): 

Illuminated area 
less than 0,5 m2 

0,5 m2 <2m2 

2m2< 10m2 

10 m2 ormore 

Max. luminance 
1 000 candela/m2 

800 candela/rn2 
600 candela/rn2 
400 candela/rn2 

(b) The light source emanating from floodlights shall not be visible to traffic 
travelling in either direction. 

(c) Floodlighting shall be positioned to ensure affective distribution and minimise 
light wastage or 'spill'. 

. . 
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(d) In respect of urban freeways, irrespective of the area of control, classes 1 (a), 
1 (b), 1 (c), 1 (d), 2(c), 2(d), 2(g), 3(b), 3(c), 3(f), 3(h), 3(1), 3(m), 5(a) and 5(c) may not 
be illuminated in any way unless the freeway is lit by overhead lighting over 
the full distance within which the advertising sign is visible from the free· 
way. 



BUITENGEWONE PROVINSIALE KOERANT, 30 APRIL 1999 

Figure 7: Advertising Restrictions on 
Urban Freeways 

Notes: 

1. Sea par. 2.4.1.5(a)(iii) 

No. 46 115 

2. Within visual zonas tha responsible roads authority may, after an EIA process, identify areas 
in which relaxation may be allowed by changing such visual zona areas back to the original 
area of control (minimum or partial) onto which the visual zona (maximum control) was super· 
imposed. In such instances, the responsible roads authority may also stipulate any terms and 
conditions additional to the requirements of this manual they may require compliance with. 
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Figura 8: Restrictions on signs at street corners 

' 

Restricted area 
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Figura 9: Restrictions on illuminated signs at signalisad street 
corners 

Restricted area 
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2.4.2 Guideline sheets 
•••••••••••••••••••••••••••••••••••••••••••••••••••• 

. ' ' ' ' 

Guideline sheets indicate the appropriate advertising opportunities for each sign type as well as specific 
conditions attached ~o such opportunities. 

Each guideline sheet contains the following headings: 

(a) Description 

The type of sign in question is defined and an indication is given of its role and function. 

(b) Appropriate opportunity 

The area of control in which the sign type is deemed permissible is given. A distinction is drawn between 
specific or deemed consent requirements. • · ' · -

Permilli/Jie with lfll#fit CDDIIII_t z· . . 

The application may be approved at the discretion of the controlling authority after review of the applicable 
guidelines. The application will have to meet the prescribed conditions and any additional requirements there 
may be and must follow the route of application and written approval. 

PetmilliiJ/e with deemed CDDIIDt 

These sign types are deemed approved without the authority having tot~rovide specific consent. The onus is 
on the advertiser to ensure the sign complies with the conditions for the class concerned. The authority may 
declare the sign illegal or subject to specific consent should the conditions not be met. 

(c) Performance standards 

Specific conditions and requirements with respect to • 

(iJ lhepe, lizl snd height; 

(ii} p01ition; 

(iii} colour snd tutu11; snd 

fir} lluminltitJn lllllllllimltitJn of tiJtJ sfln. A sign may be internally or externally illuminated. Anima· 
tion may involve variable messages in the form of moving units such as trivision, revolve ads and wave 
motion ads or it may involve other special effects such as flashing lights, running light signs or similar 
devices. 
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(d) Safety 

Specific safety requirements, where applicable, are stated. The llflly provisions lstfd under 2.4.1.2 are of 
a non-specific natura and are app6cable to all sign types. 

(a) Design and construction 

Specific design and construction requirements are riSted where appropriate. The design provisions &steel under 
2.4.1.3 are of a non-specific natura and are applicable to aU sign typu. 

(f) Maintenance 

Specific maintenance requirements are listed where approprilte. Tba llllintiiiiiiCI provisions riSted under 
2.4.1.4 are of a non-specific nature and are applicable to an sign typa. 

(g) Other considerations 

Other considerations are discussed where applicable. 

The period of display will depend on the type of sign and I1IIY my tram 1 few weeks to 5 years. 
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Class 
I 

No. 46 121 · 

'lllboards and other high ltltpact free-standing slgm 

This class consists of free-standing advertising structures which have a very high visual impact owing to 
their sheer size (billboards) or their appearance (tower structures). The main function of this class is to 
advertise non-locality-bound products, activities and services. (See definition of locality-bound sign). Most 
signs in this class therefore have a rather low necessity value. 
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GUIDELINE SHEET Type of sign: Class 1 (a) - Super billboards 

A. Description 

This class consists of massive electronic billboards between 40 rtf and 
81 rtf. 

Photo: OAASA 

B. Appropriate opportunity 

This type of sign shall be limited to urban areas of minimum control in 
the metropolitan areas of South Africa. It shall be subject to specific 
consent and shaD be allowed only after a proper enviroiunental impact 
assessment (EIAI has been undertaken. Such an EIA shall include vi· 
sual, social and traffic safety aspects. 

C. Performance standards 

(i) Shape, size and height 
Any sign pennitted by this class shaD not exceed a maxinun size of 81 
rtf and a maximum height of 25 m. 

Road safety principles shaD be taken into consideration when datamining 
latter sizes and the length of massages (Sea South African Road Traffic 
Signs Manual Volume 1 Section 4.4 and SectionB). 

(ii) Position 
Signs shall be displayed perpendicular to the cfuection of oncoming traffic. 

A minimum distance of 5 km between signs on the same side of the road 
shaD be maintained. 

No billboard in this class shaD be erected within a racfiUS of 200 m from the 
centra of an intersection on an arterial road or within a radius of 1 00 m 
from the centra of an intersection on any lower order road in such a 
manner as to be oriented towards such an intersection. 

Sea also general conditions 2.4.1.5(a)(il· 2.4.1.5(a)(iii). 

(iii) Illumination and animation 
Are integral to this sign type. 

D. Safety 

General safety conditions 2.4.1.2(a) apply. 

E. Design and construction 
l I 

Any sign pannitted by this class shaD be placed on a base which has been 
designed and erected in terms of the conditions laid down by the controDing 
authority. General design and construction conditions riSted under section 
2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions 6sted under section 2.4.1.4 apply. 

G. Other considerations 

Approval for display shall not be granted for an indefinite period. The 
relevant' controlling authority will at its discretion grant approval for a 
runitad period only, ranging from 1·5 years. 
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GUIDELINE SHEET Type of sign: Class 1 (b) ~ Custom-mads billboards 

A. Description 

This class consists of custom-made billboards between 8 nr and 81 nr 
which feature special effects such as internal illumination, specialist 
character cut -outs and three-dinensionl presentations. 'Spectaculars' 
is a generic tenn used by the advertising industry for custom-made 
bllboards and may include popular brandnames such as 'Supersites', 
'Fireflies', 'Giolites', and 'Unmtes'. Spectaculars are mostly in 3m x 
12m or 3m x 6 m fonnat (commonly known as 96 and 48 sheet signs) 
but they may be as smaU as 4 m x 2 m. 

B. Appropriate opportunity 

This type of sign shall be permitted only in urban areas of minimum 
control and shaD be subject to specific consent. 

c. Performance standards 

0) Shape, size and height 
Any sign permitted by this class shall not exceed a maximum size of 81 
nr and a maximum height of 7,5 m. The clear height of the advertising 
structure shaD not be less than 2,4 m. An environmental impact assess· 
ment shaD be required for any custom-made billboard in excess of 36 nr. 
Such an EIA shaD include visual, social and traffic safety aspects. 

(ii) Position 
No more than one sign shaD be allowed on any site. An advertisement 
consisting of a single board shall be displayed perpendicular to or at an 
angle of 30 o to the direction of oncoming traffic. 

In the case of two boards joined together the advertisement shall be 
displayed with the axis of symmetry perpendicular to the direction of 
onconing traffic. 

At a road intersection, a maximum of two signs of this class shall be 
pemitted per intersection. No billboard shaD be aDowed within a radius of 
1 00 m from the centre of an intersection on an arterial road and within a 
radius of 50 m from the centre of an intersection on any lower order road. 
See also general conditions 2.4.1.5(a)(i) • 2.4.1.5(a)(iii). 

Spectaculars along roads shaD b8 spaced at the foUowing nininun 
distances: 

Speed limit 
81-100 km/h+ 250m } 
61·80 km/h 200m 
<60km/h 120m 

Oii) Colour and texture 

Spacing 
apart when in view of each 
other and on the same side of 
the road 

Signs erected in the vicinity of a signalised intersection shaD not display 
the colours red, amber or green if such colours wll, in the opinion of the 
roads authority, constitute a road safety hazard. 

(iv) Illumination and animation 
Internal and external illumination are aUowed, but no animation shaD be 
aDowed. The foUowing maximum luminance levels are prescribed (as 
detemine4 by the International Commission on IDumination): 

Illuminated area 
<0,5nr 
o,5 nr<2nr 
2nr<10nr 
>10nr 

Max. luminance 
1 000 candela/nr 
800 candela/nr 
6oo candela/nr 
400candela/m2 

The light source emanating from floodlights shal not be visible to traffic 
travelling in either direction. Aood6ghting shaD be positioned to ensure 
effective distribution and minimise light wastage or 'sp1l' • 
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Class 1 (b) - Custom-made billboards (continued) 

D. Safaty 

General safety conditions 6sted under section 2.4.1.2 apply. 

E. Design and construction 

Any sign permitted by this class shall be placed on a base which has 
been designed and erected in terms of the conditions laid down by the 
controlng authority. 

Ganeral design and construction conditions 6sted under section 2.4.1.3 

•• 
F. Maintenance 

General maintenance conditions listed under section 2.4.1.4 apply. 

G. Other considerations 

Approval for display shall not be granted for an indefinite period. The 
relevant controlrlng authority will at its discretion grant approval for a 
period ranging from 1·5 yrs. 
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GUIDELINE SHEET Type of sign: Class 1 (c) - Large billboards 

A. Description 

This class consists of billboards ranging in size from 36 m2 to 18 m2. 
Large biDboards are a widely-used outdoor medium. with 3m x 12m and 
3m x 6 m proving the most popular formats (commonly known as 96 
sheet and 48 sheet signs). These billboards are generally paper -posted, 
but may also be signwritten, posted with vinyl or a combination of all 
three. 

B. Appropriate opportunity 

These signs shall be permitted only in urban areas of minimum control 
and shall require specific consent These signs shall not be permitted in 
areas of partial and maximum control. 

C. Performance standards 

OJ Shape, size and height 
Any sign permitted by this class shaD not exceed a maximum size of 36 
m2 and a maximum height of 7,5 m. The clear height of the advertising 
structure shall not be less than 2,4 m. 

(ii) Position 
No more than one sign shall be allowed per site. An advertisement 

consisting of a single board shall be displayed perpendicular to or at an 
angle of 30° to the direction of oncoming traffic. 

In the case of two billboards joined together, the advertisement shall be 
displayed with the axis of symmetry perpendicular with the direction of 
oncoming traffic. 

Billboards along roads shall be spaced at the foUowing minimum 
d"JStances: 

. Speed limit 
81·100 km/h+ 
61-80km/h 
<60km/h ' 

Spacing 
250 m } apart when in view of each 
200 m other and on the same side of 
120 m the road 

At a road intersection, a maximum of only two billboards per intersection 
shaD be permitted. No billboard shall be permitted within a radius of 1 00 
m from the centre of an intersection on an arterial road and within 50 m 
from the centre of an intersection on any lower order road. 

See also general conditions 2.4.1.5(a)fr) · 2.4.1.5(a)(iii). 

(iii) Colour and texture 
No signs erected in the vicinity of a signalised intersection shall have the 
colours red, amber or green if such colours wiD, in the opinion of the roads 
authority, constitute a road safety hazard. 

(iv) Illumination and animation 
External Hlumination is permitted provided such Dlumination does not con
stitute a road safety hazard in the opinion of the road authority, or cause 
undue disturbance.(For internal illumination and_ animation of the same 
size of billboard, see class 1 (b).) · 

D. Safety 

General safety conditions listed under section 2.4.1.2 apply. 

E. Design and construction 

Any sign permitted by this class shall be placed on a base which has 
been designed and erected in terms of the conditions laid down by the 
controlfing authority. General design and construction conditions 6sted 
under section 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions listed under section 2.4.1.4 apply. 

G. Other considerations 

Approval for display shall not be granted for an indefinite period. The 
relevant controlling authority will at its discretion grant approval for a 

, limited period only, ranging from 1-5 yrs. 

3000mm 

2400mm 

Billb01rd requirements 
(Size 36 m2 max.; clear height 2,4 m min.) 
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GUIDELINE SHEET Type of sign: Class .1 (d) - Small billboards and tower structures 

A. Description 

This class consist of smaD billboards and tower structures wlich shal be 
used only for general and non-locality-bound advertisements on prod· 
ucts, activities and services in parking areas of shopping centres and at 
important transport nodes such as railway stations, bus stations and 
airports. Tower structures may also be used as focal points in larger 
pedestrian areas. Although small billboards and tower structures may 
refer indirectly to products, activities or services available at a particu· 
Jar shopping centre or transport node, the main function of this type of 
sign shaD not be to identify or locate specific enterprises at such centres 
or nodes. This function belongs to on-premises business signs [class 
3(k)). 

Small biUboards may range in size and format between 3m x 2m and 3 
m x 1 ,5 m (comnonly referred to in the advertising industry es 16 sheet 
and 12 sheet signs). Popular brand names for small billboards include 
shopper twelves, station twelves, and junior posters. Tower structures 
include brandnames such as guard towers and supl!f trilaterals. 'Guard 
towers' are tower shaped advertising structures comprising four 2,5 m 
x 1,5 m. 3 m x 1,5 m or 4 m x 1 m panels. 'Super trilaterals' are pole
mounted, three-sided units carrying three 1 m x 4 m panels. 

B. Appropriate opportunity 

These signs shaD be pemitted only in urban areas of mininun and partial 
control. Deemed consent wiD apply in areas of mininun control. Specific 
consent shall be required in areas of partial control. 

C. Performance standards 

(i) Shape, size and height 
Any billboard permitted by this class shaD not exceed a maxinun size of 
6m2 and a maxinun height of 3,5 m and shaD have a clear height of not 
less than 1,5 m. No panel or board on a tower structure shall exceed a 
maxinun size of 4,5 nr. The clear height of a tower structure shaD not 
be less than 2.4 m. while the maximum height of such a structure Shall 
not be more than 5 in. 

(ii) Position 
Signs in this class shal be .. mtemaDy oriented" and shall, in the opinion of 
the controlling authority, not be aimed at the road user outside the 
shopping centre or transport node. 

(iii) Illumination and animation 
lllmination or anination are pemitted provided such illumination or ani
mation does not. in the opinion of the roads authority, constitute a road 
safety hazard or causa undue disturbance. 

D. Safety 

General safety conditions listed under section 2.4.1.2 apply. 

E. Design and construction 

Tower structures provided in larger pedestrian areas shaD be used only 
as focal points. Such tower structures shaD be of a high visual standard 

· and shall, in the opinion of the control6ng authority, harmonize with the 
surrounding buildings and streetscape. 

Any sign permitted by this class shall be placed on a base which has 
been designed and erected in terms of conditions laid down by the 
controRing authority. General design and construction conditions 6sted 
under section 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions 6sted under section 2.4.1.4 apply. 

G. Other considerations 

Approval for display shall not be granted for an indefinite period. The 
relevant control6ng authority wiD at its discretion grant approval for a 
rlllited period only, ranging from 1·5 yrs. 
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Class 
2 

Posters · and general signs 

The function and necessity of signs in this class vary greatly. Most signs in this class have an urban nature 
but some have a role to play in natural and rural areas. These signs generally have a lower aesthetic impact 
owing to their smaller size or temporary nature. However, in relative terms their aesthetic impact is signifi· 
cant given the relative ease with which some of these signs are manufactured and displayed and the 
relatively low cost involved. 

2797600-5 46-5 
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GUIDELINE SHEET Type of sign: Class 2(a) - Large posters and advertisements 
on street furniture 

A. Description 

This class consists of self-supporting posters and advertising on street 
furniture. It provides ample opportunity for non-locafity·bound advertis· 
ing along urban roads and streets inside road reserves as weD as oppor· 
tunities for non-locality-bound advertising in pub6c spaces and in other 
pedestrian-oriented areas at shopping centres, shopping maDs and at 
transport nodes. 

Large posters are provided in various formats such as 1,56 m x 1,05 m 
(commonly known as 4 sheet posters) and 1,8 m x 1,2 m. These posters 
are usually displayed on standardised self-supporting structures erected 
by outdoor advertising contractors and are commonly referred to in the 
industry as impact fours, popstands, flagstands, centre fours, shop ads, 
CBO units, landscape pops, postaflex, station fours, and station stream· 
ers, depending on the function and location of the sign. 

These standardised structures are normally mounted on poles or stan· 
dards, \he base of which is firmly embedded and fixed in the ground, but 
poster structures might also be placed directly on the ground. 

Advertising on street furniture consists of advertising on pubfic facffities 
and structures which are not intended primarily for advertising but which 
are provided for pedestrians and commuters and may include seating 
benches, planters, pavement litter bins, pole-mounted bins, bus shelters, 
pavement clocks and drinking fountains. 

In certain instances specially designed advertising furniture of high 
visual quality may be provided for the sole purpose of advertising. 

Large posters and street furniture may also be used for displaying street 
maps and other tourist information. 

This class provides opportunities for making creative and positive contri· 
butions to streetscapes. 

B. Appropriate opportunity 

Signs in this class shaD not be pemitted in natural and rural landscapes, but 
may be considered in urban areas of maximum and partial control (specific 
consent) and in urban areas of minimum control (deemed consent). 

Large posters shall not be qsed for the primary purpose of directing or 
guiding the traveller to an enterprise or facifity. 

C. Performance standards 

(i) Shape, size and height 
Poster signs and advertisements on street furniture shall not exceed 2,2 
m2 in area, provided that where poster signs or street furniture face in 
more than one direction, the total area shall not exceed 4,4 m2• Poster 
structures and street furniture carrying advertisements shall not exceed a 

maximum height of 3m. A maximum height of 4 m may be allowed for 
street and advertising furniture of high visual quaHty and which serve as 
visual focal points. 

fii) Position 
Class 2(a) signs are permitted within all urban road reserves other than 
freeways and limited use areas along freeways but any poster sign 
permitted by this class shall not extend nearer than 1 BOO mm from the 
vertical line of the carriageway edge or extend nearer than 300 mm to 
the vertical line of the kerb of a cycle path, footpath or sidewalk. 

Poster signs aimed at the road user shall not be lass than 120 metres 
apart. Street furniture shall not be used or positioned for the primary or 
sole purpose of advertising. Signs in this class shall not be placed in such 
a way as to obstruct any pedestrian movement in the opinion of the 
controlling authority. See also general conditions on position 2.4.1.5(a)(i) 
• 2.4.1.5(a)(iv). 

(iii) Colour and texture 
Signs in the vicinity of signalisad intersections shall not display the 
colours red, amber or green if such colours will, in the opinion of the 
roads authority, constitute a road safety hazard. 

(iv) Illumination and animation 
IUurnination and animation shaD not be pemitted in urban areas of'maxi· 
mum control, but are permissible in areas of partial and minimum con· 
trol. No animation or illumination shall be allowed if such animation or 
illumination, in the opinion of the roads authority, constitute a road 
safety hazard. 

ID 
c 
=i m z 
(j) 

·~ 
0 z m 
"0 
:n· 
0 
< z en 
)> 
r m 
6 
m 
:n 
)> 
z 
:i 
(..) 
0 
)> 
"0 
;!! 
r .... 
co co co 

z 
p 
~ 
0') 

.... 
(,) ..... 



Class 2(a) - Large posters and advertisements on street furniture (continued) 

D. Safety 

General safety conditions 6sted in section 2.4.1.2 apply. 

E. Design and construction 

Standardised pole·mounted posters shall be allowed only where they 
will not have a negative visual impact on the streetscape and the 
character of an area in the opinion of the controlling authority. More 
creative and visually pleasant structures should be used for displaying 
large posters than standardised pole·mounted structures in order to 
make a positive contribution to streetscaping. Street furniture and 
advertising furniture higher than 3 m shan be used only as focal points. 

General design and construction conditions listed in section 2.4.1.3 
~. 

F. Maintenance 

_ General maintenance conditions 6sted in section 2.4.1.4 apply. 

3000mm 
max. • 6iO 

Max. sign area 2,2 m2; max. height 3 m; distance from sidewalk 
curb, footpath or cycle path 0,3 m; distance form carriageway 

edge1,8m. 
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GUIDELINE SHEET Type of sign: Class 2(b) ,.. Banners and flags 

A. Description 

This class consists of advertisements in the fonn of banners and flags. 

Flags are attached to a single flagstaff projecting vertically from a 
premises or projecting vertically, horizontally or at an angle from a 
building. Banners may be attached to buildings or to special streetscaping 
structures provided for this purpose. 

Banners and flags shall be used only for the following purposes: 

,..,. 

~.l-A: 

Advertising functions and events conducted for refigious, edu· 
cational, social, welfare, animal welfare, sporting, civic or 
cultural purposes, or functions or events relating to municipal, 
, provincial or parliamentary elections or referenda. 
Displaying the name, corporate symbol and nature of enter· 
prises. 
Streetscaping urban areas such as pedestrian malls and gate· 
ways. 

Only locality-bound banners and flags shall be used for advertising 
functions, events and enterprises, except when incorporated in a 
streetscaping project. Banners and flags shall not be used for advertis· 
ing silles promotions or commercial products or events. 

Note: National flags of any country are excluded from this class and 
may therefore be displayed in all areas of control provided they do not 
carry any advertisement or subject matter additional to the design of 
the flag or flagstaff. 

Note: Banners and flags carried through the streets as a part of a 
procession are not included in this class. 

B. Appropriate opportunity 

This class of advertisement shall not be pennitted in natural areas of 
maximum control. The display of banners and flags is pennitted in rural 
and urban areas of maximum control (specific consent), urban areas of 
partial control (specific consent) and urban areas of minimum control 
(deemed consent). Specific consent shaD also be needed in urban areas of 
minimum control to display flags and banners for the purpose of 
streetscaping. 

C. Performance standards 

(i) Shape, size and height . 
A maximum of only two banners or flags per event, enterprise or function 
shall be pennitted in urban and rural areas of maximum control, while a 
maximum of only four banners or flags per event, enterprise or function 
shaD be permitted in urban areas of partial and minimum control. A maxi· 
mum of only ten banners or flags shall be pennitted per larger shopping 
centre. 

No banner or flag shall be larger than 5 or in rural and urban areas of 
maximum control and not larger than 6 or in urban areas of partial and 
minimum control, while the total sign area per avant, function or 
enterprise shall not exceed 7 or in areas of maximum control and 
12 or in areas of partial and minimum control. 

No character or symbol on a flag or banner shall be more than 
0,75 min height. 

(ii) Position 
Every banner or flag shall be attached to or suspended between poles 
or other supports on the site or against the building where the function 
or event is to be held or where the enterprise is located or on such 
other site as the controlling authority may allow. Banners and flags are 
pennitted within all urban road reserves other than freeways, but 
banners shall only be suspended across a road or street as part of an 
urban streetscaping project. [General conditions 2.4.1.5(a)(ii) and 
2.4.1.5(a)frii)(dd).) 

See aiso general conditions 2.4.1.5(a)[l) and 2.4.1.5(a)[lv). 

(iii) Colour and texture 
Banners attached to buildings in urban areas of maxirlllm control shall, 
in the opinion of the controlling authority, blend with such buildings. 

(iv) Illumination and animation 
No illumination or animation of banners or flags shall be permitted. 
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Class 2(b) - Banners and fl~gs (continued) 

D. Safety 

EVery banner or flag shall, in the opinion of the roads authority, be at· 
tached so as not to interfere with or constitute a danger to passing 
vehicular or pedestrian traffic. 

See also other general safety conditions under 2.4.1.2. 

E. · Design and construction 

General design and construction conditions listed in 2.4.1.3 apply. 

Banners and flags used for streetscaping shall, in the opinion of the 
controlling authority, term a harmonious and well-designed part of the 
total streetscape. 

F. Maintenance 

No advertisement shall be displayed for more than two weeksbefore the 
date of the function or event advertised and no such advertisement shall 
be permitted to remain ill position for more than three days after the 
conclusion of such function or event. See general maintenance conditions 
under 2.4.1.4. 
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GUIDELINE SHEET Type of sign: Class 2(c) ,_ Suburban ads 
~~~e:u ~e::cnarcr: ccn1n ::uuz•u~eu nacs.a 111 1 u •• 1 I 

A. Description 

This class consists of pole-mounted location signs (road traffic signs • 
GL21 at entrances to suburbs carrying an advertising sign beneath the 
suburb name. · 

B. Appropriate opportunity 

'Suburban ads' shall be permitted only in urban areas of maximum, 
partial ami minimum control and shall require specific consent in aD 
instances. According to the South African Road Traffic Signs Manual, 
suburb name signs (GL21 are not reconvnended for usa on freeways. 
(SARTSM Voll, Subsection 4.5.5.31 

C. Performance standards 

ffi Shape, size and height 
ShaD be rectangular, 0.4 m x equal length of the suburb name sign. The 
advertisement shaD be smaDer and less conspicuous than the suburb 
namesign. · 

(ii) Position 
Suburban ads are permitted within an urban road reserves other than 
freeways (General condition 2.4.1.5(al(iii)(dd)). As these signs are at· 
tached to suburb name signs, which are road traffic signs, their position
ing shaD be dependent on the positioning of the suburb name sign. How· 
ever, suburb name signs positioned on road islands, medians and within 
the restricted area as indicated on Fig. 8 shaD not be used to carry 
suburban ads.(See general conditions 2.4.1.5(a)(i) and 2.4.1.5(al[lvl.l 

(iii) Colour and texture 
No colours that may causa confusion with road traffic signs in the opinion 
of the roads authority shaD be used. 

The principal area (background) of the advertising sign shall not be ret· 
roreflective or fluorescent. 

(iv) Illumination and animation 
No iUurnination or animation shaD be pemitted. 

D. Safety 

General safety conditions as fisted under 2.4.1.2 of this doament apply. 

E. Design and construction 

General design and construction conditions as isted under 2.4.1.3 of dis 
doament apply. 

F. Maintenance 

General maintenance conditions as fisted under 2.4.1.4 of this docu
ment apply. 

G. Other considerations 

See also South African Road T raffle Signs Manual Vol. 1 par 
1.9.4(bl and 4.5.5. 

D.4m 11 ADVERTISEMENT I 
h4 N 

Equal length 

Suburban ad 
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BUITENGEWONE PROVINSIALE KOERANT, 30 APRIL 1999 

Class 
Ld 

No. 46 137 

This class permits a wide variety of occasional signs and advertisements which are usually displayed to 
publicise a forthcoming event, to advertise a short-term use of the advertisement site, or to announce the 
sale or renting of real estate or the sale of goods and commodities. Class 2(d) includes the following types 
of temporary advertisements: 

2(d) (i) 

2(d) (ii) 

2(d) (iii) 

2(d) (iv) 

2(d) (v) 

Estate agents' boards (Real estate for sale, on show, to let or sold) 

Sale of goods or livestock on land and premises not normally used for commercial 
purposes (Auction sales) 

Pavement posters and notices 

Project boards 

Temporary window signs 
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GUIDELINE SHEET Type of sign: Class 2(d)(i) - · Estate agents'. boards 

A. Descriptio_n 

This class consists of signs which are temporarily lfasplayed to advertise 
the fact that land, premises, development or any other form of real 
estate is for sale or to lat. All signs in this class shall contain only the 
words 'For Sale', 'To Let' or 'Sold', and the name, logo, address and 
teiephona number of the seffing or letting agent. 

B. Appropriate opportunity 

Estate agents' boards may be permitted in all areas of control and are 
subject to deemed consent in all areas. 

c. Performance standards 

(i) Shape, size and height 
Only one sign per estate agent shaD be aDowed while not more than two 
estate agents shall display th~ir signs simultaneously on the same pre
mises. A sign may consiSfof a single board or two duprtcate boards 
joined at an angle of 120°. 

The maximum size of estate agents' boards shall be as foDows: 
• Areas of maximum and penial control 

• Rllidantial: 0,55 nr for single boards or a total area of 
0,65 nr for two joined boards. 

• A,mtJnJ or Wili&cilll fmcluding centres of econonic 
activity outside urban areas): 2 nr for single boards or 
2,3 nr in total for two joined boards. 

• Areas of minimum control 
2,8 nr for single boards or 3,2 nr in total for two joined boards. 

(ii) Position 
These signs shaD be placed at or fixed to the building concerned, or 
attached to the boundary fence of the premises concerned, or displayed 
within the boundaries of such prenises. These signs shaD not be displayed 
in the road reserve or on road islands or medians. (Other general location 
conditions under 2.4.1.5 also apply). 

No sign shall project at any point more than 1,3 m from the wall of the 
building or structure to which it is affixed. 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
Illumination or animation of this sign type shaD not be aDowed. 

D. Safety 

General safety conditions fisted under 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions 2.4.1.3(a)[J) • 2.4.1.3(c)(ii) 
and 2.1.4.3(e)(i) apply. 

F. Maintenance 

All boards shall be removed not later than 14 days after completion of 
the sale or granting of the tenancy. 

General maintenance conditions fisted under 2.4.1.4 apply. 
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-~GUIDELINE SHEET Type of sign: Class 2(d)(ii) - Sale of goods or livestock 

A. Description 

Ttis class ccnsists of signs 8III10IIICing the sale of goods or lvestock on 
land or on pranises not normaly used for COI1IIIIIrCial purposes. It may 
ilckJde auction sales of funitura and other household goods on rasicfen. 
tial prenises or an auction of 6vestock or game on a fann. 

B. Appropriate opportunity 

Signs it tlis UJclass may be displayed with deemed consent it al areas 
of control 

c. Performance standards 

m Shipe, liza and .. ight 
Only one sign par sale shal be aDowed. 

The maxirun size of signs shaD be as foUows: 

• Areas of maximum and partial control: 2m2 
• Areas of mininllln control: 2,8 m2 

No part of any sign shall be higher than 3 metras above the ground. 

fii) Position 
A sign amomcing the sale of goods or lvestock shal be displayed only on 
the prenisas or property where the advertised sale is to be held or shaD 
be attached to the boundary fence of such a property or such premises. 

Sea also general condition 2.4.1.5(a)[1V). 

(iii) Colour and texture 
No linitations. 

(iv) Illumination and animation 
IDumination or animation of this sign type shaD not be aDowed. 

D. Safety 

General safety concfrtions &stad under 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions under 2.4.1.3(a)(ii). 
2.4.1.3(a)fJV), 2.4.1.3(a)fa) and 2.4.1.3(e)(i) apply. 

F. Maintenance 

A sign shall be removed not later than 7 days after an auction or 
sale. 

G. Other considerations 

Tourism signs indicating temporary events (TGF17) as provided under 
the South African Road Traffic Sign System may also be used to indi· 
cata auctions. Such sip are corrmriy provided by service orgarisations 
such as the Automobile Association and have a black-on-yaDow colour 
coda. 
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GUIDELINE SHEET Type of sign: Class 2(d)(iii) -
A. Description 

This class consists of temporary signs 
attached to electrical 6ght standards 
within the road reserve to advertise 
public and charitable events. functions, 
occasions, meetings or campaigns of a 
re6gious, ecWtional, cultural. poitic:al, 
social, sporting or recreational natura. 

This includes the display of posters 
for par6amentary or 1111nicipal election 
cari1Jaigns. 

B. Appropriate opportunity 

Signs in this class shaD be linited to urban areas of partial and nininun 
control. Specific consent shaD be required in both cases. The advertising 
of conmercial products, services or events by means of pavement 
posters and notices shaD be prohibited. Pemission shaD be granted only 
to non-profit -making organisations such as charities, institutions and 
educational and sporting bodies. 

C. Performance standards 

The number of posters for election campaigns shall be limited to a 
maxinun of three posters per post or standard. The number of aD other 
posters shall be 6mited to a maximum of one poster per post or stan
dard. 

The nama of the organisation, the date of the function and the venue 
shall appear on the poster in letters not smaller than 50 mm in height. 

ffi Shape, size and height 
The posters shaD not exceed 0,55 rri in size. Posters shaD be a mininun 
of 2 metres below any 6ght fiXture. 

(ii) Position 
Posters shaD be restricted to electric 6ght standards or any other struc· 
ture which is provided for the express purpose of pasting or affixing 
posters and notices. 

No posters shall be erected on power 6ne standards, road traffic signs 
and signals, waDs, cobms and posts of verandas anil balconies, electric· 
ity boxes, trees or bridges. 

Posters shall not cover any municipal markings or painted stripes on 
lampposts. 

General conditions 2.4.1.5(a)(i) and 2.4.1.5(a)[IY) apply. 

(iii) Colour and texture 
No rumations. 

(iv) Illumination and animation 
Illumination or animation of this class of sign shaD not be permitted. 

D. Safety 

General safety conartions rrsted in section 2.4.1.2 apply. 

Pavement posters and notices 

E. Design and construction 

Posters shall be fixed to electric 6ght standards by means of a suit· 
able cord. No metal clamps or wire shaD be used. 

No steel or aluminium ladders shaD be placed against the standards on 
which the posters are to be erected. 

The maximum number of posters affixed to any 6ght standard shaD 
be 6mited to one poster. 

F. Maintenance 

Posters, with the exception of pamamentary or municipal election or 
referend1111 posters, shaD be erected only 14 days prior to the event AD 
posters, backing boards and cord or string shall be removed within 7 
days of the passing of the event. No poster relating to a par6amentary 
or municipal election or referendllll shaD be displayed for longer than the 
period extending from the beginning of the data of proclamation in the 
Government Gazette of an upcoming referendum or election to the end 
of the fourteenth day after the data of such election or referendum. 

General maintenance conditions 6sted under section 2.4.1.4 apply. 

G. Other considerations 

Every poster and notice for which pennission is granted, with the 
exception of election campaign posters, shaD be stamped with the local 
authority's stamp or marked with a municipal sticker and only signs so 
stamped or marked shaD be displayed. 
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GUIDELINE SHEET Type of sign: Class 2(d)(iv) ,.. Project boards 

A. Description 

This class consists of signs displaying the involvement of contractors 
and consuhants in ninor or major construction projects or aherations to 
existing structures or facmties. The sign shall describe only the building 
or structure being erected or other work or activity being carried out in 
the duration of the project. and the names of the contractors or consuh · 
ants concerned in such work or activity. The branches of the industry or 
the professions of the contractors or consultants may be listed. 

Also included are signs descnlling the type of development being carried 
out on a site and giving details such as the type of acconmodation being 
provided~loor space available and the name, address and telephone 
number of the developer or his agent. · 

B. Appropriate opportunity 

This type of sign may be DISplayed in aU areas of control and shaD be 
subject to specific consent in natural areas of control and deemed consent 
in aD other areas of control. 

- " 

c. Performance standards 

(i) Shape, size and height 
Project boards shall not exceed 1,5 m2 per consultant or contractor, 
whether displayed as part of a combined project board or individually. 
Combined project boards shaD not exceed 9 JJil in total Individual or single 
boards shaD be DISplayed only if no other consuhants or contractors are 
involved or if a combined project board has already been erected. 

Signs describing the type of development shaD not exceed 3m in height. 
and shaD not exceed 4,5 JJil in size in areas of maxinun control and 6 JJil 
in all other areas of control. 

(ii) · Position 
Only one advertisement per contractor or coi!Suhant shaD be pennitted 
per street frontage of a site, while in natural areas only one advertise· 
ment per coniractor or consuhant per project shaD be allowed. In all 
cases only one sign descnlling the type of developniQilt shaD be aUowed 
per premises. 

Project boards may be positioned within road reserves other than free· 
ways, but only next to a development site if sufficient space is not 
available on the actual site. Project boards concerning road construction 
may be positioned in any road reserve, including a freeway (General 
conditions 2.4.1.5(a)(iii)(bb) and 2.4.1.5(a)(iii)(cc).] 

See also general condition 2.4.1.5(a)(i). 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
The advertisement shaD not be iDuminated or animated. 

D .. Safety 

General safety conditions listed UQder 2.4.1.2 apply. 

E. Design and construction 

General design and construction comfrtions listed under 2.4.1.3 apply. 

F. Maintenance 

Project boards shall be displayed only during the period when the 
construction works are actually taking place on the site. 

General maintenance conditions listed under 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 2(d)(v) - Temporary window signs 

A. Description 

Tiis class consists of s9Js which are tiiiJ1ICII'Irily painted on or attached 
to the window-glass of a bunding used for c011111e1'cial, entertainment, 
office or industrial purposes or any temporary sign which is displayed 
within two metres of any window or other external opening through 
which it can be seen from outside such a bunding. These signs are used 
mainly for sales promotions and other advertisements which are aimed 
at attracting the attantion of both road users and pedestrians. Non
loca6ty-bound products, activities and services may also be included in 
this class. Price tickets on itams inside such buildings which are smaller 
than 0,01 l'fil shaD be excluded from this class. [for permanent window 
signs see Class 3 (g).] 

B. Appropriate opportunity 

Temporary window signs may be permitted in aD areas of control, but 
shaD be lfiSplayed only on ground-floor windows, and shaD be subject to 
deemed consent. 

c. Performance standards 

0) Shape, size and height 
The total area of aD temporary signs which are painted on or attached to 
the windows of a specific enterprise shaD not exceed 1 0% of the total 
ground· floor window area of such an enterprise in an urban and natural 
area of maxinun control; 25% in a rural area of maxinun control and an 
urban area of partial control; and 50% in an urban area of minimum 
control 

(iiJ Position 
Signs shal be 6nited to ground-floor windows. 

(iii) Colour and texture 
No 6mitations. 

(ivJ Illumination and animation 
In urban and natural areas of maximum control no internally-illuminated 
signs inside a buncfmg shaD be visible from outside the bunlfmg. 

IDumination shall comply with section 2.4.1.6 of this document 

D. Safety 

General safety conditions 2.4.1.2(a)[l) • 2.4.1.2(a)(iii), 2.4.1.2(a)(v), 
2.4.1.21aKvii), 2.4.1.2(bKi) and 2.4.1.2(b)(iii) apply. 

E. Design and construction 

General design and construction conditions fisted under 2.4.1.3 apply. 
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GUIDELINE SHEET Type of sign: Class 2(e) - Street name advertisements 

A. Description 

This sign class consists of pole-fnounted. double
sided, intemaUy illuminated advertisements dis· 
played in combination with street name signs 
(GL 1 I in the urban environment. 

Street name advertisements should be aimed 
prinarily at advertising and identifying functions 
such as: 
- shopping centres and groups of shops in arcades and plazas; 
• COilllllnity faci6ties; 
• parking areas; 
• larger and more prominent enterprises and institutions such 

as apartment stores, banks and financial institutions, and 
hotels; and 

• fdling stations. 

These signs will constitute an important service to both the motorist 
and the pedestrian in locating such faaTrties and functions. 

B. Appropriate opportunity 

Street name advertisements shall be permitted only in urban areas of 
minimum and partial control and shall be subject to specific consent in 
both cases. 

c. Performance standards 

PJ Shape, size and height 
The advertising and street name sections shall be rectangular in shape. 
The street riame section shall be below the advertising section but not 
closer than 200 mm from the advertising section and not closer than 
2,1 m to the ground. 

.. 

The maximum horizontal dimension of the advertising section of the sign 
may range between 0,8 m and 1,0 m while the maxirrun vertical dimen
sion of this section may range between 1,0 m and 1,2 m, as tong as the 
advertising space shall not exceed 1,0 m2• 

The nluminated parts of the sign shaD be above the level of standard pole
mounted traffic lights and shall not extend over the road surface. 

(iiJ Position 
Street names advertisements shall be erected only at intersections with 
a maximum of two muminated signs per intersection. This type of sign is 
therefore aDowed within urban road reserves other than freeways and on 
road medians. (General conditions 2.4.1.5(a)O) and 2.4.1.5(a)Oii)(ee)]. 

(iii) Colour and texture 
Static illumination .is aDowed on condition that the colours red, amber and 
green shaD not be Permitted at signariSed traffic intersections. The street 
name shaD be in black letters on a white background. 

(iv) Illumination and animation 
Internal illumination of both sections of the sign is permitted with the 
proviso that the degree of illumination intensity shall be equal for both 
parts of the sign.lttumination shall comply with section 2.4.1.6 of this 
document. No forms of animation shall be permitted. The sign shall not 
flash. . .. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

Any street name on the advertising space shall be smaller and less 
conspicuous than the street name on the actual street name panel. The 
layout of the advertising panel shaD be such that there shaD, in the opinion 

of the roads authority, not be any confusion with the street name on the 
street name panel of the sign. 

E. Design and. construction 

General design and construction conditions rasted under 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions fiSted under 2.4.1.4 apply. 

G. Other considerations 

See also SARTSM Vol. 1 par.1.9.4(a) and par. 4.5.4. 
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GUIDELINE SHEET Type of sign: . Class 2(f) - Neighbourhood watch. and similar schemes 

A. Description 

This class consists of outdoor signs for neighbourhood watch, farm 
watch and sinilar watch schemes indicating that a watch scheme is in 

· operation in the area. It also makes provision for signs containing the 
nama, address' and telephone rumer of a security C01J11any contracted 
to protect the premises on which the sign is displayed. 

B. Appropriate opportunity 

lhasa signs may ba displayed in aU areas of control and are subject to 
daamed consent. 

C. Performance standards 

OJ Shape, size and height 
Signs shaD not exceed 0,35 nr in area nor a height of 3,0 metres above 
ground level, with the exception of farm watch signs which shall not 
exceed 1,5 nr. 

(ii) Position 
In urban areas only one sign per street boundary of a stand or subdivision · 
shall ba permitted and such sign shall be firmly affixed to the building, 
boundary waD, fence or gates on the street frontage or shaD ba cfasplayed 
within the boundaries of the stand. 

Farm watch signs may ba displayed at the junction or intersection of a 
pub6c road and private access road or at the entrance to an individual 
farm. Only one sign per farm shall be allowed. 

., ) 

A neighbourhood or farm watch sign may ba erected within a road re
serve other than freeways at the point wheni the watch area is entered. 
However, such signs shall not ba positioned on a road island or road 
median or inside a restricted area at street comers as indicated on Fig. 8 
[(Sea general conditions 2.4.1.5)(a)(i) and 2.4.1.5 (a)[lv)) 

(iii) Colour and texture 
No 6mitations to colour and texture are imposed. 

(iv) Illumination and animation 
Jllumination or animation shaD not ba permitted. 

D. Safety 

General safety conlfltions rasted under 2.4.1.2 apply. 

E.· Design and construction 

General design and construction conditions 6sted under 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions listed under 2.4.1.4 apply. 

G. Other considerations 

Signs shall refer only to the existence and operation of a commercial 
security service, burglar alarm system or neighbourhood watch or simi· 
lar system or schema. 
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GUID.ELINE SHEET Type of sign: Class 2(g) - Product replicas and three-
dimensional signs 

A. Description 

This class consists of product replicas and other three-dimensional 
devices used for the purpose of advertising and may be free-standing or 
attached to a building. This sign type shall be associated only with 
shopping centres or other commercial areas or with entertainment or 
industrial areas. 

B. Appropriate opportunity 

· This type of sign shall be pennitted only in urban areas of partial control 
(specific consent) and urban areas of minimum control (deemed con· 
sent) and shall be provided only for commercial, entertainment and 
industrial land uses. 

C. Performance standards 

0) Shape, size and height 
Individual signs shall not exceed a vertical dimension of 1,5 m and a 
diameter of 1m in areas of partial control and a vertical dimension of 2 m 
and a diameter of 1,3 min areas of minimum control. 

Signs attached to buildings or displayed on individual premises shall be 
limited to one sign per enterprise. 

The highest point of any free-standing sign above ground level shall not 
exceed 3 m in areas of partial control and 4 m in areas of minimum 
control. 

(ii) Position 
Signs attached to buildings shall not be displayed above the bottom edge 
of the second floor window and shall not extend above the level of the 
underside of the eaves or gutter of any building. No sign shaD be placed in 
front of or obstruct the view from any window or any other external 
opening of any buHding. The above conditions on position do not apply to 
entertainment districts. 

Signs aimed at the road user shall be spaced at the following minimum 
distances when in view of each other and on the same side of the road: 

Speed limit 
81·100 km/h+ 
61-BOkm/h 
<60km/h 

Spacing 
250m 
200m 
120m 

General conditions with regard to position as 6sted under 2.4.1.5 apply. 

(iii) Colour and texture 
No linitations. 

(iv) Illumination and animation 
Illumination or animation may be permitted. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design and construction 

Product replicas shall, in the opinion of the controlling authority, not 
doninate proninent architectural features of any buHding with the excep
tion of buHdings in entertainment districts. General design and construe· 
tion conditions isted under 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions 6sted under 2.4.1.4 apply. 
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BUITENGEWONE PROVINSIALE KOERANT, 30 APRIL 1999 

Class 
§ 

Slgt11 ot1 buHdlttgs, stru~a aMd prllltlsa 

No. 46 147 

This class consists mainly of advertisements and signs attached to or painted on larger structures not 
erected primarily for displaying advertisements such as buildings, towers and bridges. However, class 3 
also allows for certain free-standing on-premises signs and advertising structures directly linked to enter
prises, residential functions or community services. On account of this close relationship with buildings, 
enterprises, residential functions and community services this sign type is functionally limited to urban 
areas and centres of economic activity in rural and natural environments with only one or two exceptions. 
The aesthetic impact of advertisements in this class ranges widely from the huge sky sign on top of a 
building to the very small •beware of the dog• sign on a residential site. Most signs in class 3 are locality 
bound (see definition of locality-bound sign) and have a high necessity value since they play an important 

· role in locating enterprises and other functions and services . 
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GUIDELINE SHEET Type of sign: Class 3(a) - Sky signs 

A. Description 

This class consists of very large signs between 75 m2 and 300 m2 on 
top of skyscrapers in metropolitan areas. It may also include any sign 
consisting of a single line of free-standing, individual, cut -out, silhou· 
etted letters, symbols or emblems. Sky signs can be important land· 
marks in larger urban centres. 

PII«D: OAASA 

B. Appropriate opportunity 

Sky signs shall be limited to areas of partial and minimum control in 
the metropofitan areas of South Africa. Specific consent shaD be re
quired after a proper visual and traffic safety impact assessment has 
been undertaken. 

The visual contents of an advertisement shaD be included in such a visual 
impact assessment. 

C. Performance standards 

(i} Shape, size and height 
Any sign permitted by this class shall not exceed a maximum size of 
300m2. 

A maxinun of only 1 to 5 signs shaD be aDowed for each central business 
district in a metropolitan area. The number and size of signs shall be 
determined by the outcome of the impact assessment and will depend 
on factors such as the size and character of the CBD and surrounding 
areas, the lifestyle of the local communities and the nature of host sky· 
scraperS. 

Ri) Position 
A sky sign shall not project in front of a main waD of a host building so 
as to extend beyond the roof of such a building in any direction. 

A sky sign shall not obstruct the view from any other building. 

[Iii) Colour and tutura 
No 6rnitations. 

(iv) Illumination and animation 
Illumination shaD comply with section 2.4.1.8 of this document. 

D. Safety 

General safety conditions fisted in saction 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions listed under 2.4.1.3 
apply. 

All sky signs shall be designed by a structural engineer. 

F. Maintenance 

General maintenance conditions riSted in section 2.4.1.4 apply. 

G. Other considerations 

Approval for display will be granted by the relevant controlling au
thority at its DIScretion for a firnited period ranging from 1 to 5 years. 
The advertisement contents of an approved sign shaD not be changed 
without further approval based on en additional inpact assessment. 
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GUIDELINE SHEET Type of sign: Class 3(b) - Roof signs 

A. Description 

This class consists of signs which are fixed to the roofs of buildings 
lower than 15 floors and used or partly used for commercial, office, 
industrial or entertainment purposes. Signs fixed to roofs of veran· 
das or balconies shall not be included in this class. The main pur· 
pose of this class is to provide an opportunity for indicating impor· 
tent commercial, office, industrial or entertainment functions in a 
more prominent manner or for indicating commercial, office, indus· 
trial or entertainment functions or enterprises where the structure 
of a building hinders or prohibits the application of any other appro· 
priate sign type. 

Roof signs may also include any sign consisting of a single 6ne of 
free-standing, individual, cut -out, silhouetted letters, symbols or em· 
blems. 

B. Appropriate opportunity 

Roof signs shall be permitted onlv in urban areas of partial and mini· 
mum control and, in both instances, specific consent shall be re· 
quirt~d. Only locality-bound signs shall be permitted. 

c. Performance standards 

ffi Shape, size and height 
The sign shall not be so fixed that the bottom of the sign is more than 
120 nvn above the nearest portion of the roof beneath it. 

A roof sign shall be constructed in a straight line, except in the case of 
a V construction. In the case of a V construction, the two sides form· 
ing the sides of the V shall be of equal length. Furthermore, the dis· 
tance between the sides at the open end (furthermost 'rom the apex 
of the VI shall not exceed the length of the sides. 

A roof sign shall not exceed in size the areas set out below: 

Haight of sign above ground 
<6m 
6m<9m 
9m<12m 
12m< 18m 
18m+ 

Maximum area of sign 
2m2 
4m2 
8m2 
12m2 
18m2 

Note: In the case of a V-construction roof sign the above areas shaD apply 
separately to the two vertical faces of the sides forming the V. 

The sign shall not exceed 300 mm in thickness, except in the case of 
a ¥-construction sign. 

Only one sign per building shall be allowed. 

(ii) Position 
A roof sign shall not project in front of a main wall of a building so as 
to extend beyond the roof of such a building in any direction. 

In areas of partial control, roof signs shall, in the opinion of the con· 
trolling authority, be placed weD below the ridges of pitched roofs so 
as not to form part of the skyline of such buildings. 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
Illumination to comply with section 2.4.1.6 of this document. 

D. Safety 

General safety conditions listed in section 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions listed under 2.4.1.3 
apply. 

F. Maintenance 

General maintenance conditions 6sted in section 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 3(c) ~ Flat signs 

A. Description 

This class consists of signs whicb are affixed to any external or main 
wall of a building used for commercial, office, industrial or entertain
ment purposes, excluding a parapet wall, balustrade or railing of a 
veranda or balcony of such a building. Such signs shaD at no point project 
more than 300 lnm from the surface of the main wall. A flat sign may 
consist of a panel/sheet or of individual numbers, letters or symbols. 

A distinction can be drawn between: 

-
... 

B. 

Loca6ty·bound flat signs which are attached to the front waDs 
of buildings but which may also be attached to side and back 
wals. 

Non-locality-bound flat signs which may be much larger and 
shall be attached only to the side and back walls of buildings 
which do not fulfil the function of a building facade. 

Appropriate opportunity 

Flat signs are allowed in urban areas of minimum, partial and maximum 
control and at centres of economic activity in rural and natural areas of 

maximum control but shall be limited to buildings uti6sad for commercial, 
office, industrial or entertainment purposes and larger accommodation 
faci6ties. This sign type shaD not be app6cable to build"mgs used for residen
tial purposes or for community services or cornm"unity institutions, small 
enterprises and practices on residential premises, or small scala residen· 
tia~oriented accommodation, which are provided for under class 3ij). Only 
locality-bound flat signs shall be allowed in areas of maximum control 
(natural, rural and urban). 

Consent requirements shall be as follows: 

• Araaa of muimum control (natura~ rural and urban): 
• Specific consent in all areas of maximum control. 

• Araaa of partial and minimum control (urban) 

• Specific consent for all non-loca6ty-bound signs 

• Specific consent for an locafity-bound signs above first-floor 
level. 

• Deemed consent for aU loca6ty-bound signs at first and ground 
floor level. 

C. Performance standards 

m . Shape, size and height 
In areas of minimum and partial control flat signs may be allowed rather 
freely at ground and first floor level in accordance with the commercial, 
industrial or entertainment character of such areas. However the neces· 
sary control shaD be appfied with regard to non·locarrty-bound flat signs and 
flat signs above first· floor level. . · 

The maximum sizes for flat signs shall be as follows: 

• Locality·bound flat signs 
The total flat sign area for any enterprise shall not exceed 20% 
of a specific ground floor facade of such an enterprise in areas 
of maximum control and 30% in areas of partial and minimum 
control. In the case of shopping centres, wall units on which 
flat signs are displayed shall not exceed 30% of a specific 
facade of the shopping centre (excluding office levels). 

• Non-locality·bound flat signa. 
No non-locality-bound flat sign shall exceed 72 nr. The actual 
size of such a sign will depend on th. size of the specific side 
wall and on factors such as the character of the building and 
the streetscape as a whole. 

An environmental impact assessment shaU be required for any flat sign 
in excess of 36 nr. Such an EIA shall include visual, social and traffic 
safety aspects. 

The maximum projection of any part of a flat sign over a footway or 
ground level shall be 75 mm where such sign is less than 2,4 m above the 
sidewalk or ground level immediately below such sign and 300 mm 
where such sign is more than 2,4 m above such footway or ground level. 

No more than one flat sign per enterprise shaD be allowed in areas of 
maximum control and no more than two flat signs per enterprise in areas 
of partial and minimum control. No more than one non-locality-bound 
flat sign per wall shall be allowed. 
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Class 3(c) - Flat signs (continued) 

(ii) Position 
No flat sign shall cover a window or any other external opening of a 
building or obstruct the view from such an opening. 

A flat sign shall not extend above the top or beyond either end of a wall. 
A flat sign shall be attached only to a flat wall surface. Non-locality· 
bound signs shall be attached only to the side and back walls of buildings 
which do not fulfil the function of a building facade. 

Locality-bound flat signs shall not be displayed above the lower edge of 
a visible second-floor window in a specific building facade. Locality· 
bound flat signs for the following functions may be excluded from this 
condition: 

- Banks and financial institutions - Larger apartment stores - Larger hotels 
... Larger industries 
.... Government institutions 

- Building names 
.... Shopping centres 

The above conditions on position do not apply to entertainment areas. 

See general condition 2.4.1.5(a)(iv) with regard to illuminated signs 
within a restricted area on street corners. 

(iii) Colour and texture . 
No limitations. 

(iv) Illumination and animation 
No limitations over and above those listed in 2.4.1.6 of this document. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E~ Design and construction 

Wall units to display flat signs at shopping centres shall, in the opinion of 
the controlling authority, be designed in such a way as to form a structural 
and architectural whole with such buildings. 

General design and construction conditions listed under 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions listed under 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 3(d) ,_ Projecting signs 

A. Description 

This class consists of signs which is affiXed to an external or main waD 
of a building used for commercial, office, industrial or entertainment 
purposes and which projects more than 300 nvn from the surface of 
the main wall and which is affixed at right angles to the street line. 

. B. Appropriate opportunity 

Projecting signs will be allowed in urban areas of minimum. partial and 
maximum control and at centres of economic activity in natural and 
rural areas of maximum control but shall be limited to buildings utilised 
for commercial, office, industrial or entertainment purposes and larger 
acconmodation facilities. This sign type shall not be applicable to build· 
ings used for residential purposes or for community services or com· 
munity institutions, small enterprises and practices on residential pre· 
mises, or small scale residential-oriented accommodation. These are 
provided for in class 3(j). 

Only locatity-bound projecting signs shaD be aDowed in aU areas with the 
exception of entertainment areas. 

Consent requirements shall be as follows: 

• Areas of maximum control: 

• Specific consent shall be required in all areas of maximum 
control 

• Areas of partial and minimum control: 

• Specific consent shall be required for all signs above first· 
floor level. 

• All projecting signs below the lower edge of visible second
floor windows shall be subject to deemed consent. 

C. Performance standards 

(i) Shape, size and height 
A projecting sign shall not be fixed at a clear height of less than 2.4 m nor 
exceed 300 nm in thickness. The maximum size and dimensions of project· 
ing signs shall be as follows: 

Areas of maximum control 

Maximum size 
Maximum horizontal dimension 
Maximum vertical dimension 

Clear height of sign 

Below 6 m Above 6 m 
1,2 m2 4,0 m2 

t,Om t,5m 
1,5m 3,0m 

Areas of partial and minimum control 
Clear height of sign 

Maximum size 
Maximum horizontal dimension 
Maximum vertical dimension 

Below6m 
2.4m2 
1,5m 
3,0m 

Only one sign shall be allowed per enterprise facade. 

(ii) Position 

Above6m 
8,0m2 
2,0m 
5,0m 

In areas of minimum and partial control projecting signs may be allowed 
rather freely below the lower edge of visible second-floor windows in 
accordance with the commercial, industrial or entertainment character 
of such areas. However, the necessary control shall be applied with 
regard to signs above the lower edge of visible second-floor windows. 

Projecting signs above the lower edge of visible second-floor windows 
shall be limited to the following functions: 

- Banks and financial institutions - Larger apartment stores - Larger hotels - Larger industries - Government institutions - Building names - Shopping centres 
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Class 3(d) - Projecting signs (continued) 

Entertainment areas are exempt from this rule. 

A projecting sign shall not be fixed otherwise than at right angles to the 
street line. · 

A projecting sign shall not extend beyond the top of the main wall to 
which it is affixed or above the level of the top of any parapet wall, or 
above the level of the underside of the eaves or gutter of a building from 
which the sign projects. 

Projecting signs may be suspended above sidewalks and therefore above 
urban road reserves [see general condition 2.4.1.5(a)(iii)(dd)). However, 
a sign with a clear height of less than 6 m shall not project at any point 
more than 1 800 mm from the surface of the main wall to which it is 
affixed, or more than one half of the Width of the sidewalk invnediately 
below such sign, whichever is the smaller dimension. 

The sign shaD not be fixed in any way other than the top and the bottom 
of the sign being in the same vertical plane. 

See general condition 2.1.4.5(a)(iv) with regard to illuminated signs 
within a restricted area on street corners. 

(iii) Colour and texture 
No 6mitations. 

(iv) Illumination and animation 
Illumination shall comply with section 2.4.1.6 of this document. 

D. Safety 

General safety conditions 6sted under section 2.4.1.2 apply. 

E. Design and construction 

Sign supports shall, in the opinion of t.he controlling authority, be neatly 
constructed as an integral part of the design of the sign or otherwise it 
shall be concealed from view. Structural drawings shall be submitted for all 
projecting signs with a clear height of more than 6 m. 

General design and construction conditions listed under 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions listed in section 2.4.1.4 apply. 

<3m 1 
2.4mmin. 

Example of a projecting sign with a clear height of lass than 
· 6 m in areas of partial and minimum control 

(Min. clear height 2,4 m; max. projection 1,8 m; max. sign 
area 2,4 m2
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GUIDELINE SHEET Type of sign: Class 3(e) - Veranda, balcony, canopy and 
underawning signs 

t~~~~-~~~~~~~~~~~~~~--.a~P-~----=-a. ............................................................................................ -4 

A. Description 

This class consists of: 

-
-
.l:fl.t!:-

-
,.,. -
---~ 

Signs affixed flat onto or painted on a parapet waD, balustrade 
or railing of a veranda or balcony. 
Signs affixed flat onto or painted on the fascia of a veranda or 
a beam over veranda columns. 
Signs affixed flat onto or painted on the fascia of a roof struc· 
ture without walls such as a roof covering petrol pumps at a 
filfing station. 
Signs suspended below the roof of a veranda or balcony 
(underawning signs). 
Signs placed on top of the roof of a veranda. 
Signs affixed to or painted on a pillar, column or post supporting 
a veranda, balcony or a roof structure without walls. 
Signs painted or printed on the fabric of a canopy or bfind. 

Only verandas, balconies and canopies which form part of buildings used 
for commercial, office, industrial or entertainment purposes or roofed 
structures without walls which are situated on premises used for such 
purposes shall be of relevance to this class. 

B. Appropriate opportunity 

This class of sign is permitted at centres of economic activity in natural 
and rural areas of maximum control (specific consent) and in urban areas of 
maximum (specific consent), partial (deemed consent) and minimum con· 
trol (deemed consent). 

C. Performance standards 

(i) Shape, size, height and position 
The following shall be relevant with regard to signs affixed flat onto or -
painted on a parapet wall, balustrade or railing of a veranda or balcony; 
affixed flat onto or painted on the fascia of a veranda or a beam over 
veranda columns or affixed flat onto or painted on a fascia of a roof 
structure without walls: 

-
--
... 

No sign shall project at any point more than 1 00 mm from the 
surface to which it is affixed. 
No sign shall exceed a vertical dimension of 750 rnrn and a hori· 
zontal dimension of 2 400 mrn. 
No sign shall extend above or below or beyond any of the extremi· 
ties of a parapet wall, balustrade, railing, beam or fascia. 
Not more than one sign per enterprise facade shaD be allowed. For 
an enterprise with a facade exceeding 20m in length more than 

one sign may be allowed but such signs shall be spaced at a 
minimum of 6 m intervals and the total sign length (horizontal 
dim.) per enterprise facade shall be limited to 4 000 mm. 

Signs on balconies shall not be displayed above the lower edge of any 
. visible second-floor window. 

The foDowing shall be applicable with regard to underawning signs: 

• Signs shall be aimed at pedestrians and shall therefore be fixed 
at right angles to the str.eet line. 

• A minimum clear height of 2 400 mm. 
• A maximum horizontal dimension of 2 000 mm. 
• A maximum sign area of 1 nr on each face with a maximum of 

2 nr in total sign area. 
• No more than one sign per enterprise facade shall be allowed. 

For enterprise facades exceeding 20 m in length more than one 
sign may be allowed, but such signs shall be spaced at a mini· 
mum of 6 m intervals. 

The following shall be applicable with regard to signs on top of veranda 
roofs: 

-
--

Signs shall be placed on top of veranda roofs only where such a 
veranda does not have an appropriate parapet wall, balustrade, 
railing, fascia or beam on which a sign may be affixed. 
Signs on adjacent buildings shall be aligned with each other in 
order to form a straight line. 

Signs shall be set parallel to the end of the veranda that faces 
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Class 3(e) - Veranda, balcony, canopy and underawning signs (continued) 

the street or as near thereto as the configuration of the ve· 
randa roof will pemit. 

• Signs shall not exceed beyond the extremities of the veranda 
roof nor project beyond the raar of any veranda roof gutter. 

• A sign shall not cover any window or obstruct the view from 
any such window. 

• Only one sign per enterprise facade shall be allowed. 
• Signs shall not exceed a maximum area of 1 or. 

The following shall be applicable with regard to supporting columns, 
pillars or posts: 

• All signs shall be painted on or affixed flat onto the supporting 
column, pillar or post. Projecting signs shall be affixed only to 
columns, pillars or posts supporting a roof over fuel pumps at a 
filling station or roadside service area and shall riot exceed 1,0 
m2 per sign face or 2 m2 per total sign area. 

• No sign affiXed flat onto a supporting column, pillar or post shaD 
project more than 50 mm from the surface to which it is 
affixed. 

• No sign affiXed flat onto a supporting column, pillar or post shaD 
extend beyond any of the extrenities of such a column, pillar or 
post. Signs affixed flat onto non-rectangular supporting struc· 
tures shall be curved to fit the form of such a structure. 

• Only one sigil per pillar, post or cobm shaD be aDowed, including 
signs projecting from pillars, posts or columns supporting a roof 
at fuel pumps. 

- No posters or placards shall be pasted onto any supporting 
column, pillar or post. 

The foDowing shaD be app6cable with regard to canopy signs: 

• The advertisement shaD, in the opinion of the controfting authority, 
form an integral part of the canopy or b6nd without doninating the 
canopy structure or b6nd. 

• Any canopy shaD complement the architecture and visual appear· 
ance of the buUding to which it is affixed and shaD, in the opinion of 
the controDing authority, not dominate such building. 

Class 3(e) signs may be suspended above sidewalks and therefore above 
urban road reserves [see general condition 2.4.1.5(a)(iii)(dd)). 

(ii) Colour and texture 
No limitations. 

(iii) Illumination and animation 
No illuminated sign or sign designed to reflect light shall be attached to or 
DISplayed on any splayed or rounded comer of a veranda, canopy or balcony 
at a street intersection, unless the bottom of such sign is a minimum of 6 
m above the street immediately below. See also general condition with 
regard to restricted areas on street comers under 2.4.1.5(a)(iv) 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions fisted under 2.4.1.3 apply. 

F. Maintenance 

General maintenance conditions listed under 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 3(f) - Signs painted on walls and roofs 

A. Description 

This class consists of signs painted directly onto the main waDs or roof 
of a building used for commercial, office, industrial or entertainment 
purposes. Most signs in this class are painted on the side walls of 
buadilgs. 

B. Appropriate opportunity 

Signs painted on walls and roofs shaD be permitted only in urban areas 
of partial control and minimum control and shall be subject to specific 
consent in both cases. 

c. Performance standards 

OJ Shape, size and height 
Signs painted onto the facade or roof of a buDding shaD not exceed 20% 
of the ground floor facade of the enterprise to which such sign pertains. 
Signs painted onto side or back waDs which do not fulfd the function of 
a building facade shaD not exceed 36 rri. The actual size of such a sign 

will depend on the size of the side or back waD concerned and on factors 
such as the character and appearance of the builamg and the streetscape 
as a whole. 

No more than one sign per enterprise shall be allowed while no more than 
one non-locality-bound sign per waD shaD be allowed. 

(ii) Position 
Non-loca6ty-bound signs shall be rllllited to the side or back waDs of build· 
ings which do not fulfil the function of bwlding facades whHe locality-bound 
signs are allowed on facade walls, roofs, side walls and back waDs. 

Signs pairted onto the facade of a building shal be alowed only at a position 
below the lower edge of any visible second-floor window. 

General condition 2.4.1.5(a)(iv) with regard to restricted areas on street 
comers app6es. 

(iii) Colour and texture 
No liritations. 

(iv) Illumination and animation 
IUumination of signs painted onto waDs and roofs shaD not be pennitted. 

D. Safety 

General safety conditions 6sted under 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions 6sted under 2.4.1.3 apply. 

F. ·Maintenance 

General maintenanca conditions 6sted under 2.4.1.4 apply. ID c 
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GUIDELINE SHEET Type of sign: Class 3(g) ,_ Window signs 

A. Description 

This class consists of signs which are permanently painted on or 
attached to the window-glass of a building used for cortlll8rcial, en· 
tertainment, office or industrial purposes, or any other permanent 
sign which is d"ISplayad within two metres of any window or other 
external opening through wiJich it can be seen from outside such a 
building. [For temporary window signs sea class 2 (d) (v)). 

B. Appropriate opportunity 

Window signs are permitted in all urban areas of control and at can· 
tras of economic activity in natural and rural areas of maximum con· 
trol, but only on ground-floor windows, and are subject to deemed 
consent. 

c. Performance standards 

m Shape, size and height 
The total area of all permanent signs painted on or attached to the 
windows of a specific enterprise shal not exceed 1 0% of the total ground· 
floor window area of such an enterprise in an urban and natural area of 
maxinun controt 25% in a rural area of maxinwm control as waD as an 
urban area of partial controt and 50% in an urban area of minimum 
control. 

Oi) Position 
Signs in this class shall not be aUowad above ground-floor laval. 

Oi) Colour and texture 
Colours shall, in the opinion of the controffing authority, ba in harmony 
with the rest of the building and the general straatscapa in urban areas 
of maximum control. 

No runitations in other areas of control. 

(iv) Illumination and animation 
In urban and natural areas of maxinwm control no internally illuminated 
signs inside a building shall ba visible from outside the building. 

IDumination shall comply with section 2.4.1.6 of this document. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design and construction 
' 

General design ~nd construction conditions 6stad under 2.4.1.3 
apply. 

F. .Maintenance 

General maintenance conditions listed under 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 3(h) - Signs incorporated in the 
fabric of a building 

--~'•'7'>0'-------------------..-----------------------... ---------------------~ 
A. Description 

This class consists of advertisements incorporated in and forming an 
integral part of the fabric of a building. 

An advertisement fixed to or painted on a building is not included in 
this class. 

This class applies mostly to historical buildings but may also apply to 
modern buildings and structures such as farm gates. 

B. Appropriate opportunity 

Permitted in all areas of control. Specific consent shall be required. 

C. ·Performance standards 

No specific limitations are set provided the building or structure or any 
_external face of it is not used principally for the display of advertise· 
rnents. 

Such advertisements shall, in the opinion of the controlling authority, 
also be in balance with the scale of the building and shall be visually and 
architecturally integrated in the building or structure. 

D. Safety 

No sign displayed shall, in the opinion of the roads authority, distract 
the attention of a driver in a manner likely to lead to unsafe driving 
conditions. 

E. Design and construction 

No sign shall, in the opinion of the controlling authority, be displayed in 
such a manner as to be detrimental or have a negative aesthetic impact 
on the urban design, streetscape or character of the environs. 

F. Maintenance 

Shall, in the opinion of the controlling authority, be maintained 
properly. 
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GUIDELINE SHEET Type of· sign: Class 3(i) - Advertisements on forecourts of 
business premises 

A. Description 

This class consists of notices, signs 
and advertisements displayed in 
forecourts of businesses to draw 
attention to any commercial ser
vices, goods for sale, or other ser
vices available at the premises. A 
forecourt is an outdoor area which 
forms a functional part of a building 
housing an enterprise, and may in· 
elude the area at a filling station 
where the pumps are situated, a terrace in front of a restaurant or 
caf6, a sidewalk caf6, etc. Any enclosing fence, waD, screen or similar 
structure will form part of a forecourt but forecourts shall not include 
sidewalk areas in front of business premises which are intended for 
pedestrian circulation. Combination signs at filling stations and roadside 
service areas are not included in this class but are provided for in class 
4(b). 

B. Appropriate opportunity 

Signs complying with the guidelines given below may be displayed with 
deemed consent on forecourts in urban areas and on forecourts in 
centres of economic activity in natural and rural areas. 

C. Performance standards 

(i) Shape, size and height 
Individual free-standing forecourt signs shall not exceed 1.64 nr for 

single-sided signs and 3,28 nr for double·sided signs, which allows for the 
display of 4-sheet posters (1,05 m x 1,56 m). 

The total permitted area for all free-standing forecourt advertisements 
shall not exceed 5 m2 on each forecourt frontage to the premises, i.e. a 
building with two forecourt frontages shall have advertisements not ex· 
ceeding 1 0 nr in all, provided that those on each frontage shall not exceed 
5m2• 

The total permitted-area for all free-standing advertisements on the 
forecourts at filling stations and roadside service areas may be increased 
to 8 m2 per forecourt frontage. Provision may also be made for additional 
non· free-standing signs at fil6ng stations and service areas attached to fuel 
pumps, vending machines and similar non·advertising structures which 
shaD have a maxinun size of 0,15 nr per sign. (For advertisements on roof 
structures covering fuel pumps and advertisements attached to roof struc
ture pillars [see class 3(e)). 

(ii) Position 
As this class permits advertisements on the forecourts of business pre
mises, any such notices, signs or advertisements shall be free·standing 
with the exception of additional signs at filling stations and roadside service 
areas attached to fuel pumps and similar non-advertising structures. 

No forecourt sign shall be allowed inside any road reserve and forecourt 
signs shall, in the opinion of the controlling authority, not be positioned in 
such a way as to interfere with pedestrian circulation. 

Forecourt signs shall be aimed at passing pedestrians and the users of the 
forecourt space concerned and shall not be aimed at passing motorists. 

General condition 2.4.1.5(a)Ov) with regard to restricted areas on street 
comers applies. 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
Illumination shall comply with section 2.4.1.6 of this document. No 
animation shaD be aUowed. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design and construction 

Hand·written messages are allowed on boards provided for this purpose .. 

General design and construction conditions 6sted under 2.4.1.3 apply. 

F. Maintenance 

General maintanance conditions 6sted under 2.4.1.4 apply. 
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Type of sign: Class 3(j) - Miscellaneous signs for 
residential oriented land use and community services 

,. 
! 
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A. Description 

This class consists of a variety of smaller notices and signs to be 
displayed on buildings or premises utilised for residential-oriented pur· 
poses and community services. Class 3(j) is aimed primarily at urban 
residential areas and coll'.munity services but it includes places of resi· 
dence in natural and rural environments such as farms and smallholdings 
and community services such as farm schools. 

This class shall be limited to the following: 

- Identification, direction and warning with regard to place 
of residence, e.g.: 

Street numbers and names of houses, flat complexes, 
farms and smallholdings. 

* Notices and signs such as ·eeware of the dog•, "No 
parking please", ·erose the gate", and "No entrance·. 

~ Nature of farm/smallholding and main activity on farm/ 
smallholding. 

- Small businessas, enterprises and practices on urban resi· 
dential premises (including urban smallholdings but excluding 
rural smallholdings) or in buildings that were originally con· 
structed and used for residential purposes or for community 
services (i.e. residential areas where office and commercial 
encroachment has taken place). [for small businesses, enter· 
prises and practices on farms and rural smallholdings, sea 
class 3(k)). 
~ The name and nature of the business, practice or enter· 

prise. 

• The name(s) of the owner, practitioner or partners. 

- Small·scala urban accommodation faci6tias with a residen· 
tial and neighbourhood character such as guest houses, bed and 
breakfast facilities, boarding houses and smaller hotels. [for small· 
scale accommodation facilities on farms and rural smallholdings, 
see class 3(k)). 
• Name and nature of the facility/enterprise. 
• Name(s) of the proprietor or partners. 

• Conrnunity services and institutions such as religious, edu· 
cational, cultural, recreational and certain medical and similar 
institutions. 
• Name and nature of institution. 
• Name(s) of practitioner(s). 
• Nature and extent of service, opening times, etc. 

A variety of signs, which differ in appearance and character, may be used 
in this class, such as: 

• Signs affixed flat onto or painted on a· 
building and other existing structures 
such as boundary walls, gates and 
gate structures. 

• Pole-mounted signs. 

• Signs which include more solid and 
elaborate supporting structures that 
form a visual border around the sign 
panel. 

B. Appropriate opportunity 

These signs are permitted in all areas of control with deemed consent 
but shall be subject to compliance with the guidelines and conditions 
listed below.lt may be necessary to have building plans approved for 
certain supporting structures. 

C. Performance standards 

(i) Shape, size and height , 
• Direction and warning signs and notices such as ·sa· 

ware of the dog• and ·erose the gate• shall not exceed a 
total area of 0,5 m2 per premises, but if there is more than one 
entrance to the premises on different road frontages, a total 
sign area of 1 m2 may be displayed (with not more than 
0,5 m2 per frontage). 

- Nama and natura of enterprise, practice, accommoda· 
tion facility and place of residence as wall as nama of 
proprietor, partner or practitioner: One sign with a maxi· 
mum area of 1,5 m2 per premises is allowed. If there is more 
than one entrance to the premises on different road frontages, 
two advertisements with a maximum area of 1 ,5 m2 each may 
be displayed (each on a different frontage), Where a more 
elaborate and solid supporting structure is provided the maxi· 
mum area per sign, including the supporting structure, may be 
increased to 3 m2 on the assumption that the sign panel or 
lettering shall not occupy mora than 50% of the total sign area. 
In cases where more than one farm or smallholding share the 
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Class 3(j) - Miscellaneous signs for residential oriented land use and community 
services (continued) 

-

-
..... 

-

same unnumbered or private access route or more than one 
enterprise share the same premises, a combination sign or 
collective board shall be provided which will allow for 1 m2 per 
farm, smallholding or enterprise. 

Nama and natura of institutions and either community 
facHitias: Owing to the larger amount of information to be 
conveyed to the public a larger sign with a maximum area of 3 
m2 may be allowed per premises. If there is more than one 
entrance to the premises on different road frontages two 
signs with a maximum area of 3 m2 each may be displayed 
(each on a different frontage). Where a more elaborate and 
solid supporting structure forms part of the sign the total sign 
area may be enlarged to 6 m2, on the assumption that the 
actual sign panel or lettering shall not occupy more than 50% 
of the total sign area. In cases where more than one institution 
or community facility share the same premises, a combination 
sign or collective board shall be provided which will allow for 2 
m2 per institution or community facility. 

Street numbers: One sign per road frontage of each pre· 
mises is allowed with a minimum letter size of 150 mm and a 
maximum letter size of 350 mm. 

Haight of free-standing signs: The highest point of any 
single free-standing sign shall not exceed 3 m above ground 
level, while the highest point of any combination sign shall not 
exceed 4 m above ground level. 

The name or logo of the sponsor of a sign shall be allowed 
only on the name signs of farms and srnallholdings and shall not 
occupy more than one third of the total area of the sign. 

(ii) Position 
All signs in this class shall be allowed only on the premises to which they 
specifically refer or on the boundary wall or fence or gate of such premises. 

Farm or smallholding name signs shall be displayed next to the entrance of 
the access road to the homestead or alternatively it shall be affixed to the 
gate at the entrance of such access road. In the case of several farms/ 
small holdings sharing an unnumbered or private access road, a collective 
advertisement board or combination sign shall be required at the entrance 
to the access road. If any official traffic sign bearing a destination or route 
number is displayed at the entrance to such access road, no farm/ 
smallholding name signs shall be allowed. 

Free-standing signs in this class shall be anowed only when it is not practical 
or visually acceptable to attach a sign to a building, boundary wall, boundary 
fence, gate or gate structure. 

General condition 2.4.1.5(a)(iv) with regard to restricted areas on street 
corners applies. Class 301 signs shall be allowed only inside such restricted 
areas, but not inside road reserves, if there is no other appropriate way of 
displaying such signs. 

(iii) Colour and texture 
Should harmonise with the building on the premises, wherever possible. 

(iv) Illumination and animation 
No animation shall be allowed and no illumination of signs shall be allowed in 
natural and rural areas. 

Illumination of signs in urban areas shall comply with section ~.4.1.6 of 
this document. 

D. Safety 

General safety condit\ons listed under 2.4.1.2 apply. 

E. Design and construction 

Signs and, especially, supporting structures should harmonise with the 
buildings and other structures on the premises as to materials, colour, 
texture, form, style and character, wherever possible. 

A standardised name sign (colour, form and letter type) for all 
srnallholdings in a specific area, indicating, the name of the srnallholding, 
the name of the owner as well as the property number, is preferable. 

Where several smallholdings are sharing the same access road a smaller 
sign indicating the property numbers in question only should be consid· 
ered instead of a larger combination sign indicating property names and 
names of owners. 

General design and construction conditions listed under 2.4.1.3 apply. 
, .... i·~ !-·~~ :.:.:.~ •;.: ~ 

F. Maintenance 

General maintenance conditions listed Iinder 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 3(k) - On-premises bus,ness signs 

A. Description 

This class consists of locafity-bound signs which are aimed at identifying 
and locating: 

• Businesses, enterprises and industries in urban areas. 

• Businesses and enterprises at centres of economic activity in 
natural and rural areas, including farm stalls and other imter· 
prises on farms and smallholdings. 

On-premises business signs shall provide only information on the nama 
and natura of the enterprise, the natura of goods sold or services 

· provided and the name of the proprietor, partner or practitioner. This 
: sign type shall include only the following: 

· • Individual free-standing signs on specific business premises. 

· · • Signs on appropriate structures on specific premises, ~uch as 
boundary walls, gates and gate structures. · 

·.. Combination signs which indicate several businesses or enter· 
prises and which are provided at shopping centres, industrial 
areas and parking areas shared by several enterprises. In this 
case the concept of locality-bound is broadened so that pre· 
mises includes the shopping centre or industrial estate as a 
whole or a conmunal parking area, together with related enter
prises. 

This class shall not in
clude small businesses 
on urban residential 
sites or in buildings that 
were originally con· 
structed for residential 
or conmunity purposes 
[see class 3ij)). 

B. Appropriate op~!lrtunity 

This sign type is permissible in all areas of control but shall be subject to 
specific consent. It may be necessary to have building plans approved for 
certain supporting structures. This class shall not cater for all businesses, 
but shall only be provided in the following instances: 

• Where the building housing an enterprise is situated relatively far 
back from the road or street onto which. it faces and passing 
motorists or pedestrians may have difficulty in noticing any signs . 
affixed to such a building. · 

- In cases where it is not structuraUy possible or visually feas~ble to 
affix appropriate signs [such as classes 3(c), 3(d) and 3(e)) to a 
building. . 

• Where such a sign is needed to locate the entrance to business 
premises or the private access road to a business. 

• Where a free-standing combination sign may prevent the pr~lif· 
eration of signs. 

In rural and natural areas the need for on-premises business signs may be 
reduced by making use of brown tourism signs [class 4(c)) to indicate 
certain facilities and services. 

C. Performance standards 

(i) Shape, size and height 
Only one sign or advertising panel on a combination sign shaD be allowed per 
enterprise. If there is more than one entrance to premises on different 
road frontages, two signs or advertising panels may be an owed per enter· 
prise, each on a different road frontage. 

Signs in this class shall be limited to the following maximum size: 

Areas of maximum control: 

• signs at farm stalls and access roads to farms and 
smallholdings: A maximum sign area of 2 m2 provided that 
where a sign is affixed to a non-advertising structure such as 
a boundary wali, gate or gate structure it shall not occupy 
more than 50% of the structure to which it is affixed. No sign 
shall extend above or beyond any of the extremities of the 
structure to which it is affixed. Where a more elaborate and 
solid advertising structure is used the maximum area per sign, 
including the supporting structure, may be increased to 4m2, 

with the proviso that the sign panel or lettering shall not oc
cupy more than 50% of the total sign area. Where a sign is 
incorporated in~ combination sign at an access road a maxi
mum sign panefarea of only 1,5 m2 shall be allowed. 

! . 

• All other signs: A maximum sign area of 4,5 m2, provided that · 
I . . 

where a sign is ~ffixed to a non-advertising structure such as 
a boundary wall pr gate structure it shall not occupy mora than 
SO% of the strUcture to which it is affixed. No sign shall 
extend above or beyond any of the extremities of the struc
ture to which it is affixed. Where a more elaborate and solid 
advertising structure is used the maximum area per sign, in· 
eluding the supporting structure, may be increased to 9 riJ2, 
with the proviso that the actual sign panel or lettering shall not 
occupy more than 50% of the total sign area. Where a sign is 
incorporated in a combination sign a maximum area of only 3 
m2 per advertising panel shall be allowed. 

Areas of partial and minimum control: 

• A maximum of only 6 m2 per sign shall be allowed, provided 
that where a sign is affixed to a non-advertising structure 
such as a boundary wall or gate structure it shall not occupy 
mora than 50% of the structure to which it is affixed. No sign 
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Class 3(k) - On-premises business signs (continued) 

shall extend above or beyond any of the extremities of the 
structure to which it is affixed. Where a more elaborate and 
sofid advertising structure is used, the maximum area per sign, 
including the supporting structure, may be enlarged to 12 nr, 

· with the proviso that the actual sign panel or lettering shall not 
occupy more than 50% of the total sign area. Where a sign is 
incorporated in a combination sign a maximum area of only 4,5 
m2 per sign panel shall be allowed. 

The highest point of any sign shall not exceed the following height above 
ground level: 

Single free- 1 Combination sign 
standing sign 

Areas of maximum 
control 
Signs at farm stalls and 
farm access roads 13m 14m 
All other signs 4m 7m 

Areas of partial and 
minimum control 14m 110m 

The name or logo of the sponsot of any on-premises business sign shall 
not occupy more than one third of the total area of such sign and it shall 
refer to products and services available on those specific premises or at 
that specific enterprise. 

Signs shall not have in their design any letters, figures, symbols or 
similar features over 0, 75 min height in areas of partial and minimum 
control, and over 0,35 min areas of maximum control. 

(ii) Position 
A sign permitted by this class shall not serve as an advance sign and shall 
be displayed only on the premises where the business is conducted. Where 
a business or enterprise such as a stall or guest house is situated on a large 
property such as a farm the sign shall be placed in the invnediate vicinity of 
the enterprise where such an enterprise is adjacent to or visible from a 
pubfic road; if the enterprise is not adjacent to or visible from a public road 
the sign shall be placed at the entrance of the private access road to the 
enterprise. 

Signs indicating roadside enterprises such as farm stalls or roadside caf~s 
. shall not be closer than 5 m from the road reserve fence. Such enterprises 
shall have direct access to the public road. 

Since combination signs at shopping centres and industrial estates contain 
a large amount of information, such combination signs shaD be designed and 
located with care so as not to create a traffic safety hazard resulting from 
an information overload in the opinion of the roads authority. 

No sign shall obstruct the view from any adjacent building. General 
conditions on position under 2.4.1.5 apply. 

(iii) Colour and texture . 
No fimitations. 

(iv) Illumination and animation 
Internal and external illumination are permitted in areas of minimum and 
partial control, while only external iUumination shaD be pennitted in areas of 
maximum control. Animation shall be prohibited in all areas of control 

(v) Content 
Signs in this class shall refer only to the nama and nature of the 
business or enterprise on the premises; the brandnamo and nature of 
the goods for sale or goods produced; the nature of services provided; 
and the name of the person(s) or firm who own(s) the business or 
provide(s) the goods or services at the premises. 

D. Safety 

General safety conditions under 2.4.1.2 apply. 

E. Design and construction 

In order to prevent the proliferation of signs at shopping centres or at 
other premises or access roads housing or leading to several enter· 
prises, individual on-premises business signs shall be incorporated in 
combination signs. The design of such combination signs shall be of a 
ligh standard and shaD, in the opinion of the controlling authority, harmollse 
with the architecture of the shopping centre or other buildings or struc· 
· tures such as entrance gates. Messages on the individual panels or 
boards of combination signs shall be as concise and legible as possible. 

On-premises business signs at access roads to farms or smallholdings 
shall be co-ordinated with class 3ij) signs indicating farrn/smallholding 
names in order to form a single combination sign. The necessary har· 

.mony shall be obtained by using the same form, letter type and colour ~ 

for the various parts of the ·combination sign. · 
. " . . . ·-~. -.~..:.- .:: .. 

General design and construction conditions under 2.4.1.3 apply. 

F. Maihtenanca 
General maintenance conditions under 2.4.1.4 apply. 
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GUIDELINE SHEET Type of. sign: 
pylons 

Class 3(1) - Advertising on towers, bridges and 

A. Description 

This class consists of signs 
. affixed to or painted on tow· 
ers and bridges not used pri· 
marily for advertising pur
poses. Included here are signs 
on cellular telephone base 

.............. ,-, .. ' 

station towers, water towers, radio towers, silos and similar struc· 
tures. Also included in this class are signs attached to pylons. 

B. Appropriate opportunity 

Advertising on towers, bridges and pylons shall not be permitted in any 
area of maximum control, but shall only be permitted in urban areas of 
minimum control and partial control, subject to specific consent. Adver · 
tising shall also not be allowed on bridges across an urban freeway in 
accordance with general condition 2.4.1.5(a)(ii)). 

C. Performance standards 

(i) Shape, size and height 
A maximum of only 2 signs. per tower, bridge or pylon shall be permitted. 
The maximum aggregate sign area per tower, bridge or pylon shall not 
exceed 36m2• 

In the case of pylon signs, the pylon without the sign shall be such that 
the entire assembly can be wholly contained within a notional vertical 
cylindrical figure having a diameter of 6 m and a height of .12 m. No 
protruding part of a pylon sign shall be less than 2.4 m above the highest 
point of the existing ground level immediately below such pylon or sign. 

(ii) Position 
No sign shall extend beyond the top of a tower, or above, below or beyond 
any of the extremities of a bridge. No sign shall be affixed to any structural 
column of a bridge. Signs shall not project more than 300 mm from the 
main wall of a tower or from a bridge structure. 

(iii) Colour and texture 
No fimitations. 

(iv) Illumination and animation 
Illumination or animation may be permitted in areas of minimum control 
provided such illumination or animation does not constitute a road safety 
hazard or cause undue disturbance in the opinion of the roads authority. 
Illumination and animation shall not be permitted in areas of partial control. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design ·and construction 

Any sign permitted by this class shall be affixed to the tower, pylon or 
bridge in a manner which has been designed and erected to the satisfaction 
of the local authority. 

Every pylon shall be independently supported and, for this purpose, prop
erly secured to an adequate foundation in the ground and entirely self· 
supporting without the aid of guys, stays, brackets or other restraining 
devices. 

General design and construction conditions fisted under section 2.4.1.3 

~-

F. Maintenance 

General maintenance conditions listed in section 2.4.1.4 apply. 

G. Other considerations 

Signs displayed on bridges in urban areas of minimum and partial 
control shall require written permission from the relevant roads au
thority. 

Sign may not 
project more than 
300 mm from main 
wall of tower 

Typical uample of signs mounted on a water tower 
(Max. projection 300 mm; max. aggregate sign area 36 m2) 
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GUIDELINE SHEET Type of sign: Class 3(m) ,.., Advertisements on construction 
site boundary walls and fences 

A. Description 

This class consists of signs fixed flat against or on top of any fence or 
wall where such fence or wall forms the boundary of a site where 
construction work is being carried out. Walls of buildings are excluded 
from this class. · . 

B. Appropriate opportunity 

This form of signage shall be permitted only in urban areas of minimum 
and partial control on condition that such signs conceal an unsightly 
condition arising out of the use to which the property is lawfully being 
put, and on condition that such signs shaD, in the opinion of the control· 
ling authority, be making a positive contribution to the visual environ· 
ment. Specific consent shall be required . 

.. 

C. Performance standards 

(i) Shape, size and height 
A sign in this class shall not exceed a vertical dimension of 3m Jnd shall 
not exceed a total area of 18 nr. 

(ii) Position 
The sign shall not be placed on the top of a fence or wall if it is not 
positioned to rest directly thereon. 

The sign shall not project more than 1 00 mm to the front of the wall or 
fence to which it is affixed. 

General condition 2.4.1.5(a)(iv) apply. 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
Illumination or animation shall not be pemitted. 

D. Safety -

General safety conditions as listed under 2.4.1.2 of this document 

~-

E. Design and construction 

No sign shall be painted or pasted directly onto a construction site 
boundary wall or fence. Poster signs in this class shall therefore be 
enclosed with definite panels, which shall be uniform in size and level. 

Signs and fence or wall shall be treated as a visual unity. Wherever 
possible, project boards [class 2(d)(iv)) should also be incorporated in 
this unified design. 

Construction site signs should always make a positive contn'bution to a 
particular streetscape. 

General design and construction conditions as listed under 2.4.1.3 of 
this document apply. 

F. Maintenance 

General maintenance conditions as listed under 2.4.1.4 of this docu· 
mentapply. 

G. Other considerations 

These signs shall be erected only for the duration of the construction 
work. 
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Signs for the tourist and 1raveller 

Signs aimed at tourists and travellers have an important role to play in all three landscape types. The actual 
visual impact ranges from relatively high in the case of service facility signs at highway service complexes 
to relatively low in the·. case of brown tourism signs that harmonise with the environment. These signs have 
the primary function of directing the tourist and traveller and of indicating the availability of certain ser· 
vices. They therefore have a rather high necessity value. 
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GUIDELINE ·sHEET Type of sign: Class 4(a) - · Sponsored road traffic projects. 

A. Description 

This class consists of signs relating to the sponsoring of projects specifi· 
cally intended for road users aimed at the provision of road services, the 
promotion of road safety or the management and conservation of road· 
side environments. 

This class also includes logos or brand names to be displayed on the sides 
of SOS telephones by sponsors. 

Signs shall refer only to the name of the project and the name or logo 
of the sponsor. 

B. Appropriate opportunity 

This form of advertising is permitted in all areas of control and shall be 
subject to specific consent in all areas of maximum control and deemed 
consent in areas of partial and minimum control. 

C. Performance standards 

(i) Shape, size and height 
Signs permitted by this class shall not exceed 4,5 nr in area and shall not 
have any part higher than 3 metres above ground level. 

i 
The name or logo the sponsor of a project shall not occupy more than one 
third of the total of any sign. 

In the case of advertisements on SOS call boxes, duplicate advertisements 
can be attached to each side of the call box. Sizes shall be limited to 0,04 
m2 on each side of the call box. 

(ii) Position 
Advertisements permitted by this class may be displayed inside the road 
reserve of all roads but not on road islands or medians. [General conditions 
2.4.1.5(a)(i) and 2.4.1.5(a)(iii)(aa) apply.) See also other general conditions 
on position under 2.4.1.5. 

The minimum distance between signs on the same side of the road shall be 
lkm. 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
Illumination or animation shall not be permitted. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design and construction 

General design and construction conditions listed under 2.4.1.3 
aWf. 

F Maintenance 

General maintenance conditions listed under 2.4.1.4 apply. 
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GUIDELINE SHEET Type of sign: Class 4(b) ,_ Service facility signs 

A. Description 

This class consists of combination signs 
displayed at fil6ng stations and roadside 
service areas (rest and service areas) 
which may provide a variety of services 
such as fuel pumps, workshops, rest · 
rooms, car washes, shops, accornmoda· 
tion facilities, restaurants, fast food out· 
lets and autotellers. 

Advertisements on such combination signs 
shall refer only to the name or logo of a business, company or person 
providing a service or shall indicate the type of service provided. Only 
locafity-bound signs shaD be aDowed. 

Signs in this class shall be limited to service facilities adjacent to and 
directly accessible from the public road at which such a sign is directed. 

B. Appropriate opportunity 

This class is permitted in all areas of control and signs in this class shall 
require specific consent. 

c. Performance standards 

(i) Shape, size and height 
A combination sign shaD not exceed the following dimensions: 

Urban areas 
Natural areas and urban freeways 
Rural areas 

Haight 
7m 
10m 

-20m 

Width 
'2m 
3m 
6m 

A maximum of 8 advertising panels shall be allowed per combination sign 
and only one business/enterprise or service shaD be allowed per advertising 
panel. 

An advertising panel shall not exceed the following sizes: 

Urban areas 
Natural areas and urban freeways 
Rural areas 

4,snr 
6m2 
18m2 

Only one combination sign as permitted by this class shaD be aUowed on the 
premises of a filling station or roadside service area: . . . 1 

(ii) Position 
Signs in this class shall be positioned in strict accordance with the engi· 
nearing requirements of the controlling authority or roads authority re· 
sponsible for the road adjacent to the service facility~ 

General condition 2.4.1.51alliv) with regard to restricted areas on street 
comers shaD also apply to service facility signs along urban roads. ; 

· (iii) Colour and texture 
No fimitations. 

· (iv) Illumination and animation· 
Illumination shall be permitted only if the business provides a 2 4-hour 
service. Facilities with limited after-hours services shall be allowed to 
iUuminate their advertisements during their business hours only. No anima· 
tion shl!ll be permitted. 

D. Safety 

General safety conditions listed under 2.4.1.2 apply. 

E. Design and construction 

For larger signs permitted by this class the applicant shall submit a 
proposal for approval by the relevant authority. The proposal shall include 
a location plan, detail drawings of the sign and an engineer's certificate 

· verifying that the sign was designed by a structural engineer: 

F. Maintenance 

General maintenance conditions listed under 2.4.1.4 apply. 

G. Other considerations 

Supplementary signs at roadside service areas, which do not form part 
of a combination sign permitted under this class, shaD be used for internal 
direction and orientation only and shaD not be aimed at passing motorists. 
Sufficient landscaping shall, in the opinion of the controlling authority, be 
undertaken to screen rest and service areas from freeways. Internal 
rest and service •totem• signs, which form part of tourism signs under 

' the South African Road Traffic Signing System, could play an important 
role with regard to internal direction and orientation at such roadside 
service areas. (See SARTSM Vol. 1 par. 4.9.23.) 
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GUIDELINE SHEET Type of sign: Class 4(c) - Tourism signs 

A. Description 

This class consists of tourism signs which form part of the South 
African Road Traffic Sign System and which are provided supplemen· 
tary to direction signs~ The SARTSM shall therefore serve as the main 
guideline for the provision of tourism signs. 

Tourism signs have a distinct shape (mostly trapezoidal) and colour 
(white on brown) with only a few exceptions. Symbols are used to a 
large extent in order to reduce the need for text on sign faces. 

The main objective of tourism signs is to inform and guide tourists in the 
final stages of their journeys. This sign class provides a standardised, 
safe, functional and environmentally acceptable way of transferring 
directional information regarding a diversity of localities, facilities, ac· 
tivities and services which might be of interest to the tourist and 
traveDer. 

Tourism signs fulfil an important role as the only advance and non· 
· loca6ty-bound sign permitted by SAMOAC in natural and rural environ· 
rnents. This sign type could also play an important role in urban areas by 
aDeviating the need for inappropriate advance signs and advertisements. 

For more information 
on the description, 
meaning and appfica· 
tion of tourism signs 
seeSARTSM, Vol.1, 
Section 4.9; Vol. 2, 
Chapter4. 

B. Principles 

The following principles shall_ apply to the provision of tourism signs: 

• The sole purpose of tourism signs shaD be to provide directional 
information to the tourist and traveller and they shall never be 
regarded as coiTITI8fcial and competitive advertisements for the 
facilities, activities and services concerned and shall therefore 
never be misused for the direct promotion of such facilities, 
activities or services. 

• The use of tourism signs should be promoted in order to aDeviate 
the need for other less appropriate or unacceptable sign types 
arid in this way achieve a Jess complex and more functional 
system of information transfer. 

· • The installation of a large number of tourism signs and possible 
sign clutter should be avoided by provitfmg information lay·bys or 
information centres in urban areas and in other complex situa· 
tions. In urban areas class 2(a) sign structures {large poster 
structures and street furniture) may also be used for displaying 
street maps and other tourist information. 

• The standard of tourist facilities and the quality of services 
should be taken in consideration when providing tourism signs. 

• Tourism signs should be seen as one of many methods of provid· 
ing the tourist with information and should be incorporated in a 
comprehensive tourism promotion strategy which will include 
other mechanisms such as maps, brochures and advertising 
through various media. 

For more comprehensive information on signing policies, principles and 
objectives see SARTSM, Vol. 1, Section 4.9. 

C. Appropriate opportu_ni~y 
'. i~j .• 

This class is permitted in all areas of control. and shall require specific 
consent.' · · · 

Being road signs tourism signs may be displayed within all road re· 
serves. 

D. Performanc'e standards 

For information on aspects such as shape, size, colour, position, difnen. 
sional detail and sign face layout of tourism signs see SARTSM, Vol. 1, 
Section 4.9; Vol. 4, Chapter 7. 

E. Safety 

General engineering principles and guidefines in SARTSM with regard 
to traffic safety shall apply. 

F. Design and construction 

General guidelines and conditions in SARTSM with regard to the design 
and construction of road signs apply. 

G. Maintenance 

General guidefines in SARTSM with regard to the maintenance of road 
traffic signs shall apply (see SARTSM, Vol. 1, Section 1.1 0). 

CD 
c 
=i 
m z 
G> 

~ z 
m 
1J 
J] 
0 
~ 
z 
(/) 

5> 
r 
m 

6 
m 
J] 

> z 
.:-1 
(..) 
0 

> 
1J 
J] 

r ... 
co co co 

z 
? 
.;.. 
CJ) 

.... 
~ 



GUIDELINE SHEET Type of sign: 
public bodies 

Class 4(d) - Functional advertisements· by 

A. Description 

This class consists of functional signs of local authorities and other 
statutory undertakers such as utilities and public transport operators, 
displayed wholly for the purpose of announcement or direction in rela· 
tion to any of the functions of a local authority or to the operation of a 
statutory undertaking which · 

- is reasonably required to be displayed for the safe or efficient 
performance of those functions or operation of that undertak • 
ing,and 

- cannot be displayed under any other class. 

These sigrn: may include a notic~ board at a municipal swinvning pool, a 
bus or rail timetable, a warning 
notice at an electricity 
substation, and the display of 
by-laws for recreation grounds 
or open space. 

Signs in this class shall not be 
misused for the purposes of 
convnercial and competitive ad
vertising. 

By making use of public trans·. 
port regulatory signs R325 and R326 provided under the South African 
Road T raffir Sign System the need for functional advertisements by 
transport operators may be reduced (see SARTSM, Vol. 1, section 

.. 

2.1 0). These regulatory signs allow the logo of the service provider to be 
DISplayed. 

B. Appropriate opportunity 

These advertisements may be displayed in an areas of control and may be 
displayed with the deemed consent of the decision-making authorit'y. 

C. Performance standards 

(i) Shape, size and height 
Signs permitted by this class shall not exceed 0,55 m2 in area. larger 
signs may be allowed at the discretion of the local authority if justified by 
specific circumstances. 

(ii) Position 
Advertisements permitted by this class may be displayed inside all road 
reserves other than freeways. 

(iii) Colour and texture 
No limitations. 

(iv) Illumination and animation 
Illumination may be provided if there is a need for information or 
directions to be read after dark. 

D. Safety 
General safety conditions as listed under 2.4.1.2 of this document 
!Wf. 

E. Design and construction 

General design and construction conditions as listed under 2.4.1.3 of 
this document apply. · 

F. Maintenance 

General maintenance conditions as listed under 2.4.1.4 of this docu· 
mentapply. 
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Class. 
$ 

MobUe slgt1S 

No. 46 173 

These signs will be concentrated in urban areas but since they are mobile they might also occur in other 
landscape types. Most mobile signs will have a relatively low aesthetic impact. However, owing to their 
highly mobile nature advertisement trailers may be very difficult to control and may have a relatively high 
impact on traffic safety. Mobile signs have a low necessiW value. 
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GUIDELINE SHEET Type of sign: Class 5(a) - Aerial signs 
~~~~....C11~~~~._,·,..!-.'..-:~:£'.~~~~~-IF~~~.Q~~~~ •. •;;!.AWJ£!!& .. ~2X.~,;;;;:;;m::J;ig) !i! 'C· ... =z_ Z&k ... l:i'i::U:-iZil'~<litiJ' .. :::s:ii'iS\M ttJ!i'lll:p;kO:r:r:i =-=~tt ±± .,.i~..!\llikw4• 22£& dW~ 

A. Description 

This class consists of aerial signs painted on, attached to or produced 
by an aircraft, such as: 

.... A captive balloon 

- Akite - An unmanned 
free balloon 

- A manned free 
baBoon - An airship 
(moored) 

Photo: OAASA 

... An aeroplane (banner towing or smoke signals) 

.... A craft for parasailing - A hang-glider - A model- or radio-controlled airC[8ft 

..... A aircraft towed behind a vehicle or vessel for the purpose of 
ftight 

B. Appropriate opportunity 

These signs will be permitted in all areas of control with the exception 
of natural areas of maximum control and shall require specific consent 

C. Performance standards 

(i) Shape, size and hsight 
r~o captive balloon, craft for parasailing, kite, hang-glider, model or 
radig-controlled aircraft or any aircraft towed behind a vehicle or ves-

sel for the purpose of flight shall be flown at a height of more than 45 
metres from the surface (measured from ground level or from the sur
face on which a towing vehicle or vessel is travelling to the top of the 
craft) except with the written permission of the Commissioner of Civil 
Aviation. There are no shape or size restrictions for aerial signs. 

(ii) Position 
Except with the written permission of the Commissioner of Civil Aviation, 
no captive balloon. craft for parasailing, kite, hang-glider, model or radio· 
controlled aircraft or any aircraft towed behind a vehicle or vessel for the 
purpose of flight shall be flown-

• closer than five nautical miles from the aerodrome reference 
point of an aerodrome; 

..,. above a public road and in the case of an aircraft towed behind 
a vehicle or vessel such aircraft shall not take off from or land 
on a public road. 

An advertisement on a captive balloon or on any other captive craft shall 
not be displayed within the visual zone along a freeway. 

(iii) Colour and texture 
No colour or texture limitations are imposed for aerial signs. 

(iv) Illumination and animation 
Illumination or animation shall not be allowed on aerial signs, with the 
exception of illuminated airships when moored. 

D. Maintenance 

General maintenance principles listed under section 2.4.1.4, as appli
cable. 

E. Other considerations 

With the exception of moored airships, aerial signs shall be displayed in 
daylight hours only. No sign shall be displayed for a period exceeding 
two weeks in any calendar year. 

No captive or unmanned free balloon shall be flown without the special 
written permission of the Commissioner of Civil Aviation. Approval for 
flying a captive balloon will be considered by the Commissioner only 
after permission by the local authority has been granted. 

Manned free balloons have to meet certain conditions before they may 
be flown within controlled airspace. 

Aeroplanes and airships shall not be flown below a certain minimum 
height, as stipulated by aviation regulations, without special permis· 
sion. 

Balloon sign 
(Maximum height of 45 m) 

45m 
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GUIDELINE SHEET Type of sign: Class 5(b) - Vehicular advertising· 

A. _ Description 

This class consists of advertisements on self -driven vehicles which 
are normally moving on land or water, including taxis, buses, trains 
and delivery vehicles, but excluding aircraft. 

. B. : -~ppropriate opportunity _ 

This form ohdvertising is permitted in all areas of control and is . 
subject to deemed consent. ' . . · ·· · 

No ·vehici8 sh~l,l ~e used for the sole puipose of adve~ising. -

--c. . . Performance standards 

No animation shall be allowed. . 
:;;,;t,'L ,:~!oJ.!;t.'··'~ 

Illumination of advertisements shall be runit~d to the f~Dowing: 

•r~ f. "An intern•!!YJI!iifuinated sign'i.vhic~ indicates that. a taxi is X~ 
- ~ ''(' forhirl!. ::: t~" ·-.: ·- ··;.,~; ___ , ··-···· 

.. .... 

• Retroreflective signs with the colours red to the back, yellow to 
the side and white to the front of a vehicle. 

No other specific performance requirements are prescribed. 

D. Safety 

GEJJeral safety cond"rtions fisted under 2.4.1.2 apply. 

E.- Design and -construction 

General design and construction cond"rtions fisted under 2.4.1.3 apply. 

F. Maintenance 

Giineral maintenance conditi~ 6sted Under 2.4.1.4 apply~ 
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GUIDELINE -SHEET..:.·--~"·-; Type of sign: Class 5(c) - Trailer advertising 
~~¥~~~~~~~~~~-~~~~~~n&c=~~~--~~~.-aa ...... ~rm.a.m .... ma.a.-ma.-_. .......................... =-.............. r-.......................................................... '1 

.•.. :.: .... :_.... ..-•••.• · .. ·J·.·. .. :_ ••. ,· 

A. . , ~es~ript_ion 

This class consists of advertisements displayed on trailers. A clear· 
distinction must be made between stationary advertisements and 
advertisements in motion and therefore between two types of trailers. 
A~ trliltn are of a relatively light construction, carry . 
double-sided 1lillloard-type" advertisements and are parked at strategic 
locations for the sole purpose of advertising. Advertisements may 
also be displayed on heavier tTIIISpDrt trliltn used for the primary 
purpose of transporting goods and towed by trucks, vans or similar 
. vehicles;' Transport trailers are not used for the primary purpose of 
advertising ... 

B. Appropriate opportunity 
! 

Stationary advertisement trailers aimed at the road user and which 
are visible from any public road shall be parked only on sites designated 
by the controlling authority in urban areas of partial and minimum 
control. An advertisement trailer may also be parked on any other site 
in an urban area of partial or minimum control for the purpose of pubfic 
display as long as it is not visible from any public road and as long as it 

does not interfere with pedestrian movement. All advertisement trailers 
shall be subject to specific consent unless not visible from a pubfic road in 
which case deemed consent shall apply. 

Advertisement trailers shall not be towed for the primary purpose of 
advertising. An advertisement trailer displaying any advertisement shall _ 
therefore be towed only to and from a specific site and shall not be towed 
between the hours of 07:00 and 18:00. Advertisement trailers shall not 
display any advertisements while being towed on a freeway. 

Advertisements displayed on trailers used for the transportation of goods , 
shall be limited to heavier trailers which are able to resist cross winds of up 
to 30m per second. Advertisements on transport trailers shall be subject 
to deemed consent. Advertisements displayed on a transport trailer shall, 

· in the opinion of the ·controlling authority, be painted or attached to the • 
sides of the trailer in a permanent manner. No transport trailer shall, in the 
opinion of the controling authority, be used for the sole-purpose of advertising. 

C. Performance .. standards 

(i) Shape, size and height 
Any sign displayed on an advertisement trailer shall not exceed a vertical 
dimension of 3m and a horizontal dimension of 6 m. 

(ii) Position 
Trailer sites for the parking of advertisement trailers aimed at road users 
shall be identified by the controlfing authority by means of an EIA process 
and may include public as well as private land. Such an environmental 
impact assessment shall include visual, social and traffic safety aspects 
and shall also take the efficiency of control measures into consideration. 
This type of advertising is very difficult to control owing to its highly mobile 
nature. If a controlling authority does not have the capacity to control 

advertisement trailers, they should not be permitted by such an 
authority at all. -

An advertisement trailer shall only be parked at a stand demarcated by 
the controtrmg authority on a designated trailer site and shaD be properly 
secured at both ends in order to withstand strong winds. The mininun_ 
lfastance between stands and sites shaD be detemined by the controlfing 
authority through an EIA process. Only one trailer per stand shall be 
aDowed. 

No advertisement trailer displaying an advertisement shall be parked 
inside a road reserve or be visible from a freeway within a distance of 
50m outside the road reserve boundary of such a freeway or shall be 
parked within a restricted area at street comers [general condition 
2.4.1.5(a)Uv)) 

(iii) Illumination and animation 
No animation shall be allowed. 

Illumination shaD be limited to retroreflective signs with the colours red 
to the back, yellow to the side and white to the front of the trailer. 

D. Safety 

No person shaD tow an advertisement trailer through any public street 
if, in the opinion of the roads authority, such trailer hinders or obstructs 
traffic in such street or is likely to do so. 

. General safety conditions listed under 2.4.1.2 apply. 

Ill c 
=i m z 
(j) 

~ z 
m 
1J 
JJ 

~ 
z en 
)) 
r 
m 

6 m 
JJ 
)> 
z 
:i 
(..) 
0 
)> 
1J 
JJ 
r= .... 
<0 
<0 
<0 

z 
!J 
.f:>. 
CJ) 

... 
::j 



Class 5(c) -- Trailer advertising (continued) 

E. Design and construction 

The name and phone m.anber of the operator together with a cfiSC 
isSIIId by the conb olilg authority shall¥! cisplayad on al advirtisatatt 
trailers. 

The das91 and construction of both advertisenalt trailars and trnport 
trailers shal corrW to the relevant sections of the Road Traffic Act , 
1989 (Act No. 29 of 1989) and SABS standards for trailers. 

Gannl design and construction concitions isted lllller 2.4.1.3 ilpply. 

F. Maintenance 

Gnrai maintenance conditions isted ll1dar 2.4.1.4 apply. 
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THE WEATHER BUREAU HELPS FARMERS 
TO PLAN THEIR CROP 

. SUNSHINE RECORDER 

No. 46 179 

THE WEATHER BUREAU: DEPARTMENT OF ENVIRONMENTAL AFFAIRS & TOURISM 
DIE WEERBURO: DEPARTEMENT VAN OMGEWINGSAKE EN TOERISME 
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Where is the largest amount of 
meteorological information in.the · _IBIBI 
whole of South Africa available?.· .. · IJIIIIJI;J 
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